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Nearly half the readers of Punch are women, a fact already 
known to advertisers of the many products which ". 
women buy, use or “ influence the purchase of". ". 


Our cover designer includes Housewives (shouldering their burdens), Musicians 
and Ladies-in-waiting (above, centre) and Trapeze Artists (top, left). 

These and others not here depicted (such as film-stars, millionairesses, etc.) 
are all buyers of beauty products, jewellery, blouses, shoes, baby foods, 
chocolates, bread, fruit squashes, electric kettles, vacuum cleaners, 
furniture polish, rugs and glassware, all advertised to the women who 


READ PUNCH 


JOHN L. VERRINDER, ADVERTISEMENT MANAGER, ‘PUNCH’ 
10 BOUVERIE STREET, LONDON, E.C.4. CENTRAL 9161. 
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‘Battersea 
brick-bat’ 


come-back 


Sua,.—lo your issue of August 
28 you published a letter from the 
chairman, British Sales Promotion 
Association, criticising a poster 
by Festival Gardens 

Mr. Latham was indignant that 
he poster extolled 12 free attrac 
tons within, without mentioning 
the initial entrance fee. The man 
agement have been quick to re 
move any misunderstanding by 

ver-pasting the poster concerned 

| read with amazement his 
statement that “private enterprise 
sdvertisers are taking more care 
han ever before to ensure that 
their copy cannot be misread, 
even by the most ill-informed of 
their potential customers.” Pre- 
sumably Mr. Latham is satisfied 
with the frud¢ content of a well 
,dvertised health salt, which has 
been under his eyes far longer 
han Festival Gardens? He may 
care also to decide for himself 
which wash really is the whitest 
and suitably admonish the others 
for mosrepresentation, 

He may be interested to know 
hat the public is getting tired of 
paying for wart, whether they be 
hot,” “cold” or “soap,” and that 
they will be oh! so grateful to be 
spared the ballyhoo of “magic” 
and “miracles” if only they could 
obtain an efficient article at the 
right prive 

Finally, Mr. Latham, to be fair, 
might care to upbraid the donors 
of those magnificent free Corona- 
tion gift caskets, in that their dis- 
play advertisements make no 
mention of the price of the pro- 
duet. I feel sure that he has only 
to continue through his daily 
paper to find targets for his barbs 
much nearer home 

J}. W. Berts 
44 Chaplin Road, 
Wembley 
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COLLEGE... 


To The Editor. ‘ 


Coronation ad. 
pictures 


Sm.—1 was rather interested in 
your article concerning the com- 
plaints that have arisen in con- 
nection with Coronation display 
enlargements. In view of the fact 
that over a period of years the 
Institute of British Photographers 
have never increased their recog- 
nuwsed price of 78, 6d. per square 
foot for enlargements I cannot 
see why any objection should be 
made to the reasonable charge of 
os 

However, there is dissatisfac- 
tion that the supply of these en 
largements should be in the hands 
of a favoured few. This savours 
of monopoly 

One can see the danger of the 
quality deteriorating if every 
fom, Dick and Harry had the 
production rights, but there are 
undoubtedly quite a number of 
reputable professional photo- 
graphers in the country whose 
standard of work can be 
guaranteed 

We in Scotland are resentful of 
this Londonised form of control 
of supplies, and feel it would 
be better if a credited photo 
grapher were appointed to serve 
Scotland, say one in Glasgow and 
one in Edinburgh. 

It will be appreciated that in 
the obvious last-minute rush 
considerable difficulty will be ex- 
perienced in contacting London 

If any help in this connection 
should be required I am certain 
thar it would be willingly forth- 
coming from the local secretary 
of the Institute of British 
Photographers, 

H. CLARKSON 
General Manager, 
John Swain & Son, 
Glasgow, 


Motor ads. need 
cranking up 


Sim,—-Why the somnolence in 
the motor industry advertising? 

The sellers’ day is ending; as 
witness the lifting of the sales 
covenant on Many cars in the 
higher price categories Next 
comes the avalanche! Falling 
sales and falling prices 

Glance at the advertisements 
If you change the name plate and 
the illustration to that of any 
other car, oil, or tyre, the “copy” 
reads equally well, Not a single 
specific, supported claim peculiar 
to that particular product is men- 
tioned. How consoling for the 
publishers to know that if the 


block and name got switched to 
the wrong copy by mistake. it 
wouldn't mean a thing! 

Surely the industry can find, 
somewhere, an organ sation of 
individual, who can gc: the facts 
of the chents’ products and dig 
out and dramatise some imterest- 
ing specific details to present to 
the readers of the technical press. 
I fee! that many prospective pur 
chasers must look through these 
ads. and say “this is where I came 
in 

When | was instrumental in 
selling some millions of pounds 
worth of cars through advertising, 
1 went digging. deen down, and 
invariably found something 
unique—something different. 
Something that could be made 


IN THIS ISSUE— 
First of a series on the preven- 
tion of abuses in advertising— 
page 554. A.B.C. of commercial 

TV-—page 572. 
NEXT WEEK: Market survey of 
Lancashire and the North-West. 


exciting in the press presentation. 

Someone is fiddling while 
Rome is smouldering! Is it the 
complacent advertising man or 
is it the top men of the motor 
industry? 

The red light is showing— 
action stations everybody! 


STANLEY WOODWARD. 
64 Queens Gardens. 
Lancaster Gate, W.2. 


Cheque chasers 

Sin,—I was recently approached 
by the representative of a well- 
known publishing house to take 
displayed space or classified 
entries in a new reference book 
which is shortly to be published. 
Having signed this representa- 
tive’s order 1 was then asked to 
supply him immediately with 
a cheque for the requisite amount 
because, he said, unless he took 
this cheque back with him he 
would not get his full rate of 
commission. 

1 feel most strongly that this 
system is very unfair to salesmen 
and also brings considerable dis- 
credit on the advertising profes- 
sion as a whole. Surely every 
advertising manager must realise 
that a public company of reason- 
able size usually settles accounts 
on a monthly basis and issues 
official orders against which an 
invoice is rendered for payment 


as soon as the goods are delivered 
Or the advertisement appears? To 
try and force a representative to 
fight against the stream to secure 
a cheque a few weeks enrlier can 
only do the publication in ques- 
tion considerable harm. 


M. A. F. NewTon. 
Publicity Manager, 
The Cape Asbestos Co., Ltd. 


Audience of 56 
millions a year 


Sin,—So great an interest has 
been aroused in the scheme for 
sandwiching screen advertisements 
in a home tips feature series (as 
reported in ADVERTISER'S WEEKLY 
September 18) that i is essential 
the estimated audience figures 
should be correctly understood 

“Tips” will be produced in 
separate editions at regular inter- 
vals throughout the year. Each 
edition will be seen in 1,400 
cinemas by an audience of seven 
millions. Ag the distributors plan 
to release a minimum of eight 
editions during 1953, the total 
audience will approximate 56 
millions throughout the year. 

GerarD HoLpsworTH, 
Managing Director, 
Screen Audiences Ltd., 
3 Deanery Street, W.1. 


‘Power Farmer’ 


Sim,—Referring to your Agri- 
cultural Market Survey (Septem- 
ber 11), you describe Power 
Farmer as a dealer publication. 
We would like to correct the im- 
pression conveyed. 

While it is true that a very large 
proportion of agricultural! mach- 
inery dealers, both at home and 
abroad, do read our paper. the 
policy of Power Farmer, as its 
title implies, definitely puts it in 
the farming reader class 

D. N. McHarpy. 
Editor. 
Power Farmer. 
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i?) BRISTOL EVENING POST 


with more than 130,000 daily circulation 


Head Odice: SILVER STREET sed BROADMEAD, BRISTOL 


Leados Office: 85 FLEET STREET, E.C.4. 
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CANADA 
IS A GROWING MARKET WHERE BRITISH 
QUALITY IS STILL TRADITIONAL... 


Canada is expanding in a big way. The market is a rich one. 
Personal savings are at an all time high and purchasing power per 
capita was never better. There is a steady demand for consumer 
goods of all descriptions. British products, properly merchandised 
and advertised, stand a good show against all comers in Canada 
where British quality is still traditional. Already many British 
manufacturers have recognized the great sales potentials of this 
fast growing market and have acted and profited accordingly. 


In comparison with Canada’s growing population Southam 
newspapers are well out in front. For December 1941, the average 
daily combined circulation of the seven Southam newspapers was 
307,290. For December 1951 this total was 444,890, a 44.77", increase. 


The combined population of the cities in which Southam news- 
papers are published was 1,297,840 according to the 1941 census 
figures and 1,754,884 (1951 census), an increase of 35.21"... In the 
same decade the total population of Canada increased from 11,506,655 
to 14,009,429, official census figures —an increase of 21.75°,. The 
above figures clearly show that the Southam newspapers are more 
than keeping pace with Canada’s growth and their circulation is 
still growing. For June 1952 the daily average exceeded 452,000. 
Look to Canada for rich rewards in markets that await cultivation. 


First-hand facts and figures of the seven areas served by the 
Southam Newspapers of Canada are available from F. A. Smyth, 
British representative of Southams, at 34-40 Ludgate Hill, London, 
E.C.4. The "phone is City 2784. 


SOUTHAM NEWSPAPERS OF CANADA 


The Ottawa Citizen The Hamilton Spectator 

The Winnipeg Tribune The Medicine Ha: News 

The Calgary Herald The Edmonton Journal 
The Vancouver Province 
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CORONATION ADVERTISING MUDDLE 


Souvenirs Crown rumpus 


Dither on Royal pictures: 


PRIVY PURSE 
WITHDRAWAL 
AFTER PROTESTS 


Tt controversies have 
developed over Coronation 
advertising. 

1. Use of Royal pictures on 
advertised products or free 
gifts. 

2. Use of the Crown symbol 
(designed by Milner Gray) on 
non-precious metals, which is 
challenged as illegal by the 
Sheffield Assay Office. 


Contradictory rulings on the 
nterpretation of the Buckingham 
Palace rule barring the use of 
royal photographs “for advertise 
ment purposes or to advance the 
sale of goods” caused confusion 
among advertisers this week 

Is it, or is it not, in order to 
include in advertisements pictures 
of Coronation souvenirs or 


sees Guest Columnist -+e-. 
week is HUBERT AG 
LGHTON, chairman, W. 
—— Ltd., and president. 3 
LLP.A. On page 552 hes 
pleads for more creative think- 


ol) 
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souvenir packs bearing royal por 
traits?” was the question that 
caused al! the trouble 

It was put by ADVERTISER'S 
Weerxty, and by advertisers, to 
the Home Office and to Sir 
Dudley Colles, secretary to the 
Privy Purse 

“Yes, quite in order,” said the 
Home Office “Definitely not,” 
said Sir Dudley. The rule, he ex- 
plained. was quite explicit, and 
admitted of no exception 

But the Home Office stuck to its 
point. We are the authority on 
Coronation souvenirs, was its 
attitude, and what we say goes 

The Home Office, it is under- 
stood, then made representations 
to the department of the Privy 
Purse in an attempt to clear up 


Coronation Souvenirs 


Huis 
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CADBURYS BOURNVILLE COCOA 


Is this type of ad. permissible?) YES—said the Home Office. NO— 
the PrivyjPurse. Now theyfhovelagreed: the enswer is YES 


Controversy flared up when 
Cadburys and Rowntrees took 
large spaces im the nationals to 
advertise Coronation souvenirs 
as free gifts. 

Coronation souvenir-makers 
throughout the country are protest- 
ing against an announcement by the 
Sheffield Assay Office warning them 
that the Crown, approved symbol 
on souvenirs, is the Assay Office's 
hall-mark and, therefore, is illegal 
on non-precious metals 

The Crown which many firms are 


what was considered to have been 
a misunderstanding 
The Home Office view was 
accepted. Sir Dudley Colles said 
yesterday (Wednesday) that it 
had been decided that souvenirs 
may be depicted in advertise 
ments even though they have a 
picture of the Sovereign 
The bar. of course, holds good 
in respect of any other use of 
such portraits for advertising 
Coronation calendars and 
diaries. it is further understood, using for their souvenirs was ap- 
will be regarded as souvenirs for proved months ago by the Queen, 
purposes of this ruling. so that ‘the Council for Industrial Design, 
they can be depicted in advertise- 4nd the Home Office 
ments even though the pictures (See STOP PRESS for latest 
may be those of royalty developments) 


Traders attack 
gilt schemes 


of the 

of Trade, 

which will be circulated soon to 

3,000 chambers of commerce, will 

contain a vigorous denunciation 

of gift and coupon schemes in 
ad) ertising. 

This is in the form of a mani 
festo prepared by a committee of 
national organisations under the 
auspices of the National Cham 
er Twenty other associations 
including those concerned with 
the grocery, drapery and iron 
mongery trades, are supporting it 

Later the document will be pro 
duced as a four page brochure 
which will he sent to retailers 
throughout the country for 
counter distribution It is ex 
pected that over 250,000 will be 
issued 

The manifesto states lt os 
clear that the recent extension of 
‘gift’ schemes covering an ever 
growing range of commodities 1s 
likely, in the long run, to cause 
acute disturbance to the trade 
and livelihood of individual shop 
keepers, who ate entitled to pro 
test against the immediate effects 
of these schemes on them 

‘The essence of the case 
against the schemes is to be found 
in the public aspects of the 
question. It has been plausibly 


@ Continued on page 59! 
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Clear thinking—‘not cleverness —needed 


as advertising meets economic 


STRAIGHT TALK AT LIVERPOOL 
ASSOCIATION’S WEEK-END COURSE 
The challenge to advertising which is emerging from the 

present changing economic situation was the theme of the 
Liverpool and District Publicity Association's second annual 
week-end course at Burton Manor, Wirral. 


was augurated by 
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nust adapt & market Sheppard is presented 
! f ) and tobacco pouch t 
president, Press 
sluc ! ’ sement Managers’ Association 
ewed past and " 
nts ar or 
sa oo Presentation to 
9" fe rd 
value of the . Sheppa 
s not always pree William Sheppard London 
ee teeeeeeee manager, Bolton Evening 
VERDICT who is leaving his Lond 
to become advertisement 1 
the verdict 1 t Bolton, was the recimien 
woner esentation by fellow men 
first course held: of the Press Advertisement Man 
Manor last year: agers’ Association at last week's 
err wiih; counci! meeting 
No fewer than $9 members had 
subscribed to the presentation 
specifically with said the Association's president, 
advertign G. J. Studd (Western Mail), who 
recalled that Mr. Sheppard had 
been an active memb« of the 
| Mact abe. managing : / , fier th ‘ Association for 28 years and had 
| 1 re & Belding : R rs / Tr been a council member and pres 


War on waste 


ans 1% t nien dent 
Marketing : fs ‘ " Handing Mr. Sheppard an in 
clearer thunk : ‘ ad Deen RB , scribed case containing two pipes 
advertising : rst hand fre } Ang tobacco pouch bearing his 
>. i { wiles in nitid Mr. Studd said that per 
ness : he lee ar n the clouds of tobacco 
i by cleve he would visualise his 
P cnc : ‘ thei f th “rT n London working ther 
: y ors to the bone, and returning 
resume on : Me n i te : to their offices at 6.30 every even 
after having trudged the 
ts in search of more adver 
tisements to fill a e additional 

pages now available! 

Acknowledging — the 
Sheppard said he had no inten 
» of losing touch with Fles: 
and hoped to attend their 

“2s from time to 
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CHRISTMAS NUMBER 
ODDLY 
Paul (Exot GH 
. . 
Jennings is 
. >. . . 
joining in 
PAUL (“ODDLY ENOUGH”) 
JENNINGS, of “The Observer,” 
will contribute to this year's 
Christmas Goodwill Number of 
“Advertiser's Weekly,” to appear 
on December 18. 
@ As already announced, SIR 
ALAN HERBERT will write 
verses on an advertising theme, 
and these will highlight the 
traditional miscellany of satir- 


ical and comical sketches, verses 
and cartoons, 
* 

£5 5s. Od. for your 
funniest ad, story 
@A_ selection of readers’ true 
funny stories with an advertising 
flavour, will also be published. 

£5 Ss. Od. is offered for the best 
submitted. £1 1s. Od. will be paid 
for all others published. 

Readers are asked to tell of 
funny things that have actually 
happened to them, or to their 
friends. Stories should be snappy 

not more than 400 words. 
Those with a Christmas back- 
ground will receive preference, 
but others are welcome. All that 
matters is that they mus; raise a 
laugh; they must have an adver- 
tising angle; and they must not 
previously have appeared in print. 

Sole judge will be the Editor 
of “Advertiser's Weekly.” 

Stories must reach him (at 180 
Fleet Street, London, E.C.4), not 
later than November 1. Eave- 
lopes should be marked “Story 
Competition.” 

* 


Leeds challenges 
the clubs 


@ Another novel feature will he 


a selection of humorous contr 


hutions from the publicity clubs 
Each provincial cluh has been 
asked to submit cartoons, stories 
and verses from talented mem 
hers and it is hoped that every 
club will be represented in the 
ssue Already the idea has been 


erected with enthusiasm 


The Leeds Club has already 
circularised its members and is 
planning a bumper contribution. 
The chairman, C. Roderick 
Gallant, has asked members to 
ensure that “Leeds leads in this 
special effort.” 

This challenge will undoubtedly 
be accepted by other 
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<4) 
BATTLE OF THE WASH-TUB WARMS UP 


30 ‘masters’ for first Surf TE TAKEs BIC 
editorial-style ads. 


About 120 electros of some 35 
“master” adaptations of the “Surf 
Sweeps London” advertisement 
were supplied by Lintas to 
approximately 250 London and 
Home Counties newspapers last 
week. 

This was one of the achieve- 
ments necessitated as a result of 
Lever Bros. decision that only an 


editoria ¢ advertisement 
could “put over” all the news in 
the Surf story. which included 


the research among 6.000 house 
wives, the views of Mrs. Wilfred 
Pickles and of individual house 
wives ustrations, and a comic 


Complicating the task facing 

s, Lintas Ltd.—as 
explained by A. Vintner, account 
manager, and E. Dearmer, pro 
duction 1 
with w 


snager- Was the secrecy 
} the mp 7 h 
) vw campaign a» 
been planned during the past 
months 

As a result of intensive work 
by the Lintas team, including 


Lintas presented the first Surf 
ads, as news-and at least one 
iper seller agreed This 
handwritten bil was used by an 
Evenine Standard new svendor 
in Oxford Street to draw attention 
to the Surt full-page advertise 


newsp 


copy chiefs, copy writers, visual: 
sers, and others, it was found 
possible to evolve about w 
master” advertisements for the 
half-pages and five for the 
smaller sizes The widely 
different requirements in editorial 
style. copy width, and advertise- 
ment sizes of eacn of the 250 
papers could be met by one of 
these masters. The electros then 
had to be made—with stereos for 
loca! modifications in key towns 
such as Surf Sweeps Norwich” 
or “Surf in Southampton.” Al 
though n papers in the area 
belong to series, it was found 
necessary t© produce about 120 


f the 
of the 


se clectros 
The magnitude of this task 
for which Mr. Dearmer pays 


warm tribute to the blockmakers 
and suppliers—may be gauged 
from the fact that the typesetting 
involved 850 man-hours and two 
tons of metal, and that 5 cwt of 
rules were used 

The follow-up advertisement 
now appearing in the same news 
papers has the theme “The first 
washing powder ever to give not 
only the cleanest wash of all but 
also the whitest boil.” Although 
this advertisement is not in 
editorial style, it has necessitated 
the provision of about 160 
clectros, owing to technical pro 
blems created by its larger 
ilustrayons. 


Surf on the 
cinema screen 


Lever Brothers are presenting 
4s part of the campaign for the 
introduction of Surf, a bright and 
amusing two hundred foot adver 
tising film featuring Ronald 
Shiner (writes Pau] Nugat, our 
film correspondent) 

Produced in attractive techni 
color, the presentation packs a 
remarkable amount of action and 
incident jnto its two minutes 
duration. As a voluble and per 
plexed milkman who finds the re- 
actions of his housewife clients 
brightened towards the rigours of 
wash day by Surf, Ronald Shiner 
is at his best 

The film is being shown at over 
600 cinemas in London, the Home 
Counties and the south-eastern 
area This includes 252 on the 
Odeon-Gaumont circuit. In most 
cases the film will be accom 
panied by a brief advertising 


“Wonders Never 
Cease,” the Shiner film was made 
at the Southall! Studios by Lintas 
Litd., agents for Lever Brothers 


Three outdoor 
agreed, one 


Agreement has been reached 
between the County Council and 
the outdoor advertising industry 
on the proposals for special con 
trol embracing rural areas of the 
North Riding of Yorkshire which 
are mainly within the proposed 
national park and conservation 
area 

The order for Lancashire No 
1 Area of Special Control has 
now heen approved by the 
Minister. The order, which in 
cludes mainly rural areas from a 
line north of Preston, was an 
agreed one between the County 
Council! and the industry 

A draft order for Special Con- 
trol for the Lakes National Park 
(Cumberland) has heen deposited 
with the Ministry. As it includes 
areas which in the opinion of the 
industry should be left in general 
contro! objection has been lodged 


TRIPLES IN 
SCOTLAND 


With distribution of Tide in 
Scotland and Northern Ireland 
completed this month Thos 
Hediey & Sons I now have 
complete U.K. coverage for this 
product 

Their national campaign has 
been augmented with I! in. triple 
and 8 in. dc spaces in Scottish 
daily and evening newspapers 
Sundays and local weekly press 

here is no change in copy angle 
and the advertisements are the 
same as are appearing in England 
and Wales 

The completion of the Tide 
distribution plan coincides with 
the launching of Lever's Surf 
throughout London and south 
east England 

A spokesman of Young & 
Rubicam Ltd, the Tide agents, 
commented: “We have a substan- 
tial lead over Lever's, as much as 
two years in London and the 
home counties.” 

He forecast a technica! battle 
between the two products. “The 
manufacturers will always be 
working to improve the deter 
gents,” he said 


Tide wash clinic 


A new editorial service to the 
press——the Tide Washing Clinic 
has been formed by Thomas 
Hedley & Co., Ltd. It will be run 
by their agents Young & Rubicam 
Ltd 

Idea behind the scheme is to 
advise Newspapers on al! matters 
related to washing The clinic 
will obtain technical data from 
the product research department 
of Hedley’s which will also vet 
all matters of advice issued to the 
press 

The clinic was being launched 
at a party at the Savoy vesterday 
(Wednesday) evening attended by 
Richard Attenborough and Sheila 
Sim 


ad. orders are 


is challenged 


by the industry 

The Special Control Order for 
Cornwall, now approved by the 
Minister, includes mainly the rural 
areas of the County and was an 
agreed scheme between the 
County Council and the industry 


House journals as 


sales force 


Contents of the September 
number of The Journal of the 
Advertising Association include 
articles on the work of the Asso 
ciation’s education department, 
on the house journal as a sales 
force. and on the effects on ad 
vertising practice of the new 
Defamation Act The Brighton 
Conference is surveved in retro- 
spect, and John Nicholas writes 
on the Youth Conference 
Copenhagen 


at 


ADVERTISER'S WEEKLY 
International 
poster 
competition 


Prizes to the value of £750 are 
offered by the British and London 
Poster Advertising Associations 
in an international poster design 
competition announced this week. 

Objects of the competition are 

stimulate mprovement of 

P design and to encourage 
tists uke interest in This 
n of commercial art 
Theme of the designs must be, 
The poster uw the only medium 
at allows the completely suc 
cessful use of colour on a large 
scale Prizes will be awarded 
‘ he designs best illustrating 
this point 

Thus the competition will be a 
means of publicity for colourful 
posters as an advertising medium 
is well as of discovering new 
talent in design 


lt will open on October 1 and 
w close at the end of January 


There w be two classes, pro 
fessional and non-professional 
First prizes will be £200 and £100 
respectively, with other prizes in 
each class in proportion 

Designs must be submitted on 
double-crown art board size 
1) in. wide by W in. tall. and 
must be suitable for enlargement 


to 16-sheer size. Competitors may 
use slogans at their discretion 

Judges will be Ronald Browne 
n. secretary, LLP.A. and man 
aging director, T. B. Browne Lid 
Ernest H. Ford, president of the 
Town Planning Institute; Ashley 
Havinden, director and art direc 
tor, WS. Crawford Lid; F. H. K 
Henrion. F.S.1.A.; George Mills 
president Outdoor Advertising 
Industry Advisory Committee, 
and ¢ B. Wrey. chairman of 
executive, LS.BA. and advertis 
ing manager, Imperial Tobacco 


ned from the British and 
London Poster Advertising Asso 
cltions 48 Russel! Square, 
London, W.C.1 Entries from 


sib 


any country are cle 


Publicity 

campaigns 

Publicity, handled by Willing’s 
Press Service Lid. w take the 
form of I6-sheet and double 
posters, advertisements in 
and art papers in this 
vy and abroad, and circular- 
idvertisers, agents and 


€ 


reception held on Tuesday 
Aldwych Club, the aims of 
ompetition were explained 
James Bleakley, chairman of 
+ B.P.A.A. publicity committee 
vears, he said, the Asso- 
had been trying to get a 
outstanding design for its 
ster to advertise poster ad 
ge. This it was hoped the 
tition would accomplish 
time had come to find 
another big name in poster 
design 
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\DVERTISER'S WEPKLY 


‘Nail the lies, inform the 


public, answer criticism’ 


—L. E. Room 

The mixsion of the Advertising Awmoctation in promoting public 
confidence in advertising was stremed by |. bt. Room, director-general 
of the Association addrewing Liverpool and District Publicity Asso- 


cation lat Friday. 


Club News 


a 
Noted speakers ! ; “ a to mae 
wh pu 4 
M f Works, Dawid h " . andl wie hey sec 
' Mii o address the Put " fin rue, and the 
‘ fi ud on Novem ' n rely upon 
i Hew } be the Corona “ " y harp w h on 
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Vu Leonora Curry. fashion editress of “Fashions and Fabrics,” lecturing 
m the Paris collection i demonstrating to an audience of 250 store 
huvers at the Waldorf H Models paraded among the audience wearing 


Br 


ish adaplations 


Oxford 
Mannequins at 
first meeting 


Al he opening mecting of th 

uson of the Advertising Club of 

Onxford nbers and guests wer 

he presider » o 

dvertising manager 

& Snelgrov speaking 

promotion and publicity 

ishion = prom Ui us 

, nce with an origina dea 
Sty and novelty wer of mor 

portance than price He was con 

vinced that the fashion industry of 

his country was in good health 


Despite adverse criticism by some 
sections of the pres British 
fasmons are able to hold their own 
» Dlustrate his remarks Mr. Slow 
brought with him two mannequins 
who showed some of the latest 
‘or 
Leeds 
Courses leaflet 
The Publicity Club of Leeds has 
ssued a leaflet giving details of the 
vurses availabl at ! Leeds 
College of Commerc the sales 
ind advertising professions The 
lub has sponsored a similar effort 
ach vear since 1948, but for the 
1952-53 courses the leafict includes 
ddition to th Advertising 
aN ation Courses letails of 
ISMA nd United Commercial 
Travellers’ Association urses 


WHAT ‘HERALD 


“Daily Herald” readers take 
the biscuit—to the tune of 
£10,100,000 a year. 

| 


This is 


revceak ma commo- 
dity report-—first of a series of 
14--which has just bee ssued 
by fF H. Hull, advertisement 
director t claims that the aver 
age expenditure on biscuits per 
Herald family is greater than for 
inv other national da 
Bearing the slogan “Millions 
for Advertisers.” the report gives 
yreakdowns of the bisc yuying 
t ng that 
isewife 
’ er cent 
b k pre 
. is to interview and at. in 
he previous week, just half 
d spent up to 2s. « scuits 
and the remainder mor Those 
wh av they “never ae 


f 


the new Paris lines 


[Manchester I.S.M.A. 


J. S. Pennington, branch chair- 
man, discussed “The Influence of 
the Individual on LS.M.A. Activ 
ties.” at the opening mecting of 
Manchester branch of the Incorpor- 
sted Sales Managers’ Association 

Others who will address the 
branch include R H Penny. 
national chairman (Sales manage- 
ment and the influence of the press) 
W. G. Pilkington, financial editor 
f the Manchester Guardian (Econ 
unic influences and their effect on 
sales management) and a 
Ornstien. a director of Max Ritson 
& Partners Ltd. (The influence of 
idvertising and publicity services on 
sales management.) 

ladies’ evening will be beld at 
Lyme Hall, Disley, Cheshire, on 
October 24, and the annual dinner 
will take place on December 1 


Agents beat A.P. 
at bowls 


Amalgamated Press entertained a 
team of advertising agents and press 


representatives on their bowling 
grcen at the A.P. sports club, New 
Malden, last Thursday 

A.P. were beaten 53-61. The 
agents were captained by Albert 
Farr, the A.P. team by Charles 
Russell. Jack Bottell organised the 
agents’ team 

Present at the match were W. A 
Hawkes, a director of Amalgamated 
Press and A. W. Burnett, advertise- 
ment director 


READERS SPEND 


mainly in the older age groups 

Emphasis is laid on the claim 
that since the war there has been 
re-distribution of incomes to the 
benefit of the wage carner, and 
that in half the homes of Herald 
readers there are fwo wage 
earners 

It is also stated that 53 per cent 
of Herald readers see no other 
national daily paper 

Cost of reaching this “cream of 
the Wage earners, representing a 
total family market of 6.750.000 
men, women. and children.” is 
given as 1:77d. per s.c.i. per 1.000 

Fieldwork for the “Biscuits” 
survey Was carried out in May 
Total sample was 4.878, of which 
824 were homes in which the 
Herald was read 

Other Herald commodit-+ 
reports in this series will follow 
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‘LILLIPUT 
RATES DOWN 


Lilliput circulation is up—but 
its rates are going down 

As from the December-January 
issue the Monochrome page rate, 
ordinary position, will be £200, as 
compared with the present rate 
of £240. Four full pages (four 
colour letterpress) will cost 
£1,120. as compared with £1,372 

Series discounts, introduced by 
Lilliput more than two years ago, 
will be discontinued 

In a letter to agents, Jack 
Blanche, advertisement manager, 
states that the net sale per month, 
calculated according to the A.B.C 
formula, is 190,000—an increase 
of more than 10,000 on the 
January-June, A.B.C. figure 

“Price reductions amongst 
manufacturers combating the pre- 
sent markeling conditions are an 
everyday occurrence,” he writes, 
“and Lilliput is proud to play her 
part in enabling advertisers to 
reach their customers at a lower 
cost per page per thousand.” 

A}! contracts already placed for 
advertisements to appear on and 
after the December-January issue 
will be adjusted and agents noti 
fied accordingly 


. 
Concession on 
‘A’ and ‘B’ 
Advertisers using the Man- 
chester Evening News classified 
columns may now arrange for 
their announcements to appear in 
both the A and B editions for 

less than twice the rate 
fe is enough response 
always from half the market to 
satisfy most advertisers,” it is 
pointed out. “There are a few, 
however, who frequently ask that 
their announcement should run 
in every copy. While this has not 
been possible in the past, the 
slight increase in newsprint now 
enables us to offer just that 
service 
“The advertiser, providing he 
specifically requests it, may now 
have twice as large a market for 
much less than twice the rate.” 
The charge for announcements 
in alternate copies is at the rate 
of Is. 9d. per line, and for all 
copies 3s. per line. Respectively 
semi-display is at the rate of 
32s. 6d. s.c. inch and £3 s.c. inch 


LLP.A. COURSE 
AT OXFORD 


Plans are well advanced for 
the second week-end course in 
advertising under the auspices of 
the Institute of Incorporated Prac- 
titioners in Advertising education 
committee. to be held at St. 
Peter's Hall. Oxford. from Octo- 
ber 3-6 A full attendance of 
students is expected 

The lecturers. as at Lyme Hall. 
last year, will be E. Ward Burton 
(chairman LLP.A education 
committee). R. S. Caplin. Howard 
Wadman, C. B. Bagg and H. A.B 
Lee, with one newcomer..Eric M 
Brown. of G. Street & Co.. Ltd 


$43 
National campaign heralds new 
Woman’s Own’ 


Ad. argument 
prize winners 


Royal series for * 


To-day (Thursday) Newnes's 
“Woman's Own” achieves a record 
issue, and a nation-wide campaign 
bs ae launched to publicise its 

series on Princews Margaret 
written by Marion Crawford. 

The 6)-page issue contains 244 
pages of advertisements from no 
fewer than 66 advertisers. Eight 
of the advertisement pages are in 
full colour 

About four thousand copies of 
the maga 


metallic fo 
laminated on 
to cartridge 
paper, are 
being sent 
to advertisers 
and agents 
The enve 
lope bears 
the words 
“Britain's 
Top Sales- 
woman is 
Inside” and 
contains, with the Magazine. a 
folder listing the advertisers using 
the issuc 

All the main media are being 
used in the publicity campaign 
for the Princess Margaret story, 
announces Stuart Mander, adver 
tisemenmt director, Newnes-Pear 
son. Large spaces are appearing 
in national dailies, the 
Times. and four Sunday papers 
and half-pages in about 60 provin- 


Stuart Mander 


cials. 32.000 double crown posters 


will be used for nation-wide 
coverage. A million leaflets wil! 
be issued for distribution by 
newsagents, who are also being 
supplied with showcards, window 
bills. and banners 


Paper Boat 

The Newsprint Supply Co.'s new 
ship, the Isaac Carter (named af 
the man who introduced printin 
into Wales), has sailed for the 
Baltic, after successfully completing 
trials. She will carry 4,000 tons of 
paper 


not short of persuasive arguments 


No fewer than 1M entries were 
A committee presided 


cial Newspapers Group Ltd 


prize £10 goes to J. I 


ceives the second prize of £5 and 
W. Walker of the Evening Senti- 


rectors of Rumble, Crowther & 


‘A.W. special export 


. up-to-the-minute 
export advertising and mar- 
keting service for “Advertiser's 


The 
commay oo be Enamed will te 


In addition there will be a 
weekly service of news flashes 
markets. 


ADVERTISER'S WEPKLY 


MORE CALL 
FOR PAPER 


There are indications of a slight 
improvement in the demand for 
paper. Converters are busier and 
orders for some Coronation cele- 
bration requirements are now 
being placed. 

Trade opimions differ as to 
whether the latest round of price 
falls represents rock bottom. The 
mills naturally hope that stability 
has now been achieved, but mer 
chants and consumers are scep 
tical 

Successive price reductions have 
failed to stimulate the demand 
for paper to any eAtent (writes 
our paper trade correspondent) 
The main reason has been the 
existence of large stocks, bought 
at high prices Even in cases 
where these stocks have been re 
duced during the summer months 
consumers have been covering 
their requirements in smal! quan 
tities on a hand-to mouth basis 
because they are now relieved ot 
anxictics about the general sup 
ply position and will not resume 
purchasing for stock so long as 
there is a possibility that prices 
may fall to lower levels The 
result has been much short time 
working in paper mills, with some 
machines shut down for consider 
able periods 

Prices of wood pulp in some 
grades have fallen SO per cent 
but there are some signs of a 
firmer tone. Bleached sulphite ts 
now around £55-£56 per ton, with 
strong sulphite about £47 per ton 

Generally speaking, the paper 
trade continues optimistic, be 
ing that a revival in the genera! 
trading position-—of which in the 
textile trades there are already in 
dications -could chanee the posi 
tion almost overmeht to one of 
brisk demand 


World newspri 
orld newsprint 
*,* > 
position improves 
The International Materials Con 
ference has announced dissolution 
of its Pulp-Paper Committee be 
cause of improved world supphes of 
newsprint 


Creditors told of £16, 000 loan account 


Unsecured liabilities amounting 
to £20,350 9%. 7d. are shown in a 
statement of affairs submitted to 
creditors of Charles S. Metcalf 
(Advertising) Ltd., Brunswick 
House, Wesley Street, Leeds. 

Convened under section 
the Companies Act, 1948, which 
covers cases of voluntary liquida 
tion, the mecting was told that assets 
were estimaiced to produc: 
£7,770 15s. 9d. and after allowing 
£2,367 Ss. Od. for preferential claims 
there were net assets of 
£5,403 10s. 9d., or a deficiency as 
regarded np pny 10d 
The issued share capital was £1,000 
and. so far as the members were 
concerned. there was a total de 
ficiency of £15,946 18s. Od 

Trading results disclosed that for 
the year ended January 31, 1943 
there was a net loss incurred of £80 
Subsequently net profits were earned 
up to the vear ended January 31 
1950. as follows 1944. £1.76 
1945. £1. 981: 1946, £2,683, 1947 


was 4 gross profit of £7.679, 
turnover increased to £55,393, show- 


According to the deficiency 
account there was an estimated net 
loss for the six months to July 31 


. balance sheets disclosed that 
. which by the year ended 
1949, had increased to 


In the following year 
went up to £20,599 but by January 


statement of affairs, 


account was £16,804 14s. 10d. on 
which no value had been placed 
This figure more than accounted for 
the deficiency to creditors 

It was stated that the delay in 
calling the creditors together was 
that the late accountants to the 
company had resigned and it was a 
question of getting the books up 
to date 

During the discussion it was 
stated that certain property belone- 
ing to Mr. Metcalf was to be sold 
in the near future and after dis 
charging capenses and the outstand- 
ing mortgage the balance would be 
handed over for the benefit of 
creditors 

Resolutions were passed for the 
appointment of R. B. Smith, of 
Armitag Smith, Jackson & Co 
3 Alfred Street, Leeds, and H. W 
Pitt, of Alfred Tooke & Co.. Salis- 
bury Square House Salisbury 
Squar London, E.C.4, as joint 
liquidators of the company, together 
with a committee of inspection 
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president, Association of 
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i Turn & Co. exhibition 
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* * * 
Wadman to head 
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R y sation of Greenlys Lid 
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Mr. Wadman 
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Yardley R. L. Green 


L. MeCaig Cowan, manag ng 
director of Cowan Ad-Ser Lid 
of Glasgow and Londor has just 

urned from Deeside where he has 
been salmon fishing near Balmora! 
Incidentally, when up North he was 
observed with his party n th 
special enclosur at the Braemar 
Games wearing Highland dress, the 
kilt being bes Clan tartan, as he 1s 
slso an honorary member of The 


Bracmar Royal Highland Society 
* . * 


The Hon. Keaneth Weir, monae 
ng director, G. & J. Weir Ltd, 
Glasgow, is to be president of the 
Scottish section of the LS.B.A 

* * * 


A Publicity Advisory Committee 
has been set up in Dublin to assist 
in the promotion of An Tostal—the 
Ireland at Home Festival—which is 
to be held next April. All advertis 
ing organisations are represented on 
the Committee, including Chartes E. 
Vict onnell and Brian Dd. 
O’Kennedy (irish Association of 
Advertising Agents); Jack O’Shee- 
han and Albert Price (Association 
of Advertisers in Ireland); Gordon 
S. Kelly and Edward F. Mac 
Sweeney (Publicity Club of Ireland) 
Gorden Clark and Peter M. Owens 
(Advertising-Press Club); Leslie V 
Whitehead ind T. A. Moran (Incor- 
porated Sales Managers’ Associa- 
tion-—Insh Branch), T. D. Spillane 
and T. Collins (Cumann na nlris 
Irish Penodical Proprnetors’ Associa- 
tion) 


* * * 


New chairman of the American 
Club in London is Leonard Masius, 
chairman of Masius & Fergusson, 
Litd., advertising agents. Formerly 
vice-chairman, he has been a mem- 
ber of the club since 1930 and has 
served on a number of its commit 
ees. The club, which has premises 
ut 9S Piccadilly, has a number of 
representatives of ‘American’ 
agencies in London among its 
members. It was founded in 1919 

r. Masius is also a member of the 
Thirty Club During the war he 
served as a lieutenant-<colonel im the 
American army He has lived 
London since 1929 


Largest issue 


To celebrate the fourth anniver 
sary of the publication of The Mer- 
chant Shipper (founded 1917) in its 
present form, the proprietors, The 
“Syren & Shipping” Ltd., gave a 
party for advertising agents at the 
Waldorf Hotel on Tuesday 

Sales of the journal are stated to 
have arisen from about 4,000 to 
about 7.500 monthly during the four 
vears, and H. G. Webley, advertise- 
ment manager, told guests that the 
September number (46 pages) was 
the largest yet The journal, he 
said, had been developed to provide 
a comprehensive advisory service on 
exporters’ problems 
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{WOMANS 
(Ravana Pine] [LLUSTRATED 


4id. weeny 


HE biggest names in the Fashion World have for long been exclusively associated 
with WOMAN’S ILLUSTRATED. Hartnell, Dior, Balmain, Givenchy . . . 
there are no better anywhere! 
This Autumn—more fashion—more beauty—more value for readers will add 


substantially to sales and provide a bigger receptive market for advertisers. = 
National advertising will expedite the sales rise. ‘ uf 
The extra space allowed for advertising is rapidly being absorbed. At £250 per page oe 


it represents such excellent value that there is room for it on every schedule 
planned for woman's appeal—as many space buyers have been quick to appreciate 


aw A.P. pustication | SALES OVER 500,000 PAGE RATE £250 


A. W. BURNETT, Advertisement Director, THE AMALGAMATED PRESS LTD., THE FLEETWAY HOUSE, LONDON, E.C4 - 
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Productivity report for provincial press 


READERSHIP 
SURVEY SCHEME 


FREE 
°* LAYOUTS ° 


Suggestions from U.S.A. 
for cutting costs 


ECOMMENDATIONS which may be of far-reaching conse- 
I quence in the development of the provincial press and the 
services it renders to advertisers are contained in the report of 
a productivity team representing the British provincial press 
which visited the United States of America last year. 
The report and its recommendations are unanimous. 


Ihe teams primary aun was i 
thand production 
standards im news 


neluding large 


samine at fi 
fs and 
paps plants 


edi ind smaller-sized news 
vi n order to find out 
whethe Ameinwan fractice o 
j nent could if adopted or 
lapted, lead to less costly pro 
fuct » of dritish provineia 
wapapers 

I) ising the general back 
ind of the industry here and in 

\ ca, the teport observes 
Ihe American business man 
is littl ucging to advertise 
fing as he does that the 
i vf isiness and profits 
be increaxd by a fast turn 
t goods, and thal newspaper 


suresi 
nethod of achieving 


! tring is aos quickest 
capest 
any 
( onsequent y, taken generally 
American newspaper industry 
slways lent itself to produc 
m On a larger scale than the 
British indusir, 
As was the case before the war 
be British newspaper industry 
he American Lewspaper economy 
sased upon the volume of ad 
rising avarlable. This fixes the 
(in number of pages) of the 
iper and ll financial 
siderations turn upon it 


1rimost ‘ 


In general--there are 


excep 
ny -adverttime accounts § for 
7S per cons of the space and 


» about 70-7) per cent of total 


revenue Moreover the amount 
{ advertising available has con 
vistently increased over at least 


"Ne sy fem yeurs 
Rates charged fo 


1) categories 


advertising 
inc'uaing colour 
ife khept ow as & matter of 
attractive to the 


Vv. to be 


irgest possible market, and are 
lower, in Many cases couch lower 
than compara’'’e rates per inch 


per thousand of circulation cur 
rent in the UK 

There is, therefore, not only 
continuing opportunity to expand 
but also a potcotia of additional 
revenue if advertisine volume 
should at any time threaten a 
recession, A sliaht uoward adjust 
ment of would still leave 
those charges a most reasonable 
proposttion, Owing to the volume 
published even a smal! adjust 
nent would bring «4 considerable 
iddition toe revenue, muuch lare 


han would be the case in UK 


rates 


“It would seem that the ad- 
verted rate charged = = per 
agate (equivalent to 5 pt. 
about 14 lines to the inch) 
line in US. newspapers has 
increased since 1939 at very 
much the same rate as the cost- 
ofiving of cost-of-consumer- 
goods price index. In other 
words, the cost of advertising 
consumer goods has increased 
in line with the price of those 
goods.” 

Revenue-earning capacity of the 
cans newspaper ndustry 


ADVANCE 


. ANSWERING 
AD. PLANNING * 


THE CRITICS 


Leader of the team 
“™ JAMES ANDERSON 


Works manager, Midland 
News Association Ltd. 


Secretary of the team 
W.G.RIDD & } 


Secretary, Newspaper 
Society 


has been considerably helped by 
the foresightecness publishers 
n acquiring their own radio and 
TV stations By dome so they 
vave suffered little or nothing 


volume of television advertising 
was only 45 million as compared 
with 499 millon for newspaper 
advertising, im the frst quarter 
of 1951 wt recorded a spectacular 


from the inevitable diversion of gain of 330 per cent over the cor 
me advertising im the past responding period of the previous 
decade f n print to the am vear 


Nntense compet 


“Television must be looked 
tion which Anrerican newspapers 


upon as a young bui very Vigorous 


. : 4 ate zhting 
— pty =~ , he ~ & rival, with a strong apreal if only 
re an ec ef yusiness 
es ~ _ : ng because it iS So allractivVe a 
both nationaily and locally novelty, and newspapers are ver 
novelty, ows . 
the report adds ¢ cwspapers are Vv 


Although the 1950 @ Continued on page 586 


dollar 


THE TEAM U 


Readership survey 


In preparation for the time 
when present-day stringencies 
are removed the Newspaper 
Society should consider, either 
on its own or in collaboration 
with some organisation such 
as the Advertising Association, 
the advisability and practic- 
ability of setting up a reader- 
ship survey as a continuing 
service to editors and adver- 
tisers. 


Free layouts 


Nany Newspapers in 
the | already provide local 
with free layouts 
ind copy. it is recommended 
b attention be paid 


fisements appear 


day which 


could un 


mt ow mot as skilfu 
up as it could be then 


produce the best 


nnot 
alts. An advertisement that 
half succeeds is a danger 
ewspaper advertiune 
It should be the aim of 
ery newspaper to ensure 
at the maximum possible 
es are secured by every ad 
sement it publishes and 
t to measure its success by 
amount of space it sells 
The selling of space is vital 
to a newspaper's existence, but 
the making of a satisfied ad- 
vertiser is far more important. 


‘NANIMOUSLY RECOMMEND 


greater than could be attri- 
buted to the news and com- 
ment-upon-news value of the 
paper; also that the industry 


Advance planning 


Fluctuations in editorial 


space should be kept to the 
nimum, and advance plan should be given every assist 
ne of advertising content js @9¢¢ to buy newsprint in the 
desiratle as 6 ins of Dest markets so that prices 


should not be influenced by 
monopolistic tendencies 

Maximum support should 

be given to the investigations 

Public relations now being made into the pos- 

sibility of finding raw materials 


nereasing the efficient running 
of the editorial department 


British newspapers en 


: ; oyin® other than wood pulp for 
monoponies int vn areas — newsprint manufacture 
should study the methods em 


ploved by the best American 


Seay 


firms to convince the public 
oe Bega” ag Be - — Newspaper offices should 
m he ? ri ; ied b. consider adopting a standard 
4 ~ : cIsms ~~ method of bookkeeping as a 
levelled at the pre uld be tel - 
. 4 eflectivel means Of helping the exchange 
2 of financial information on a 
U | percentage tasis and the col- 
se of colour lation of statistics 
pencinteel State 
s thought should 
The fullest investigation be given by mewspaper man- 


should be made into the 
bility of 


POSS! agements to the pooling of 
introducing colour financial data which, issued in 


provincia yew spapers percentages, would assist in 
such investigation ¢ cover the preparation of helpful 
capital equipment. technical com 

details, labour costs and union 


co-operation 


Machinery 
Newsprint N 


determined attempt 

should be made to impress 

The earliest opportunity upon H.M. Government that 

should be given to the provin some relaxauion of present im- 

cial press to use th lantit port restrictions is necessary 
of newsprint best suited to it 


s before the newspaper industry 
subject to dis in the U.K. can take full ad- 
couraging sales, r notion vantage of mechanical devel 
which woud create a demand opments in che U.S 


circumsliamecs 
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Mashion’s most exclusive circle 


heeds what it reads in 


If your message has a direct appeal to 


women who belong to that exclusive inner 


Fashion’s first and final word... 


--. with the very cream of fashion readership 


NATIONAL MAGAZINE COMPANY LIMITED, 28/30 GROSVENOR GARDENS. LONDON, 5.W.1 
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nitrates 


ADVERTISER'S WEEKLY 


‘Express’ trade press ad. 
bonus scheme welcomed 


fur DD 


seed the 


Organisation Lid 
display trend for 
md at the Leicester 
Lite E chibition. 


SEWING WEEK 
SPONSORS 


Sewing Week, the 
wales promotion scheme 
wing 


play 
modern 
he Chapme 


Home 


annual retail 
to sell mor 
merchandwwe and to 
mulate sewing activity, will 
she place next year from February 
to March 7 

This year 795 per cen’ of drapers 
poring results stated that in 
creased were made in one oF 
more of fabric, haberdashery 
snd paper pattern sections, This 
schieved im spite of the 
sdverse trading conditions prevailing 
st the time 

The following manufacturers ar 
sponsoring Sewing Week neat year 
The Brith Button Industry, Britrsh 
(clanese Lid., The Buttenck Pub 
shing Co., Ltd., J. & P. Coats Lid 
Dewhurst & Sons Lid., Fer 
guson Brothers Lid... F W. Grafton 
& Co, Lid, Lightning Fasteners 
tid. Henry Milward & Sons, Newey 
Brothers Lid Parapads§ Lid 
ltdmund Potter & Co Pia Sewing 


howe 


home 


sales 


thew 


sult was 


Ske Lid., Simphenty Patterns Lid 
Singer Sewing Machine Co., Lid 
s non & Son Lid., and Vogue 
Px n Service 


yy 
lo represent South 
> . 
American journals 
Colin Turner (London) Lid. have 
been appointed sole British repre 
sentatives of the following Central 
ind South Amerncan newspapers 


od pubheations: La Prensa, Will 
id Curacao § (Spanish and 
Pamamento daily) La Prensa 
(Enelsh edition) <(inghsh daily 


I lays Saturdays) Mexico ai 
Dia. Mexico City. (Bi-monthly film 
na gazine) Carteles Cubs 


iN ynal weekly). } anidades, Cuba 
in sted bi-weekly woman's mag 


sine) ddvance, Cuba. (Evenime) 
ft! Universo, Guayaquil. (Morning) 
Wi Film, Caracas. (Film magazine) 
li Corrtere di Caracas, (Weekly 
liahan newspaper) 


Proactaally 100 per cent” of 


+> trsers who use the Daily 
f page } half-page space 
’ ah advantage of this 
“ trade press advertise 
n is scheme. states Leslie 
‘\ " firector of advertising 
/ z up 
i the scheme -announced 
\ovewreses’s Werxty, July 3 
j s who book the space 
‘ I that tf they take space in 
wn trade press. mentioning 
iD Lapress advertisement 
» be reimbursed up to 
i 
! Daily Express has always 
sd the value of the trade 
ss a medium said Mr 
Needham. “The majority of those 
ad sers who take advantage of 
, ‘fer spend more than the 
11) on trade press advertising.” 
Based on the belief that an ad 
teer who pays £2,500 for a 
p Fupress advertisement 
! be encouraged to take the 


sdvantage of it, the scheme 
‘ ed two desirable objectives 
} «planed. It offered an induce 
t to the advertiser to get extra 

nm his trade press. And 

vided the Express with a 

good form of publicity, be 

isc 61): Was in effect an an 

r cement by the advertiser of 
his ifidence in the Express 


Naturally. said Mr. Needham, 
the Da lupress was given an 
portunity of approving the 
ad press advertisement to 


e! that it was a generally co 
ve one t was very in 
12 to see the way in whicn 


the various advertising agents 
we tackling this problem and 
new angles” out of the 


’ tunities it offered 

In a very few cases advertisers 
had had to decline the offer for 
purely technical reasons 

Mr Needham emphasised that 


the scheme is one for 


co-opera 
tive advertising; it is not a dis 
co scheme Advertisers who 
do not wish to advertise in their 


© Press are not entitled to a 
£100 from the cost 
er advertisement in the 
Fipress. and the sum which the 
PE ipress contributes to the cost of 

ide press advertising of 
x who do participate is 

{ to the £100 


(See Current Advertising, p. 592) 


deduct m of 


ai 


Exam. courses 


( ourses im preparation for the 
Intermedia Examination of the 
Ad “ Association and = th 
o 


f « Examination of the In 
porated Sales Managers’ Associa 
ave now begun at the North 
Western Polytechnic, Kentish Town 


Serremper 25. 1952 


At the Robertson & Scott (Advertising) Ltd. press party at their new 


offices. L. to r. F. Dench (Scottish Daily Express”), J. W. Mustard 

(Temple Press), W. A. Woolward (managing director, Robertson & 

Scott), A. G. Stephen (Outram's), G. Drummond (Iliffe), and G 
Spencer (“Scotsman”) 


Agency goodwill 
acquired 

The goodwill and effects of 
Battle & Partners, Bristol, have 
been acquired from the liquidator 
by E. Barcroft Advertising Ltd., 
of London. The business will be 
conducted from the old address at 
7 Upper Berkeley Place, Bristol 8 

Most of the clients have been 


« 
. 
Edinburgh agents’ 
° 
new premises 
New premises which have been 
opened by Robertson & Scott 
(Advertising) Lid., Edinburgh, at 
42 Charlotte Square, were much 
admired by a large company 
which attended a house-warming 
party The firm staried business 
133 years ago in the High Street 


and later removed to Hanover ‘fetained, including: Bartlett & 
Street ( "7 Ltd., a ¢ ——e 
' : Oi = Engine Co., td.. ardifl; 
J. Murr ott, chairman o 
the Lessa ae Be the cn General Paper & Box Manufac- _ 
“ ; : turing Co., Ltd.. Treforest Trad- 
Their new premises, a five ing Estate; Hoscgood Industries 
storeyed house, have been skil Ltd. (Creampuff Flour), Bristol; 
fully adapted to meet modern Roco Products Ltd Bristol: 
business needs Rocano Ltd., Bristol: Star Brick 
The exterior of the new offices & Tile Co. Ltd Newport; 
s gracious Adam Inside. the Taylor's Paints Ltd. Saltford, Nr 
rooms have walls of contrasted Bristol: John Williams & Sons 
colours Ceilings are of bright Lid.. Cardiff; Wills’s Paints Ltd., 


hues while the walls 
shades 


ire of pale Bristol: Workman Reed & Co., 


Ltd.. Hewish 


Direct mail ads. for clothing 
bring dollars to Britain 


\ new direct mail campaign to decided to by-pass American 
sell coats and dresses American stores and appeal directly to 
women is being whed this American housewives 
week by Richard Shops Then, full pages in colour were 

Ful] page advertisements will used in the New York Mirror. 
appear in U.S. newspapers and Chicago Tribune and Charm mag- 
nagazines azine and other leading publica- 

The first will appea the New lions 
York Times Magazine Sunday Hundreds of American women 

his is the second phase in a responded 
dollar-earning direct selling The campaign is handled by 
drive W. S. Crawford Ltd. through 

The campaign beean last their New York Associates, 
February following a to the Charles W. Hoyt. Inc. 

United States by Rud Wey! Se . 

now managing direc f the Patra at Olympia 
firm. who was “appa { at the Patra Packaging Research and 
prices quoted in New York stores Testing Laboratories are exhibiting 
for garments made up America at the Packaging Exhibition, 
from Britwh woolle He Olympia, January 20-30, 1953. 


A.B.C. Figures 
Jan. to June 1952 


CAMBRIDGESHIRE TIMES GROUP 
64,169 


Copies 
Weekly 


Head O*ice : TIMES BUILDINGS, MARCH 


Tel. March 2368/9 


London Rep -esentative : W.H. WALMSLEY 
69 Fleet Screet, E.C.4 Tel. Central 9353 
Northern ©«presentative : ARNOLD ELLIS 


64 Crom! «4 House, Manchester 4 Tel. Blackfriars 6987 
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SCREEN ADVERTISING OF DISTINCTION 


» National Advertising - 


* is incomplete without « 


Audience of Millions! 
Stars and Personalities! 


Regular Screen Advertising! 


Feature production technique combined with dis- 
tinctive presentation ensures an attentive audience 


in highly receptive mood. Produced throughout 


in TECHNICOLOR by 
WALLACE PRODUCTIONS LTD 


Wallace Centre, 8 Berwick Street, London, W.1 
Gerrard 2639 
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THE GREATEST ISSUJ 


4 A Reesor SIXTY-PAGE NUMBER! 


| I Feconrd NUMBER OF COLOUR ADVERTISEMENTS! 


| Every Week mare wad more advertivers incl:ic WOMAN’S OWN on their schedules! 
This phenomenal @emand for space is reflected "ee 
| in the magnificent sixty-page issue now on > .c. 
| Thelover one atl Gree quarter million, “n.. ste” circulation of WOMAN'S OWN | 
| gives advertisers mot only a nation-wide selling impact but » nation-wide selliag impact 
Pa) comtmtrated on WOMEN ALONE! Every advertising pound spent with WOMAN’S. | 
E. | OWN brings @ MAXIMUM RETURN from the couttry’s Z 
™ best consumer ‘Warket— women who buy for themselves, her 
families and their homes. At 16/- @ page 2 thousand if 
great colomrgravare weekly is the fines: »<vertising 
valep obtainablatsday: BOOK WOMAN'S OWN > 
NOW FOR 1943! 
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1,750,000 — 


16/- a page a thousand 
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ADVERTISER'S WEEKLY 


COMMENT 


ADS. MAKE NEWS 

Advertyements are news front 
page mews when the stores 
take big spaces to down 
sales resistance. 

The decision of Bourne & 
Holliegeworth to advertive 
after 50 years has been treated 


evening newspapers. The 
“Evening ‘News reported 
“This famous house... 


decided that modern advertis- 
ing methods can be a forceful 
and effective means of expand- 
ing their business.” 


adds: * 
better and cheaper.” A reasoned 
argument follows. 
Not only are editorial references 
of this kind good news stories, 
_ they are good relations 
for advertising and the media 
which carry it. For, as the 


} : Graphic” feature states, 
: there are other people who 
_ think advertising adds to the 
. cost of goods.” 


LEARNING FROM U.S. 


For too long the silly sneer “a 


cE 
3 


’ is a fault in os that we still 
’ tend to despise salesmanship. 
The American has no such in- 
hibition. Salesmanship is in 
f his blood. It is a corollary to 
i his faith in free, competitive 
} = business. 

_ That is why America can teach 
| us so much about selling—in- 
’ _ cluding the selling of news- 
: . paper space. 

; }ar-sighted provincial newspaper 
proprietors will study with close 
_ attention the relevant recom- 
_ mendations of the Provincial 
; 


Press Productivity Team. 


Readership survey 


Outstanding of these is that the 
Newspaper Society should con- 
sider setting up a 
survey, 

lt ts suggested, too, that provin- 
clals should do more to b= 4 
advertisers by preparing their 
ad) ertisements. 

Sound advice! But it raises ome 
big problem. Such a skilled 
service can only be provided 
by trained copywriters and lay- 
out men, T provincials, if 
all of them are to give it, will 
need a lot more experts! And 
what are the views of the 
ad: crtising agencies? 


$52 


THINK first, then 


YHINK before you act 
There ss no substitute for 


thought All achievement, 
great or small, is the resuit of 
thought G eater happiness 
come to those who give 
thought to thew daily tasks, 
whether mm the heme or at 
work, and extreme happiness 
con to those who. give 


thought to the problems and 


needs of ther fellow men 
What's the got to do with ad 

ve u In my opimeon, crea 

tive thought is the basis of all 


successful 
a d v ertising 


Kt is the 
basis also of 
the require 


ments to 
g0o°0 dand 
effective pro 
paganda 

C reative 
thought 
should be 
positive, for 
good instead 
o f ba d, 
directed to 


human reaction for progress and 
happiness 

Re nber always that there is 
4 ceiving ead to your thinking, 
the ible are just as capable in 


judging the result our thought 


as we are in creating it. As for 


instance. the Central Office of the 
Conservative Party decides that 
nt ference to publicising the 
positiy achievements of the 
party, tw issue Negative propa 
ganda about the quarrels within 
the Labour Party What is the 
result of this negative approach’ 
I gs disappoimtment to the 
( ervative Party's own sup 
porters and a determination 
imong its opponents to close the 
breach within their ranks A 
fa , may quarrel among and 
“ tself, but it will not allow 
crit n from without—it stands 
united to the outside 

1 1, again, what reaction of 
hought did London Transport 
Crp to the new arrangement 
‘ 


es which did away with the 


fourpenny fare and made the 
journey from Sloane Street to 
Bloomsbury into Sd. as against 
Md n Hyde Park Corner and 


dd nm Piccadilly. The distance 
f Piccadilly to Bloomsbury 
be five times as great as 


f Sloane Street to Hyde Park 
er and vet the fare is the 
sa Public reaction to this ts 
that grossly unfair and con 
seq y nO amount of excellent 


ad ving for London Transport 
ca alte he positioa and what 
‘ e the general advertising 


DESIGN -PRINT- DISPLAY 


Faraday Street, Manchester 1. Tel. Central 4965/6 


Creators of 


say 


HUBERT A. OLGHTON 
and president, [.LP.A. 


GUEST COLLUNNIST 


chairman, W. 8. Crawford Lad., 
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succeed 


creators in advertising must 
concentrate upon the deve 
ypment of thought 

You may wonder why I 
am stressing this point and 
have selected it as the sub- 
ject of this article; it is 
because I have seen its im 
portance over 37 years in the 


for London Transpor: is thereby 
harmed 

Let us look at the other side 
of the picture. The launching of 
the Comet, this was bandied so 
superbly as to cause a reaction 
of considerable pride among the 
public. Pride for British achieve 
ment, a wondeiful piece of adver 
tising and propaganda for 
B.O.A.C. and for Britain. From 
a purely commercial traffic point 
of view, it was not vitally neces 
sary tor Sir Miles Thomas to ad 
vertise the Comet to the world in 
such volume as he did. but in 
doing so he created a public 
backing which will stand behind 
B.O.AC. for a very long time 

The executive in business and 
particularly the executive and 


@ The Government will decide 
within the next few days 
whether winter lighting restric- 
tions are to start again on 
October 6 There is more 

than ever before in 
the advertising sign industry 
that complete freedom may be 
restored. Most likely decision 
is that there shall be some 
restrictions, but nothing as 
harsh as last year’s 7 a.m. to 
7 p.m. ban. 


@ Bigger-than-ever promotion 
schemes are planned by 
periodical publishing houses 
to boost sales. Idea is to 
offset effects of larger news- 
papers with more space to 
sell 


@ New demands from national 
advertisers for big spaces 
are exper ted by local weekly 
news papers. Levers have set 
the fashion with indivi 
dually-styled half-paves for 
their new detergen Surf, 
throughout South Fast 
I ngland Compe fitors may 
follow suit, also other 
launchers of new ducts 
in restricted areas 


advertising business. I have 
analysed mos: of the important 
campaigns ang always the result 
is the same. I have seen, too 
how good creative thought has 


overcome out-of -date trade 
customs, how it has broken 
through old-fashioned methods 


how it has restored dying busi 
nesses. how it has invented new 


products and how it has burl; 
great men 
I appeal particularly to the 


younger men in advertising to 
consider this subject of deep 
thought about their work as one 
of the most im ortant of all their 
human attributes. Important to 
their own happiness, important to 
a better understanding of their 
daily task, and mportant to the 


creation of effective advertising 


To-morrows TOPICS 


@ Feeling among supporters of 
commercial TV 1s that it 
may come sooner than ex- 
pected. Most of the big 
agencies have put executives 
to work on schemes so that 
they will be ready to offer 
the new service to clients at 
short notice 


@ Meantime there is jostling 
behind the scenes in the 
queue of applicants for 
licences to operate TV 
stations. Newspapers, adver- 
tising agencies and radio 
manufacturers are lining up. 
Question yet to be answered: 
Will the Government debar 
publishers from _ station 
ownership? 

@ Informal meetings between 
representatives of the out- 
door advertising industry 
and the Ministry of Housing 
and Local Government will 
be resumed shortly. 

@ Following the report on the 
audience for screen advertis- 
ing, work is proceeding on a 
major research to assess the 
poster audience 
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WE WHITEWASHED OUR SWEEP! 


OT quite as shown in the picture, of course 
What we really did was to persuade him to switch over 
to one of those ‘beefcake’ vacuum-chimney-cleaners that 
don't make any mess. So far as domestic life is concerned, 
this has certainly made a sweeping change! 
thank 


Ah! Well, there are Heaven 


as many good 
ideas still left in the brain-pan, and the ink-pot, as ever 
Admittedly, Display and Exhibition 


Stands, from now on, will be coloured by the Coronation; 


came out of them 
but we've dealt with that in recent advertisements 


Meantime, there is no sweeping aside the fact that 
we shall all have to sell, and sell hard, in the coming 


Leon Goodman 


HOUSE OF IDEAS - 119-125 WHITFIELD 


months. In order to help you, we make these confident 
claims 

We have the best equipped Display, Exhibition Stand 
and Silk Screen Works in the world 

Our new equipment, installed quietly (theoretically 
speaking!) during 1952, has made our prices the most 
competitive in the business 

Our Creative Team remains, as it 
has been for so long, without a peer 

After three we lay the 
trumpet down, pick up the receiver, and 
confidently await your call to EUSton 5351 


Displays siscres 


STREET - LONDON - W1 - EUSTON 
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5M 
POLICY PLATFORM~— Advertisement Control—1 


What newspapers are doing 


SerremMeer 


idvertising and publishing organisations have built up elaborate machinery for advertisement 
investigation and control. In this and two further instalments of an article specially written for 


‘Advertiser's Weekly’ 
suggestions are made f 


KGANISELD advertising 
is proud, and justifiably 
so, of the efforts it has 

made, and the machinery it has 

set up, to prevent abuse of ad 
vertising No prame can be 
too high for those who, over 
the past 0) years, have done 

« much to make advertising 

clean and honest. Thanks to 

them, the way of the Wansgres 
sor has become hard, and the 
good repute of advertising has 
been enhanced 

Hut let us admit, progress May 
ate by the cir 

‘ ances of the time When 

i s a waiting list lor space 

wolves no sacrifice to i 
sinect comphance with 
copy ethes. When there is space 
he tempter's whisper is 


have been aided of 


‘ ” 


urder to resist. The testing ume 
come. if ut has not arrived 
it is therefore perhaps oppor 


ne to analyse objectively exist 


ing machinery for advertisement 


esngation and control, so that 
etheacy can be assessed, and 
fects i there re any, caposea 


Ihe writer proposes, first to 
jlexcribe the voluntary mechanism 
f weventio f abuse and 


to disctss ! f 


nossible lines 


* * * 
ryvul 


trol f 
(a) Protection of the 
ind of the reputation of adve 
sing media, by control of th 
onten of advertisements. 
wure that the product o 
service advertised is wha 
ume to be, and that copy and 
istration conform to recog 
vd standards of integrity and 
wd taste 
b) Protection of advertisers 
against those who would per 
ade them to spend money in 
nedia that are b fraudu 
ot or valuctess 
yntro} under (a) falls mainly 
province of media 
organisations, that under 
sdvertiser 
there can 


objects of voluntary con 
ll under two heads 
public 


within the 
whners’ 
within that of the 


ganisations, though 


be no hard and fast distinction 
The Advertising Association. § as 
epresenting al! parties s con 
cerned with both 

The one outstanding achieve 


however 


This 


ment of recent 


was a combined oneration 


years 


was the adoption of The British 
Code of Standards in Relation to 
; 4dvertione of Medicines and 
T rmenrs 


this 


its improvement. 


i de. first published in 
1948 and revised im 1950. lays 
dow { he guulance of adver 

se gents and media owners 
specit Hes for the regulation 
ot f ies and treatments ad 
ve a its genera! effect is to 
Da ‘ saggecrated, misleading 


warranted clans and it 


hu ‘ nt by voluntary con 
tt sinictions on medicine 
ad t iz iposed by Statute 
Observa f the Code is ob! 
gatur ' ecognised advertising 
agent who may risk forfeiting 
{ they place offend 


sements in any medium 


it w drawn up. and is ad 
ninis i by a committee on 
wh are represented the News 
pay ‘ Association, 
ne Society the 
Pe rictors Associa 
‘ sing Association 
Ne Society of 
Britis rs. the Institute 
fi Practitioners in 
Advertising and the Proprietary 
Association of Creat Britain 


* + * 
P' BKLISHERS of newspapers 
‘ ' 


sgazines usually have 


the ‘ house rules governing 
tance of advertisements and 

“ fing of py. While standards 
} ‘ “ ules are often 
ind infinite pains are 

b verify, where there 1s 
! veracity of ims and 
3 he { advertisers. In 

is hat of Radio Times 


department s 


' ! severa advisory 
! xperts and advertise 
\ ze the publisher organisa 
he Newspaper Society 
" ting th orevincials and 
l ! hburban press can 
i e proneered advertise 
gation, a task tha 
’ day so well that 
! nde! well worthy of 
ind nulation. Since 1942 


‘ worked so closely with the 
yresenting the London 
’ ils. for this and other ad 
\ purposes, that it is 
’ ‘ t describe the 
perated 
NPA Advertisement 
( ind the Newspaper 
S Advertising Committee 
' t idvertising policy gen 
their respective organ 
Roth appoint represen 
Joint Advertisement 
©. which considers mat 
non interest, such as 
T; recognition and doubtful 
0 tur fer 


’ the latter purpose 


joint 


4 } 


ts Gules are deiegaicd to a sub 
committee, known as the Joint 
« y Committee Ihis has 
further sud-COmmilices for 
special subjects, i.c., holiday faci 
lilies advertising, gardening ad 
vertisements and mai) rder 
argain advertisements Recom 
nendations of Uiese sud-comumil 
lees go to the Copy Commultice 
for approval and action, where 
necessary through he paren 
Organisalions 
ihe New per Sociely has 
ince its Meception issued Warnings 
doubttul advertisers to jls 
nembers lis Advertisement 


Investigation 
shed in 


Department, estab 
$ present form in 1928 
esponsidic to the Ad 
vertising Commi 4 
respect of matters Of joint interest 
rates with the Jot Copy 
Committee 

lis function is to investigate 
nable advertisements of 
members, to advise 
nembers, individually and collec 
tively, om such advertisements 
and lO pass on to members recom 
nendations of the Advertising 
Committee and the Joint Copy 
Committee respecting types of 
advertising that should be refused 
or only accepted after modifica 


s directly 


tion Any advice it may give 1s 
a recommendation only, for the 
Society has 00 mandat powers 
over its members, Dut practice 
comp ince ns almos! iniversa 
The Society s cceptionally 
well placed to serve members 
fis way Over t vears ifs 
flicers and staff fn accumu 
uted mf ex ‘ that 
ihies them to decid ften ala 
ance, whether an cement 
Ss suspect of Ootherwi it has at 
oval n ever i the 
i Anowled ge iper 
ecu yon whon , all 
r TT) ml Ave t 
nfor q “estional adver 
ere nts Hered ti mn 
‘ It has other » the 
wre f which rw p a 
pedient to disclose, ¢ caing 
spon suspected traudu idver 
se 
Warnings, to be effect: ve must 
go out with the mir m of 
delay Only where mm sin 
volved, therefore. are a s held 
for Compnittee sidera 
Where appropria nem 
ire Answ 1 ner 
l the genera nber 
kept imformed by the 


issue oof fidential 
newsletters containing py rul 
nes and warnings 
Advertisements are assified 
under two headings. “Publication 


mochinery for prevention of abuses in advertising is described and 
The article opens with an outline of the machinery 
operated by the newspaper associations. 


Not Recommended” and “Intor 
mation Available Ihe latter 
phrase 1s intended to indicate that 
some doubt caists, and that ad- 
vertisements listed should be 
queried with the Society before 
acceptance In practce Ht is 
interpreted according to 
he editors’ stock maxim, “Wheo 
in doubt, leave out 

Copies of the newsiletlers are 
semt to the chairman of the Joimt 
Copy Committee and to the 
N.P_A. secretariat. The Advertis 
ng Associa receives 
n exchange for copies of 
ALD. bulletins This 
brings Us to an interesting and 


usually 


on aiso 


copies 


s own 


highly important point 
Organisations seeking to pre- 

vent unethical advertising must 

heware i the law of libel They 


are protected by privilege only in 
respect of ommunications to 
their own members 

Ordinarily, however desirable 
co-operation might be, this would 
debar passing on information to 
kindred associations. This prob 
lem, in the case of the Newspaper 
Society and the Advertising As- 
sociation, has been solved by a 
reciprocal membership 


* * * 


YHE NPA. is, as has been 
shown. very largely covered by 
the joint machinery described, 
bul it does issue ifs own recom 
mendation sheets pernodically to 
ts members These contain re 
commendations of the Jomt Copy 
Committee and any other advice 
t s desired to disseminate 
Through its membership, also 
< probiems can be and are 
referred to the Copy Committee 

The value of this joint machin 
great in respect 
f advertise 
which the 


ery is especial! 
ot certam classes 


nents to scrutinise 


three sub-committees earlier men- 
toned have been formed, Le 
holidays dening and mail 


order, in the past a happy hunt 
img ground for racketeers. It is 
here that bona fides must often be 
nvestigated, and that, for this 
purpose. the local membership of 
the Newspaper Society proves so 
helpful For mail order adver- 
tisers. a standard guarantee form 
has been instituted, which js used 
by all daily and many weekly 
newspapers This requires an 
undertaking that money will be 
refunded if purchasers are dis- 
satisfied. and demands references 
But references can be spurious 
and must in many cases be 
checked by local inquiry 


(To be continued) 
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WORTHWHILE MARKET 


To British Maonutecturers, 
Northern treland, with « popule- 
tion of 1,370,709, constitutes o 
compoct, worthwhile and easily 
accessible market tor good quality 
products. 


Numerous daily sea and air 
communicetions with Gt. Britein 
combine with ao swift and tully 
up-to-dote internal Rood Trons- 
port system to facilitete the con- 
tinuous flow of manufactured goods 
to olf ports of the Province. 


Northern lrelond, os on integral 
port of the United Kingdom hes, 
of course, no customs duties or 
borriers to interfere with the 
normal internal distribution of 
British products. 


BELLEEK 
DROMORE®@ 


Head Office: BRIDGE STREET, BELFAST (Phone 22884). 


BALLYMENA 


MAGHERAFELT 


DUNGANNON @ LURGAN @ 


BALLYC 
CUSHENDALL 


TLE 
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WELL ESTABLISHED MEDIUM 


In Northern trelond the position 
of the “ Local Morning ” is unique, 
in thet the Notionol Dailies must 
of necessity go to Press mony hours 
eorlier in order to link up with 
overnight tronsport to Belfast. 

This odventage in News Time 
combined with fully up-to-dote 
News Services ond methods of 
production hes established the 
unporolieled reputation of “ THE 
NORTHERN WHIG “ for complete 
up-to-the-minute service of 
Notions! news in addition to 
fullest reports of Local events. 

The confidence of the people of 
Northern Ireland is reflected in 
the foct thet “ THE NORTHERN 
WHIG™ hos the LARGEST NET 
SALE in Northern Ireland every 
morning. 


LARNE © 


BALLYCLARE @ /HITEHEAD 
CARRICKFERGUS Pn BANGOR 


RANDALSTOWN 
@ ANTRIM 


BELFAST 


@ LISBURN 


PORTAFERRY @ 


DOWNPATRICK@® 


ARDGLASS 


CLOUGH @ ws 


punpRruM ® 


London Office: 107 FLEET STREET, E.C.4 (Phone Central 9179). 


London Manager: 


ERNEST J. HAYES. 
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SEPTEMBER 25 195? 


THE MAGIC 


EXCELLENT RESULTS Beseeninraaen 


—— 


FROM THIS INSERTION ar 
IN RADIO TIMES ~ 
BY THE ISLE OF MAN tom 


100 PAGE ILLUSTRATED 


PUBLICITY BOARD SLE OF 


[COUPON M5 cee rice, Fc an t 


ed envelope with iid stamp. | 
Fad ! 
EFFECTIVE LIFE 37 Lays * ‘yom | 


PULLED 


A new issue of * Facts, 


Graphs, and Figures’ 
forthe RADIO TIMES 


is now available for dis- 


tribution and will be 


sent tree of charge to 


Principals writing on 


their business letter 


heading 
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In the Trish Sea near! y equidistant from England, Scotland and Ireland 
es 
the anceent Mona and now inown as the lele 


ec and with a flora and fauna of its 
yeide and a great chowe of coastal 


as Secretary, area 

de to the sland & 

should be 

ourse, well-known as @ 

py holiday -makers spent thew 


e¢ RADIO TIMES dated ich Jo nuary, 1952 the ste of 
t 3, th R shy agents Mes 
n, Landon w 
m ening | an 
fered a free copy « ’ 
! replies rece! ved the the 10th of 
c wf 37 days), proved to be 17,125 


Pre-peak perod of the total It is of interest t ‘ th ond advertmement of the Isle « 
(Lp to the morning of the Pubhesty Bo ar rd appeared t f February, and as Mr Bond 
day of position) t ower of the first ad 
Peak period of y rey co m the sccond advertiner 
Post-peak period 
wf Man Pubhcrty Board should be congratulated oa 
s enquires so promptly and effivently Just unagine 


r reply worked out at 7d The , Date 
nm the 17th of January. The 2 1 Sth of January 
16th of January 
ita v r vy of the R ADIO ; 7th of January 
TIM! Ss od t ' : ‘ ! t t t 2.28 1th of January 
ree j nu ; c la . 1 re . 19th of January 
Sth and yet we have not had a single complaint of any delay! 
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“RADIO pao 


Average weekly Net Sale (A.B-C. Jan.-Jane, 1952) 7,792,919 copies 


with A STRONE PULL ano a LONG PULL 


ill enquiries to Head of Advertisement Department, B.B.C. Publications, Broadcasting House, Portland Place, London, W.1 
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American Fortune maga 
iad several articles about 
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n effect that while 
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Retailers in certain trades, 


nm 


worse, but worse to wicked footwear shops, where one has 
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New green loothpaste 
with Nature's miracle CHLOROPHYLL! 


Clean Fresh Mouth 


always been led to 
believe that a tip 
‘op saleswoman is r 


worth her weight My 


in gold 

But in all these qnanasd 
trades. even if the : a 
issistants do not — 
actually sell very | 
much, they do not Se: 
often discourage = 
ne from buying L 
They are not like 
manufacturers *t the Radio Show 
which I visited one evening a 
fortnight or so ago 

It may be, of that all 
the exhibitors’ advertising mana 
gers, sales Managers and directors 
at the Radio Show are believers 
in business as usual, and go home 
romptiy at 5.30 p.m. What is 
certain is that between 6 o'clock 
and 9.30 the people manning the 
manufacturers’ stands were fed 
to the teeth with answering 
questions from the genera! public, 
and that nine out of ten of them 
didn't mind who knew i 

I began by genuinely 
information about the best way 
to convert a radiogram to take 
long-playing records, the cost, and 
whether it could be done quickly 
Not at the maker's stand nor at 
the stands of fifteen other wel 
known manufacturers of radio and 
components could I find the 
answer. None of them suggested 
that I scrap my old set and buy 
one of theirs None of them 
offered to let me hear their set 
Only two of them offered me 
leaflets—and one of those turned 
out to be an entry-form for a 
competition 

What they all said, in manners 
ranging from kindly to downright 


course 


secaking 


rude, was simply The ost 
person to answer that is our 
authorised dealer. There's bound 
to be one somewhere near your 
home.” I need scarcely say that 
nobody even dreamed of asking 
my name and address. 1: was al! 
too clear that in their minds this 
was a trade show, with the 


public admitted on sufferance 


This reluctance to answer 
questions was so startiing that I 


decided to probe more deeply 
and I went to half a dozen stands 
showing television § sets First 
making it plain that I was not a 
dealer, | pointed to the st ex 
pensive-looking set on | stand 
and said: “That's a very hand 
some set. Would I be able to get 
me in fumed oak tk atch my 
furniture?” One said that I cer 
tainly could, if 1 didn't mind 
waiting about three months iH 


_— ADay 


This 


and drag em in ry pe 


slap-bang, knock'em down 


f advertising 


is the right sort of stuff for 

launching a new product, says 

C opytaster But he abhors the 
stvle, and gives his reason 


the others said—as you have no 
doubt guessed-—“The best person 
to tell vou that is our authorised 
dealer. There's surely one some 
where near your home.” If I had 
been the advertising manager or 
agent of any of those manufac 
turers | would have been a very 
unhappy as well as angry man 
for most firms charge exhibition 
stands against the advertising 
budget Which is hardly the 
whole potato if the people man 
ning the stands are busy under 
mining the companys goodwill 
with the public 

1 don't know tha’ there's any 
lesson to be learned from this or 
indeed from the general decline 
n retail] salesmanship, except that 
t doesn't do to sit back and look 
smug when vour client exceeds 
his sales target this year unless 
you are sure that the goods are 
going our of the shops as rapidly 


as he is putting them in. For if 
more and more retailers are 
giving up selling and becoming 
mere distributors, you've got to 


find a way of doing the selling for 


them—and a pretty picture and 
fifty well-chosen words of airy 
fairy copy May not quite fill the 
bill, varticularly if your client 
thinks that a £50,000 appropria 
tion will work as hard in 1952 
as it did in 1947 
* * * 
THere'S NO manner of doubt 


that this slap-bang  knock’em 
down and dragem in advertise 
ment for Mentasol is the right 
sort of stuff for launching a new 
product. It isn’t pretty, and not 
so very Many vears ago it would 
have been considered crude and 
brazen even for a patent medi 
cine but Aspro—which was 


launched with some of the ugliest 
advertisements | can remember 

that even if 
the public have any xsthetic taste 


proved once for a 


* 
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\ tones, tsa iy . — m ener: wom CHLOROPHYLL omnes e 
\ niy a lew years ago, a manufac (( PY rASTER =z . ; oon 
7 ~ turer neentrated all his efforts == : is , 
~ fn getting his goods into retailers Cn nes en ~ : ae 
| shops so that, with a little help ¥ - 
' , ‘ advertising. he in turn could In a lesser degree, that is true i + 
; {} ‘ hem to the public, the re bre Eee A ol 
1 ‘ and his sales clerks now of course, have been mere dis j ¥ 
} sold nothing at all and sometimes tnbutors rather than salesmen : au o 
: } ved to do their damnedest to for decades lobacconists and 3 F 
3 H lissuade the would-be purchaser chemists are outstanding exam er. a A 
4 \ firm that does some kind of ples of this. and it 1s not surpris ‘ 
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Two DIFFERENT but valuable markets are represented by the 


Tycoon. He is The Economist’s (not wholly serious) symbol for 
the kind of readership it achieves. He represents the successful 


man who spends handsomely not only on himself but on behalf 


of the companies that he directs. The range of his needs is wide: 
from personal luxuries to industrial plant, consumer goods to 
capital goods and services. In The Economist, his favourite paper, 
the tycoon expects to find advertised the things that he wants to 
buy. That is why sales of space in The Economist have more 
than doubled in the last few years. 


The Economist 


22 RYDER STREET LONDON SW! WHITEHALIL 1511 


\DVERTISER'S WEPALY 


SOME ADVERTISERS IN THE ECONOMIST OF SEPT 6 1952 


ENGLISH ELECTRIC ; SAMSON CLARKS ; FISONS 
HAWKER SIDDELEY ; TELEPHONE RENTALS ; BOX- 
VIA IMPERIAL; TCA; AVON TYRES ; 
WHOLESALE TEXTILES ; SHELL CHEMICALS ; TWA; 
DURALUMIN ; WILMOT BREEDEN ; HENLYS CARS ; 
FRIGIDAIRE ; COLVILLES; INDUSTRIAL LIF! 
OFFICES; De HAVILLAND; BOAC; 
SIMON ENGINEERING GROUP ; FALKIRK COOKERS ; 
RADIO TIMES; DRY FLY SHERRY ; 
CIGARETTES ; MARLEY TILE ; BREWERS’ SOCIETY ; 
PYREX GLASS ; SIR ROBERT McALPINE. 
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Review of Advertising continued 


In that 


ave @ new product yo are flash of a «mile, 
aA task 1s to estaDdlish 7 c ib 
SS l\4 - } mind what tt is and what it does 
1) no \ i -_* \ and you need to d with a big saw 
f th bang The muitial pnpact is 1 
portant, for you want ple not - % 
y » see and remen ult e 
talk about the new product mn 
What's new 18 news and peopic 3 
will tend to talk abou tar i 
nore while ‘new f vided ifs 


Nas yecn te simu 


The green second « if was 4 


emendous help w t fu 
page But this is a good adv 
tisement On any coun Notice 
the enthusiasm of the ¢ y. Even 
screntific evidence is skilfu 
presented though ut might s bs 
an dispassionate erefore -. 
n convincing without the ex ad 
| clamation marks Above a - 
pplaud the layout artist who was A 
given a fifteen-word sentence as 
| 1 headline and mack look casy wh fens 
© read r 
s vou have probably guessed : ~ ae 
lL abhor this kind of ad sc SS ee 
j nt. even though | know s tee Seng in 
flective. When | look at ind eo oe 
st some of the hou old soap ~* im ao to 
| ind detergent advertisements now ae ‘. - 
| | appearing | am inclined to curs — 
| ¢ day when tare pa s fe 
; When you feel that a VOBOD) CARES } appeared, for such adve sing 1s 
: } a living example of the old saying 
‘ ‘ | tha a currency irives out 
AN ) MORE / 7 here's a I of thought good n self-defence mi and 
more advertisers w ise this 
¢ clamorous, unsightly and cxag 
which thinks that the spirit of craftsmanship | gerated kind of layout and copy 4 pity that an advertisement 
; and the end-——-as always w he which begins so well should end 
another half-million nore with such exaggerated emphasis 
: is fading . . . that printers don't take the people added to the millions who 
| ae — - - is Poste } . f = at Per sodent's om — ss 
&s ” | poe Sent ome : wie for gentlest polishing; Pepsodent's 
trouble they did sd that the word Service | these people say unique rium that brings back 
| ° ° . brilliant whiteness all = these 
| LOOKING AT THE advertisement make Pepsodent the world’s best 
is apt to ring hollow. lf . me mbers of that | fe Pepsodent Mentasol’s older toothpaste 
sister, so to speak—it is hard to The illustration, the headline and 
believe that not so long ago it the first paragraph o° the copy 
school (and any heading that way) will direct | too. had @ wonder ingredient are superbly persuasive, but then 
} that was goimg to put all the like a forked tai] flickering into 
’ . dentists out of work and turn sight at a performance of Faust 
their steps towards ( harles Ry ad, they te ill a ts users into potential film or an Eliza Doolittle suddenly 
| stars. Irimm was the name. and reverting to her cockney wood 
r im is still a wonde gredient notes wild, the bombast of the 
find a team of shilled lithographers whose will- | ; w it does me than re huckster makes its presence felt 
nove filmit brings back by: and the persuasive charm does an 
j F | liant whiteness and gives smiles nstantaneous vanishing trick 
ingness, co-operation and ermination to ae sine metas die 
r can produce An AFTER BUSINESS BOURS 
} a it nake ol 
produce first-class work wu earm the ver) cap Dongy — — - 7 
le pity that an advertisement The River Line 
} hich begut © well should e vric ammersm 
cockles of their hearts. = —_ - bade B - i ont sce ae ake ana ay Celie 
Il saw the one rson | Morgan is an cpisode on a war 
| wanted for ever and ever’. Smiles time escape route through France 
cadiant unforgettal Pamela Brown. as the French gir! ; 


who marrics a British commander 
is at her best, but Paul Scofield 
capable actor though he is, is not 
quite so convincing as the brash } 
American The play has its flaws, 


~ | their sudden revelatior f 
& ness Such smile con 
“ from gicaming while tee 


are free from dine too, but they matter little For 

Limite D file thar dulls them and Morgan is a spell binder. He weaves 

decay his spell by the suggestiveness of his 

C isatic t itche 

| Nothine—nothing whatsoever characterisat mn and by he witchery 

| ; ; ‘ of language that flows with the limpi- 

d photo-lit! t print ee Se otras “4 dity of a clear stream. Because his 
? fo-iith f 1 t ps can > oO 

very Zoe pf ote rinters new Pepsodent can I magic has never been more potent 

louble-mint flavour thar sweetens than in “The River Line” the play 

breath Pepsodent's cansing ranks among the best of the year 


that works 5 swiftly; C_.D.R. 
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up...UP... 


go Reader’s Digest 


800000 


700000 


600000 


+ 


i 


— CIRCULATION 
ereree CIRCULATION GUARANTEE 


500000 


400000 


| 


| 


-| 300000 


(AuG-sepr) 


100,000 


° 


1948 =: 1949 


1950 


195! 1952 


—so advertisers get 
bonus circulation free 


u’ FROM 300,000 circulation i~, * {9 toa 
guaranteed 700,000 m AO" erage 
this year — and Reader's if Ves: sales are 
still shooting up! 

Our advertisers gain handsomely from 
this rapid rise. This autumn, for instance, 
they are getting about 100,000 circulation 
per month free. 


Indeed, each year since The Reader's | 


Digest accepted advertising, they have had 
a substantial bonus of circulation — for the 
page rate is based on a conservative guaran- 
teed sale which has always been exceeded. 


A FAMILY READERSHIP 


The Reader's Digest is skilfully edited to | 


carry your message to both men and women. 

Research shows that it is read at home by 
90 per cent of its readers — people of above- 
average purchasing power. They read it 
more thoroughly than most magazines 
pick it up more often, spend longer reading 
it. Then — two-thirds pass it to other 
readers. Less than one in ten throw their 
copies away. 

Page rates are competitive, the 4-colour 
rate particularly attractive. Reproduction is 
excellent, by S-colour rotary letterpress. The 
proportion of advertising in the magazine is 
strictly limited, so space should be reserved 
without delay. 


The Reader’s Digest 


ADVERTISER'S WEEKLY 


AMONG OUR 1952 
ADVERTISERS: 


Banking insurance & Investments 

Barclays Bank Assurance 
General Accuient, Fire Life. London 
Assurame Midland Bank Pearl Assurance 


Beverages & Food Products 
Bemax Henger's Food. Brand's Basence 
"olson. Cadbury's Cup Chocolate, 
imans Semolina Hornman's 
Hovis, Jacob's Biscutts 
Kraft. Lucozade Lyons 
fan Toffees. Nescafe Ovaltine 
Quaker Oats, Macaroni. Ryvita. Schweppes 
Sharp's Toffee Scott's Porage Oats Tom 

Piper Frun Puddings 


Clothing & Textiles 


Church's Shoes. Clark's Shoes. Dayella. Van 
Heusen. Viyella. Wolsey Socks 


Fountain Pens, Pencils & inks 


Biro. Parker. Swan. Waterman. 


Household Equipment & Supplier 
hers BM. K. Carpets. Esso Blue 
tree Kitchens. Hoover. Household 
*s Low Miaty. Noton Travel Choods 
s, Prestige Cutlery. Sanderson's 
Speedtia 


industrial & Machinery 


A.E.1. Bowater British Iron & Stee! Pedera- 
tion. Clarkson Engmeers. Medway Paper 
Sacks. Keed Paper Group. United Tanners. 


Jewellery, Watches & Clocks 


Cyma. Mido. Movado. Omega. Smith's 
Clocks. Swiss Watch Federation. Westclos 


Motor Cars & Accessories 


Austin. Avon Tyres Dunlop F vide Batteries 
Firestone Ford. Girting Brakes. Goodyear 
Godtrey Davis, Johnson's Car-Plate. Lucas. 
Morris, Simoniz. Standard. Vauxhall 


Office Equipment 
Bixk & Anderson 
Rand 


Petroleum Products 


B.P. Esso. Price's Energol. Regent Oil. Shell 
Mex. Vacuum Oil. Wakefield Castrol 


Pharmaceutical, Drugs & Toilet Goods 


Alka-Seltrer. Amples. Anadin. Aqua Velva 
Bonoxhord rylcreem Cidal Colgate 
Lather (ream. Crookes Halibut Capsules 
Digestif Rennes. Duse Enos Pron Salt 
Erasmic Shaving Soap. Luthymo!l Gibts SR 
Gillette. Imperial Leather. Kent Brushes. 
Kerofil Lozenges. Kolynos. Lantigen ‘B.’ 
Maclean's Toothpaste Mentasol. Milk 
Magnesia, Milpar. Nutriline Palmolive Soap 
Phileshave Remungton Electric Shaver Rolls 
Razor yen. Seve «f Liver OF 
Silvikrin, 5S Vaseline Mair 
Tonic. Vykmun. Wisdom Toothbrushes 


Publishers & Correspondence Courses 
B.LET. Book Chub 

Ency ~edia 
School Fol 
News Chronicle 
Union. Repr 


Radio & Electrical Equipment 
Engle General Electric. Philips 


Tebacco Products & Accessories 


Abdulla. Capetan. Craven Mixture. Du 
Maurie: Embassy Cigars. Four Square. Gold 
Flake Kenworth Kensitas. La Tropical 
Cigars. Philip Morris. Player's, Ronson 
Semor Serve. Three Castles. Three Nuns 


Travel 


B.E.A. Cunard. Greyhound Lines. Pan 
American. Thos. Cook. Trans-Canada Air- 
lines, United States Lines 


Wines, Spirits & Beers 


Booth’s Gu. Brewer's Society Dewar's 
White Label. Double Diamond. Dry Fly 
Sherry. Emu Wines. Cilbey's Gin, Gonzalez 
By ass Grande Chartreuse Guinness 
Hennessy Brandy. Martell Brandy Myers’ 
Rum. Noilly Prat. Votria 


British Empire Cancer Sovwiety. Cable & 
Wireless. Iiford. Meccano. G-B Sporteter 
Camera. National Canune Defence League 


National Institute for The Bind. R.A.P 
RN. Territorial Army 


Canada Life 


Wallpaper 


Olivetti. Remington 


Conversation Studies. 

Britannica Fleet Street 
Socset LCS. Linguaphone 
Peiman Institute. Reader's 
mt Society 


Electrix 


The Advertisement Director, 


1 ALBEMARLE STREET 


LONDON, W.1 


GROsvenor 4738 
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ADVERTISING CASE HISTORIES 2% 


Making the most 
of a small 


"4 . a 
4 
| appropriation 
ny a 
6 
“* The campaign described here has only just been launched. 
the advertisers, in their first venture into national adver- 
tising, planned by judicious choice of media to use a 
relatively small appropriation to the utmost advantage. 


. s 
DIRIE, Appleton & Co. Lid, o f ihe present campaign £ 0 
have recently made their © get buyers of envelopes to 
~~, t venture mto national ad- 4?! a copy of this sample 
: book A; the same time it is 


2 aw Their approach de recog ed that th buying of > 
trates how a relatively sta y ts often heavily in 
Jl appropration can be = ay i by ton executives who 
t advantageousiy allocated find « fault with the material 
; { firn a wubsidiary§ of pul fore them if they have om te 
: \iggins, leape, the paper com bee ade aware of the exrstence 
; nakes and sells the River of River Scenes sample binder R s envelopes 
a f envelopes Distribution it ts gued. this will put them in iver eres 
' sah wholesalers to retailers 4 ton to speak knowledge ae and — 
siiers direct, and to large ably the subject and to decide ; 
f enveiwopes who buy in what kind of envelopes (from the ice oroneneny Ss a ee ae — 
f b n the makers Ris Series, st 1s naturally in 
: ! ! ange is 80 extensive tended) their firms should use 
f is produced a sample I ampaign, for which : 
3 ‘ to which actual examples Ru Crowther & Nicholas high consumption of envelopes, One of the “Punch” advertise 
$ ' is types of envelopes are ltd. a agents had, therefor: and the top executives in industry ments, aimed at top executives 
rund Details of sizes to three distinct fields - th and commerce as a wh« 
ire printed on the front sta y trade. specialised fields The latter were considered to copy and illustrations was clearly 
t ivelope w here is known to be a be the most important prospects needed So a well known 
3 Accordingly advertisements in humorous writer was com 
: oo Punch were made the spearhead  missioned to write the copy. He 
of the campaign and used not has so far created two little 
— = only for their immediate and humorous characters Mervy" 
What every firms , obvious purpose of getting distr Marvel. the fanatical topographer 
. bution for the sample binder but who “needs a strong. well-tailored 
stationery buyer should have iso as an incentive to retailers envelope to draw maps for his 
| ’ t who were toid (in the trade friends on”: and Groggerby Judd 
| 1 Ot eee ‘ press): “Each of the new ads. for or Judderby Grog. Joggerby 
- Sedeietealerenstarcage { River Series envelopes will be Grud or even Gruderby Jogg) 
" - 1 pe ee ' seen by over one and three Continued on page 568 
i rm igri ett @ sae ote quarter million 
| wwe wpe Ym soveae of the AB Punch readers 
‘ aru many of whom are z, fil. 
£ ‘ business and pro- and 
fessional people 
a who regularly buy 
: big quantities of 
stationery.” 
a i Punch — You 
: ate booked at ° 
, monthly intervals cane 
\ To get the reader 
\ aa _ ship claimed for iat 


these advertise 
ments in the trade 
press something 
special by way of 


Left 
ads. placed in A ~ - — 
specialist journals maps owes 


River 
Series — ane 3 ia River Series emelopes 


One of the 
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LEGAL QUERIES ANSWERED ——————— 

Readers are invited to send 
their legal problems, provided 
they relate to advertising, to the 
i ditor, on the understanding that 


When a sign falls on a passer-by 


‘ j i nported from a Ihe Notwe gives the followin are subject to an Order in Coun 
: i nsignmendg hus Ash trays of French cil at any given mome canbe 8 barrister who speciaiioes in 
| do not intend snufacture which are distri sscertained by inquiring at the advertising law. His replies will 
‘ ise for advertinneg buted [ < purpose of advertis Board f Trade be forwarded at once by letter to 
CArisimas Aim i ing t ile of a firm of British Q. If a sign falls o 10 the high correspondents concerned. 
veri poe licate the country rrewers must, if there is on the way and injures a passer-by what No advice can be given on 
rivin of these goods ast the name of the firm of s the sbility of the advertiser cases that have recently been 
a | s who are in doubt  brewe iiso have on them an A. Presumably in (his case, an before the courts, nor on cases 
gulations concerning ndix f gin, such as “Ash advertising contractor is not in- likely to be the subject of carly 
advertising f goods of tray forcig r “Ash tray made volved. The parties are ony the litigation, and neither the Editor 
f gr gu should consult in F “ But where samples sdvertiser and the occuper of the sor our legal correspondent can 
N » N ‘3 and No. 33a f che sre distributed to adver premises. In such circumstances undertake any liability for the 
sued by the Board of Trade ‘ tf the same kind, no in the advertiser is there by licence, opinions expressed. 
which expla n a concise form dica f origin is required which means in law that the Each month, questions and 
the spectal requirements in respect under | provisions <cupier, having given a iiwence answers of general interest will be 
f ried goods These Notices Q./ ods are imported, must to somebody to do something, is published, but no names will be 
rarise the requucments in the a ements for these goods esponsible for the consequences given. 
t f imported goods of inclu i statement as to the It may be that the occuymer has o_ — — ——_______ 
asses OF des vions subject to ur i ormin obtained from the licensee an 
a n Counc! made under A. Notice No. 334, mentioned agreement for indemnification, in bracket was in a decayed condi- 
-% 1 2? of the Merchandise sbowe, declares that “where any which case he can recover from tion, The occupier, knowing the 
4 Marks Act. 1926 The following mp | goods of a class or des the leensee condition of the bracket, had had 
* ts taken from these Notices cript subject to an Order (that That fixes ihe whereabouts of t repaired Nevertheless, the 
ficate the scope ' in Order in Council made the liability, but wha, 1s the ex lamp fell on to a woman. causing 
| st he problem raised under Section 2 of the Merchan tent? The position is governed injury. In spite of the fact that 
question. Notice 33 declares dise Marks Act, 1926) are ad by the rule of “stric’ lability,” the occupier aad taken precau- 
f nported goods which vertised of offered for sale as which means. in effect, that if tions against the accident, by . 
e iistributed to advertise goods reINg ds of a particular brand you bring something to a place having the bracket repaired, he 2 
i ‘ ther kind have applied nuke, « otherwise under a and it “escapes,” then you are was held to be liable f 
ato t ¢ name or trade mark pecific designation, whether by lable for the consequences. Take Q. What is the position of a 
nv nanulacturer, dealer or nea f an ustration or by by way of illustration, a well firm who has given instruction 
41 ack ’ v¢ United Kingdom nea f any written matter, an known case, in which the circum for artwork, then on finding that ; 
“ goods are thus advertised indication of the origin of the stances were rather similar to an error has been made in his own =. 
i itt have that name or trade goods must be included in the those suggesteg by the question office, varies the instruction’ 
Smack accompamed by an indica ady sement or offer for sale In Tarry v. Ashton a lamp pro A. This is a case of simple 
: gin Whether or not imported goods jected over the pavement. The Continued on page 568 ; 
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s What a rich market there is for advertised goods in A network of 36 Westminster Press newspapers serves 
populous County Durham! Here, the DURHAM COUNTY the most thriving provincial areas in the country. The 
\DVERTISER SERIES Covers nearly a ion and a half men ‘Thrifty Thirty-Six’ are in intimate touch with a big- 
d women, many thousands of whom are well-paid spending public, and for a remarkably small outlay their 
sorkers in the big industres established in this area columns provide an ideal medium for your advertising. 
gum 
/ / if | | ] 
> ahta terty-sinx 
the thr y rty-si. 
: +. e 
f | | riations 
y spent a ropriatton 
or well spen 
7 “i 4il th Thirty-Six are members of the ABC.) 
rRNEST LUMS “ i don Adve cement Lhrector 
7 167 ? FLEET STREET, LONDON E.C.4 TEL CENTR 3266 


leeds Office Man heste fice 


1h, stSrON Flare. teres | ote ' aren MIDLAND BANK HOUSE 26 CHOSS STEED MANCHESTER 2 TEL: SLACKPFRIARS 3930. 
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artwork 
for advertisers 


WE OFFER a first class studio service for all types of 
artwork. Still life, scraper board, fashion showcards, 
booklets, etc. Quick service and reasonable prices. 


SEND FOR BOOKLET OF SPECIMEN WORK, 


studio sefton 


21 LEIGH STREET - LIVERPOOL |! 


’Phone :—Royal 8861-8 
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25. 1952 


Sr rremMper 


HULTON 


EXPRESS 


READ BY A RECORD 


More people read the Daily 
Express every day than any other 
newspaper in Britain. This is the 
finding of the 1952 Hulton Readership 
Survey published last week. 


The Daily Express is revealed in 
this analysis to be read by 10,470,000 
people every day. 

This is 120,000 in excess of the 
readership of its nearest competitor., 
Detailed figures are :— 

Daily Express - - 10,470,000 

Daily Mirror 10,350,000 

Daily Mail - - - 5,170,000 

Daily Herald - - = 4,740,000 

News Chronicle - 3,160,000 

Daily Telegraph - — 1.930,000 

Daily Graphic - - = 1,510,000 

The Times - - - 450,000 


10,470,000 EVERY DAY 


The Hulton Survey discloses that 
the Daily Express has 160,000 Class A 
(“well-to-do”) readers, which is 
70,000 more than its nearest daily 
rival. 


It has 900,000 Class B (middle- 
class) readers, surpassing its closest 
competitor in this class by 290,000. 


Among C (lower middle-class) 
readers the Daily Express is read by 
2,090,000 opie, Again it is in the 
lead, surpassing uf® next daily news- 
paper in the list by more than three 
quarters of a million. 


In Classes D and E the Daily 
Express takes second place among the 
dailies with 7,020,000 readers. 


S112, 200 «neu 


READERS 


A.B.C. Figures 
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HIP SURVEY=-1952 


UNDAY 
EXPRESS 


for August. 


GREATEST OF ALLA &B 
CLASS READERSHIP 


Britain’s wealthiest consumer 
market has long been dominated in 
terms of newspaper readership by the 
Sunday Express. 


Its position in relation to other 
newspapers is shown in the table given 
below. In Class A there is a lead of 
260,000 readers over its closest con- 
temporary. In Class B the Sunday 


Express enjoys a superiority of 
330,000 readers. 

What has given the Sunday 
Express its predominance in the 
Sunday field ? Its vitality, its courage, 
its enterprise, and its policy. 

The Sunday Express has always 
taken the highest view of its responsi- 
bility to those who welcome it into 
their homes. 


CLASS ANALYSIS OF READERSHIP 
MEN ANDO WOMEN COMBINED 

a CL asses g*%g.8 eee o | «°***9,8, grasees, ps 
SUNDAY EXPRESS 203 7,520 42.1 seo 393 1.130 *o3 1,940 146 3.850 
SUNDAY DISPATCH 46 5.410 23.6 330 17.9 510 70 1,000 32 «663.480 
SUNDAY TIMES 37 14,940 21.6 300 12.0 340 sa 350 _ a 
NEWS OF THE WORLD 50.9 18.840 202 70 278 #00 35.1 2.250 eo 4800 
THE OBSERVER 3.2 864,170 we 260 we 310 so 380 - 
THE PEOPLE 334 12.370 47 «20 214 620 20.6 1.890 67 86©9 660 
SUNDAY PICTORIAL 318 11.750 36 190 206 620 23 1.020 355 9.930 
SUNDAY GRAPHIC ... 6s 2,530 wt4 160 4 240 79 680 62 1630 
SUNDAY CHRONICLE .. 61 2.250 114 «60 oe 270 se 86880 48 64970 
EMPIRE NEWS 10.3 3.800 32 = 50 54 10 72 460 19 3440 
REYNOLDS wEWS 4.7 4.720 2 32 90 31 200 53 1.400 


3,235,251 


1952 


COPIES SOLD WEEKLY 
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Print prices ‘turn the clock 
LICENCE OR LEASE back to the 17th century’ 


el. ud Queries continued from page St4 


idk 


The bad old days when news of newspaperdom. Famous faces 
papers and advertisements were flit across the pages with a gay 
ut «The firm which ordered = Divi he Supreme Court of axed ar recalled by Philip chronological abandon so typical 
A ¢ artework f irse liable South ! has declared that G . ) his sates book The of London's journalists 
x wT diane = amg emma * Se ten ak “a 
} ul deam Pa dd nisin ng th reat histor 
a . = . nen it must =f , ace on a bus is a i ole ion de Fin tm first half © Continued from page 562 
: . « ft Mistake ; It is l nce 4 a tase What is f the cightecnth centu and still ADVERTISING 
j sentia i rders for art the f n ihts country and bearing the same ttles —Notting- = 
work « J always be precisely what nee does it make ham Journal, Liverpool Post, for CASE HISTORY 
, ‘ tr +h | 7 - 
ay ~ Anypgg oe me hag e - A. « ily, it cam be taken ¢sample, os Bina y aietenies who, “like every famous detec 
rr ie cubic, Gres ae | ountry an agree ies” nae great and the "Ve. needs a strong well-tailored 
work iid < ss prec as we ; er — is i ations sma OWing partiy to cavesage For puting ciees im 
$c q space 4 national of 8 . and an adv hee takation on pr nted matter Each of these advertisem« ane 
. - od . aes tising tractor im which = the . — ale om pte 712 and indeed every advertisement in 
cwipaper, ane OlNels WHO OFSSE wn s the contractor to Paper and advertisement. In 1712, yi. campaign « rcept those in the 
wore 1 be well advised displa " idvertisement is a 4 ‘4X of one halfpenny per sheet trade press, carries a coupon 
exan . ' ;cImen ee on snd not a lease The wae mpost — wey 5 ye offering a free copy of the sample 
t sry at when has . * i | snect I d ‘ or 
seer a , e a newspape - dts simp wn A lease oar: shi ao thn, leona 4 aa hinder 
PI , _— giv ‘ rights against ‘ . os The second part of the cam 
dustry third t ence is per every advert sement It became paign, which is directed at actual 
W w ‘ stake has cng ensor and the ee ee oe of George Ill buyers of stationery, has been 
een mack parties « cerned c | tance, if a person wnes ‘ Rccel = — B.. om placed in a list of specialist 
ld atte oy ey! ee 6h , 1 building gives a "i d ie eee ae a journals. Of weeklies there are 
~~ .. . if e ho f . .. 4 es b SomMgRSIOE 80 Chapkny dousmen « . This heavy taxation Insurance Mail. Law Journal 
! ‘ to li an ad on a part of that eae POU _ Solicitors Journal and ADveER 
whoever hears the argue piiiy ind th s the build. “led many of the smaller papers jiceas Weexiy. Monthlies in 
ents ha cach a settle ' c 1s transferred and incr ased the — = = clude Banker Business, Hotel 
‘ which frequently is a com wise agreed. The Dewspapers Inemscives (0 seven Management, The Director, In 
' , ense that an cy ur = - ; surance Record, and The Solicitor { 
: der is made f payment, but ris \ The aut hor commen a: It 1s The trade press scheme is con 
f the fu wou claimed th & wrier tragic to think that in the year fined to British Printer, British 
if the two parties iid reach a t i g! lamages against 195 he Government allocat a ‘ Stationery Trade 
’ nise solu themse!ves the wer Agreements of sige ror newspt o and the and Members Circular 
< would prebably find it { irdings or build mn 7 o ng have thru ack Federation of Master 
ap the end, and probably ngs advertising purposes, ‘"e ! ands < _— clock almost aS Printers). Each stresses the im F 
woud iin Cac s good ca stances be leases . ewe - Be DONS VE d in the pact of the Punch advertising 4 
Bow A settlement out of court put ey are licences, and = *“\eniew — Philip start Finally, retailers have all been ' 
: ca ways far cheaper than n «a ents for he use of ‘ y — Su we Pp Karts sent a copy of the sample binder 
settiement in court bus bilw carriages. they ‘phazardly through the environs with a folder explaming the 
{ 0 1 Trans i Provincial are ‘AN cences * Published by Allan Wingate. 146 campaign 


ons & Sirens, 


Logically the first question to consider in a printing job 
1 


is “ What kind of paper?” So, whenever you are confronted 
with a problem connected with the design or production of print, 
don’t indulge in crystal gazing. Remember Spicers 
, are at hand to give you the benctit of their knowledge. 


They have been connected with paper and printing for a very, 


very long time and have a wealth of 


speak, to 


relephone CENTRAL g211 


erience to put at your disposal. 


New Bridge Street, London, E.C.4 
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” EVERETTS—a good agency ‘ 


byallaccounts ™ 


\ je 


The world is full of drinkers. And al! of them 
of tea. 


are our cup 


Some are temperate men: tea-tipplers, coffee-quaffers and 
the like. To their notice we bring the merits of several 


famous blends. 


Others are ale-drinkers and pint-sinkers ; mild men and 


mild-and-bitter men; egg-flippers and cocktail- 
them we have a headier tale to tell, of strong 


stout and of fine wine cocktails. 


sippers. To 
ale, smooth 


To all who ever tinkled a teacup or lifted an elbow we speak 


in their own language. That, we think, is sound 


advertising. 


EVERETTS are responsible for advertising 


Browns of Chester Lid 
Cable Makers’ Associauion 
Chubb Safes & Locks 

Ciro Pearls 

Civil Defence (C_0.1 


Dorville Suits & Dresses 
Duresco Paints 

The Economist 

Ferranti Radio & Television 
General Services (London) Ltd. 
John G. Hardy Ltd 

Tweeds & Worsteds 

Uiford Films 


Imperial Chemical Industries Ltd. 


Metals & Fertilisers 


EVERETTS 


ADVERTISING 


LIMITED - 


10 HERTFORD 


Kardomah Coffees & Teas Roth 
Lilley & Skinner Shoes Geor 
Li-Lo (P. B. Cow Led Sund 
Maldano (Crale Lister & Co. Led.) The 
Mann's Beers 


Martins Cigarettes Viy 
National Insutute for the Blind Vor 
Newmark Watches Whit 
Revelation Suitcases ¥: 
Robres (J. & J. Colman Zin 


STREET LONDON WI + GRC 


mans (agareties 


ge Rowney & Co Lad 


r Pabr 7 
British Drug Houses Led. 
am Hollins & Co. Lad 
la’, “Dayella’, “Clydelia’ 
Lad 
aker'’s Almanack 


vuthiines (W. B. Corsets 


Development Association 


ISVENOR 


3477 
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LE TTS IEE OR TBE 


Kaects 


QO. sale A.B.C. (Jan—June 1952) 
8,096 copies—the largest sale in or 
near its field. 


Design is the framework 


of all selling 


[)' SIGN os the framework 
within which all compell 
ing selling and sales ideas are 
set down, without it, no mes- 
sage however brilliant, and no 
drawing however weil executed, 
can fulfil its main purpose. To 
send out a sales message with 
clarity, the main functions are 
therefore halance slickness 
easy on the eye’ appeal 

industry to-day 


and 
Product.on in 


@ Nearly 4,000 of ail copies sold go to 
National and Regional Advertisers 


and over 1,700 copies to Advertising 


Pub- 

y m by 

A. W. FULLER, director Fanfare 
Displays Led. 


to the 


Agency Executives 


Om 7 out of every 10 copies sold 
(69°6".) go to actual buyers of 
Space, Services and Materials. 


*The Weekly’ fully covers the field 
of Advertising, with news of media 
and markets, trends aud techniques, 
that help its readers to get best 
value for money spent. 


Everybody in Advertising reads 
Advertiser's Weekly. 


Advertiser's 
Weekly 


The only journal devoted entire! 


to advertising 


tee PLERT STREFT. LONDON 
Telephome CHAmcery #844 


ECA 
1S times) 


s. to a large extent dependent on 
the happy co-operation between 
designer and craftsman. In order 
to sell, an article must not only 
show skilled handicraft, but must 
have imagination in presentation 
The designer in industry 
be a close student of h 
nature, he must study the habits 
the community at large, from 
this study will emerge ideas that 
can vastly improve this that 
commodity 
In selling, the creative 
has greater flexibility than 
other field Press 
mail order, posters, siore display 
window display, these dynamic 
sales aids are being utilised more 
and more in modern business 
What has the creative m 
with all this dynamic 
for Digger busines 
varied demands made n pub 
heity are enormous; therefore, the 
energies and skill of the creative 
mind are stretched to the utmost 
In carly days, press advertise- 
nents were set out with the same 
kind of type: emphasis on the 
commodity was general shown 
by the use of a bold initia Then 
the craft produced the ~“House- 
mark” or similar device 'o bring 
relief to the printed word There 
was little craftsmanshir those 
days; after all, people had more 
leisure for reading. but h the 
speeding up of daily lure people's 
time grew and less -hence 
advertisements took or new 
form they became alive 
Sales promotion b »ostal 
wder has become one 
tail trades’ exciting sa 
Linking with the direct 
by mail, it is essentia 
layout be attractive an 
ful Design and colo 
tremendous importance 
first impression to the p 
chent must be compell 
n this direction, is was 
this sales aid is attra 
siened n tvpe la 
llustration 


must 
iman 


of 


mind 
n any 
adve sing 


nd to 
expres 


The 


do 


sion 


less 


Display is a field tha 


the artist, or crvative mind, un 
limited scope. He is dealing with 
something that 1s tangible 

Modern business to-day cannot 
do without effective display 
wholesale firms and manufac 
turers afe paying more and more 
attention to this form: of advertis 
ing. Rooms are being set aside 
to display their wares attractively 
to prospective buver.. The slogan 
for all manufacturers should be 
“What I make I must sell.” No 
modern factory can afford to 
stand still in the presentation of 
its goods The ever changing 
lines of the selling market. de- 
mand increased vigilance in new 
ideas. Modern stores must dis 
play their goods to the best 
advantage. Store iteriors must 
be immaculate, making sure also 
that the windows are the “eyes” 
of their business. 

Behind all, there is the creative 
skill of the artist, scheming and 
planning new ideas The artist 
individually linked in the chain 
of united effort can become the 
spark of genius that sets alight 
the fire of mmaginaiion in the field 
of business enterprise 

“Classic example 

» . “499 
of direct mail 

An “almost classic instance of 
perfect direct mail” was how 
J}. W. W. Cassels, past-chairman 
of the British Direct Mail Adver 
tising Association described the 
technique of the butcher, milk 
man, grocer, and greengrocer who 
wrote to him when he rented a 
seaside bungalow 

Mr. Cassels told a radio dealers 
conference at Earls Court that 
the approach had the four neces 
sary ingredients—they offered the 
right goods to the right people 
at the right time, and in the right 
way 

Radio dealers were very lucky 
They could hardly go wrong when 
compiling a mailing list. Prac 
tically every householder in the 
district had wireless—and every 
one was going to have a television 
set as soon as he could 

“Every weck some of these 
people are actually buying sets, 
he said. “All you have to do is to 
take good care that each one of 
them knows your name and 
thinks well of you. Direct mail 
is made for such a proposition + 

He suggested two or three shots 
a year, not forgetting dealer aid 
material. “Letters provided the 
the persona! touch,” he added 
“A Christmas greeting works 
wonders; an inguiry to an old 
customer as to why you haven't 
seen him for so long, bring 
results that will startle you if you 
have never tried them 

“The wisest plan is to settle a 
programme of direct mail for the 
coming year and stick to it 
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\DVERTISER'S WEEKLY 


Revolutionary new 


advertising film 


AUDIENCE PARTICIPATION MEANS TOP ATTENTION VALUE 


| aera January 1953 a completely new film medium will be available 
to advertisers. For the first time in the history of film advertising, 
active participation by the audience has been made the basis of the 


medium. Result: remarkably high 
proved attention figures, 


In the past, many advertisers have left 
cinema advertising out of their media plan 
1. Because evidence of attention 
value could only be obtained by 
complicated and expensive tests; 

. Because the cinema medium did 
not offer the scope for direct 
consumer contact afforded by other 
media. 

Tests indicate that TIPS, a completely 
new film medium, overcomes both these 
objections. 


WHAT IS TIPS? 


Recently a team of advertising film men 
set out to solve the problem of assuring 
higher attention and greater flexibility 
for screen advertising. The basis of their 
solution was to provide audiences with 
a compelling incentive to take an active 
and constructive part in creating a film 
feature. They evolved the composite 
medium entitled TIPS — which has now 
been exhibited and tested. 

The results of the test exceeded the 
highest hopes of the distributors; the 


SCREEN AUDIENCES 


new medium will be available to ad- 
vertisers from the beginning of next year. 


Thousands of letters 


One of the features of TIPS is a 
series of competitions through which 
thousands of letters flow into the dis- 
tributors’ offices each week. This postal 
link not only gives immediate evidence 
of the attention value of the medium but 
also provides advertisers with facilities 
for contact with individual consumers. 
Moreover, a number of substantial 
prizes awarded throughout the country 
will secure goodwill and publicity for 
the medium as a whole and ensure 
cumulative interest in the TIPS series. 
Local exploitation 
After their experience with the test film 
of TIPS, the distributors are satisfied 
that the medium provides endless possi- 
bilities for local exploitation. Tie-ups 
with cinemas, dealers and the press will be 
developed to the fullest possible degree. 
Full details of TIPS, including a report 
on the test exhibition, are available on 
demand from Screen Audiences Limited. 


MANAGING DIRECTOR: GERARD HOLDSWORTH 


. .. it goes on to the screen! 

Competitions organized by areas throughout 

the country bring in fresh material for the 

TIPS series : prize-winning ideas are filmed 

and included in subsequent editions. Every 

edition of TIPS is compered by a well-known 
radio or screen personality. 


LIMITED 


3 Deanery Street, London W.1 


GRO 5974, 2136, 1989 
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ADVERTISER'S WEBKLY 


Mechanical Worl 


AND ENCINEE RING RECORD 


The perfect medium for a direct message from 
manufacturer to user in the Engineering Industry, 
this popular technical journal, in its new monthly 
form, finds its way to the desk of the practising 
engineer 


Send for free specimen copy and rate card 


21 BEDFORD STREET, LONDON, W.C.2 WH 
MANCHESTER OFFICE 3) KING STREET WEST, MANCHESTER 3 
6 


— 


| teak & COMPANY N,wic 2 | 
mw 


5 T U OD 


B OR G G § 


MERCURY DISPLAYS 


LIMITED 
DESIGN AND CONSTRUCTION OF 


EXHIBITION STANDS & DISPLAYS 


SILKSCREEN PRINTING ~ SERVICING - STORAGE 


171 NEW BOND STREET WI! 
GROSVENOR 871! - 10 LINES 


WORKS - 394 YORK ROAD - swis VANDYKE 3562 


British advertisers anxious to 
increase thelr trade with 
Denmarkshouldinvestigatethe 
possibilities of EXSTRABLADET, 
the largest Evening Daily. Pub- 
lished by Politiken, Denmark's 


trousttorningaconsiNews- | | SULK SCREEN ARTS L'2 


paper. it still offers adequate 
space facilities. Full details from 


CRANE-DEBENHAM LTD 


97 SHIRLEY ROAD. CROTOOR 
aoormcomest Start-e 


wiGMEST GRADE SPEEDY SERWiCE 
c © Swane ) EMPRESS 
RAFTS MANNII? ObLiverRy 


“DAY-GLO”? printers 


SD PLEET STREET LONDON EC 4 


EXHIBITION st AND fom 6000 werttagre 


osruars or quay =| | SIGNWRITING 
7 . ROBINSON ve mEny GveRY REQUIREMENT 
STtptes, LIMtTRD 


72a Plough Rd., Battersea, S. W.1I 
Tel Nos. Bettersee S300 & 4886 


Serptr 
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AN ADVERTISER’S A.B.C. 
OF COMMERCIAL T.Y. 


By A. J. Hayward Costa 


Agencies that intend to use the BBC or at least, until such 
new medium extensively should ume as commercial T.V. is 
start by obtaining the services securely estabished. A really 
of a T.V. producer now, if good play is a far too compli- 
only in an advisory capacity cated and expensive propos: 

Best results can only be obtained on at this stage. hey require 
by studying and exploiting the good actors, producers, techni- 
peculiarities of (he edium cians, weeks of rehearsing. first 
according to the eaperiences of class scenery, complicated sets, 
the last five vears. Those who and acres of studio space. This 
havé worked with T.‘ nce would be too cosiy and pre 
the war can authovitatively carious at first 


idvise on the 
technique 


best production How should the 
sage be put 


advertiser's mes 
across’ This is 


Chase away any ideas that tele- very difficult to answer without 
vision is just like films or radio qualification Viewers will 
or a combination of both have to be educated and coaxed 
Agencies who already employ into accepling the commercial 
films and radio in their cam angle The most effective 
paigns are most likely to come means should be the short in 
to grief in this respect troductory spot of the “By 

Despite the apparen., T.V. is not courtesy of " flavour, fol 
a combination of film and lowed by a nard-selling plug at 
radio, or anything else for that the end. In light cutertainment 
matter, but 1 does have a little very gO00d use could probably 
of both Ihe duferences are be made of a regular set built 


infiaitely More 


weighty than the around the p 


simularities Films are 1ade advertised —a 
with One camera at a ume, and tion of the 


cut, edited or r 


etakens at leisure concept 


1.V. is shot by one, two, three 
or four cameras simu|tancously DON'T OVER-ADVERTISE 


and the editing has to be done 
on the spot with split second 
precision Radio scripts are 


primarily writt 
to convey a 
through sound 


sound is secondary {to vision 


The car acts 
eves 


en for the ear 
vivid picture 
i. im T.V. the  0ms, the oem 
is tO enterta 
Every subtic 


as an aid to the : 
employed to 


Every effort should therefore be soon as the 


made not to 
media at the 


delude themselves it 


can be handle 
ing film men 


the show is 


contuse these 


planning stage 


d by exes 


and rad script approach is t 


roduct or service 
fancitul adapta 
exhibition stand 


Indignation and apathy will cer 
tainly be aroused if the adverti 
ser over-advertises Irrespec- 
tive of commerciaj considera 


nary aim of T.V. 
in ip the home 
device should be 
advertise, but as 
viewer feels that 
secondary to the 


plug, even though it may be, 
that show will be seriously 

Mar yneie ould ec l 

Sony agencies ¢ ‘ T v handicapped for a long time. A 


completely new psychology of 


herefore required 


American commercial radio 


writers. This, if ever put to the - 

test. will resule in amateurish fortunately paved the way for 
ammes of sh« snish I.V. in this respect—it had 

ment to the viewers already launched air advertis 


ing. People 


in this country are 


STUDY PUBLIC TASTE not used to the ditect persua- 


sion of the 


Spot. Something 


Follow the dictates of the present more gentle and gradual, but 
viewing pubdiic in pla g the just as effective, is required 
programmes At the t nning Judge the success of the show by 
time for commercial te ccasting the amount of intelligent 
will be so limited. and the criticism from the viewers and 
shows under so much scrutiny not by the sales chart 
and criticism $ that only e Very Keep the show alive with new 
best can hope & emain material The essence of air 


popular On 


ly the fastest adv sing 1s 


to command as 


Slickest and = must usual large an audience as possible, 
programmes will succeed. As and more important still, to in- 
TV lends __itself » the crease it after every perform- 
close-up rathe: than the ance Shows of the same- 
scenic,” a half-hour w de- pattern - different - scripts-each- 
voting seven eights of its time week type, which people either 
to a well-known and ec pensive like or dislike, are not very 
star or comic is lik to be good from an advertising point 
nfinitely more popu ana of view To command an ever 
glorious bevy of da g girls increasing audience, the show 
singing “We are the OVAI has to be different every time 


VIMMIES.”” 


That way no one knows enough 


Good plays! Leave th to the about it beforehand to avoid 1, 


—— 
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il they choose not to tune in 

Let the production team under 
the producer have the last say 
in everything affecting produc- 
lon and preseniation Hoe 
Main comcero is to please the 
viewers-—your Malm concerm is 
selling the product. If he does 
not succeed im his aim, neither 
wilt you 

Many of the first 
commercial 


programmes in 

television will 
obviously be “Teiehims.” This 
is 4M inexpensive method of 
production Decause «4 tcichim 
can be filmed and edited as on 
ordinary film, “canned” and 
later televised from a projector 
lt has many advantages owing 
to the fact that the repeal cost 
is very low. Complicated se- 
quences and locatior shots can 
also be incorporated in the 
him The only danger with 
this type of production is that 
it lacks much of the intimacy 
of the theatre, which is essen 
tial to good T.V. and that too 
much filmeraft is unavoidably 
used in production. On the 
whole, viewers prefer to see 
films in the cinema. 

News items and documentaries, 
in general, aie better left to the 
people who specialise in them 
They are superior in skill and 
equipment. Nevertheless, there 
is some scope in this field for 


a limited number of manufac 
turers The manufacturer of 
a new process or drug could 


easily have the case history of 
the product iilmed or televised 
directly by a documentary unit 
Outside broadcasts will be parti- 


cularly rewarding io leading 
advertisers, especially sporting 
events The advertiser who 
secures the sole rights to the 


telecasting of a cl.ampionship, 
a race or an outstanding artistic 
or dramatic event, will com- 
mand a vast audience. There 
will be many bids for the rights 
and they wi!! naturally be very 
costly The bioadcasts will 
also require the most experi 
handling by an O.B. Producer. 


PERSONALITIES PAY 


Personalities are usually excellent 
matcrial for hort programmes 
If handled properly, a pave- 
ment artist can be as entertain- 
ing as a story tcllei. Success 
more often than not, rests with 
the interviewer and the script- 
writer, who must plan the inter- 
view meticulously and with 
chosen questions. Smal! adver 
tusers who cannot afford long 
shows will find this tvpe of pro- 
gramme most suitable 

Quizzes are probably top 
favourites The Americans 
have perfected these to such a 
degree, and publicised them so 
much in films, ete., that there 
18 very little about them which 
is not already known. There is 
more scope for direct advertis- 
ing in this type of programme 
than in any other The ideal 
quiz lasts from half an hour to 
forty minutes fhe materia! 
is fast, slick, humorous and 
even farcical, 
Master 


and a first class 
of Ceremonies is re- 


quired to maietain the tempo 
and hand < cApensive prizes 
Many < oon riupilies are 
afforded to display the goods 
ncorperate lem in the 


Repeats by Teletiilm can save the 
advertiser suDsiaBual eapense 
The orgima) telecast is filmed 
and tcatured at a later date 
Only first rate performances 
are worthy of « repeat and 
under these circumstances the 
producer has to judge Delfore 
hand whether the ; roduction ts 
readily worth filming for a 
repeat transmission, it would 
be very casy for production 
unit to misjudge its own efforts 

Sponsors, during the first year or 
two of commercial will 
be responsible for pioneering 
the venture to perfection, or al 
least, to present duy standards 
The money which they will 
supply is gorug to help develop- 
ment and expansion of the in 
dustry. They are in fact laying 
down the foundations. It is 
only by close co-operation with 
the artists and their own com 
petitors that they will succeed 


TRAIN EXPERTS NOW 


Television, like every other 
artisuc medium, wii require its 


experts im every agency. Now 
is the time to plan and train 
personne!. Let them acquaint 
themselves with the medium in 
good time, so that when the 
rush begins, at least some of 
them will kniw something 


about it If the agencies 
should have to struggle to be 
competent at short notice, T.V. 
may well turn out to be so un- 


bearable to the viewer that 
progress will be seriously 
handicapped 


Women are likely to be the most 
regular viewers of commercial 
programmes at first. The peak 
viewing period in the evenings 
will still be the most suitable 
for long plavs and other shows 
which the advertisers will do 
well to avod unti) such time 
as they are well equipped to 
handle then 

X is the unkiown quantity, the 
cost of production This at 
present is difficult to assess, be 
cause no one knows exactly 
what arrangements will be 
made with tre BBC and how 
the production equipment will 
be obtained 

Years of state-controlled broad 
casting and telecasting have set 


such high standards in air 
entertainment that it will not 
be easy for the advertisers to 


surpass the existing services. In 
time, however, there is no rea- 
son why they should not 
accomplish that end. As com- 
petitive sponsors are likely to 
try to outdo each other, so long 
as a sane system of controlling 
quality exists, the viewers can 
but profit 

Zeal, judicious planning and an 
Overall respect and considera- 
tion for the peopie who have 
to sit in front of the screens 
are the only basis on which a 
successful commercial tele 
vision service can ve built 


i 
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ADVERTISER'S WEEKLY 


Two views of 1952's [revolutionary “ bridge 
layout. 1953's layout (again architect-designed) 
featured a dramauc Coronation theme 


the Coronation Year 
Shop window of 
the Midlands . . . 


NATIONAL TRADES 
& HOMELIFE 
EXHIBITION 


(ROL HALL 


BIRMINGHAM 


Open to exhibitors of foodstuffs, furniture, gadgets, 
hardware and kindred home-making products, with 
sections for exhibits of scientific and educational 
interest 

Market Research facilities — manufacturers can sell 
direct to the public from stands and results can be 
assessed on the spot. 


Average yearly attendance over past 6 years of N.T 
Exhibitions is 300,000. Afternoon visits by organised 
parties ensures a steady flow of business 


BE BP rospectus, pion and full details by application to : 


NATIONAL TRADES EXHIBITION LTD. 


83 EDMUND STREET, BIRMINGHAM 2. Tel. CENtral 1991 


MANAGING DIRECTOR K. F SMITH 
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dome FOOTBALL AGAIN | 4 


— 


Aue 23 bir sue at 4d Aug 3» Sept. 6 
“The Dangerous Life of The Queen's Summer “Slimming without 
John Hunter started! (in full colour)! effort!” 
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Sept. 13 

Stanley Moss started to 
write the war story of 
Christine Granville ! 


© communists in enim Gp 
Sept. 20 ' 
Picture Post Scooped 
the Paris fashions (in 
full colour)! 


ADVERTISER'S WEEKLY 


NS conned & aenradee 
wok THE SOCIALISTS 
Sept. 27 

Behind the scenes of 
Socialism (great 64 
picture photo-gallery) ! 


General Magazine 
AND NO WONDER / 
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Lactured nor advertised, and boosted to a record volume. How this was accomplished by skilful 8° iMstilutions were recognised 
yas , marketing is described by G. Bernard Thompson, of the Apollinaris Pr peer erg rer 
t sis sles of the product, Cc Ltd decided to sectionalise the selling 
om pany q ; : 
gh g ty trust cordial, to side of the business and sales 
- \  eotad xcess of the pre m inagers were appo nted to be 
\ om evel moecthing of an spons ble for the following sec 
: Sinvement This seee a ae ind brand names were Consumer advertising was cor —— 4 — , trade, ~~ 
; 7” ; yea hy modern put storage for the dura sidered to be undesirable at this ccmeee Wass, Cucmists trade 
: . ns ee tier ] Wembley factory 1 stage for the followimg reasons special accounts and franchise 
; } srketing metho ) the case ones lor war parnoes It was desired that “Jaffa iuce firms, with Lovell & Christmas 
_ Gold Cup latlajuce Jafl as for the time being should prove itself with ack Lid _ continuing the distribution 
! \ ‘ f back hille « dead ind oublic alike as a produc of , Jaffajuce” to the grocery 
‘ : . . which could virtually se tself trade 
: } Jatt : . ! Pe . Soft Dr rhe Ir because of its quality and Special attention has been paid 
: , Me oes io tha cetern of despite its price to sales promotion under the 
1 ‘ r ne t rg Fi jucts and freedon Advertising would be an em aceis of the advertis ng manager 
! ! ' ' ma ff with he nit of raw yarrassment to the track who 1s responsible for the issuc 
. { 0 fruit one Mowe grr fen ue thes Ihe sober financia! facts and distribution of the Citrus 
f fruit wallow senre ce aebeind proved that the limited supplies Bu He tin, wssued period cal vy to 
« % : ar conten Mark plans were prepared available with the cor j t : - — ,and potent al cus 
4 ! fea of marke : “a ‘ : prem al high overheads and productior t pen .. The se bulletins feature { 
= H ‘ LIMUM pos We rapee SPE 0 ong Oh ae costs resulted in a margin of up-to-the-minute news regard ng 
. é te : Ft. o._- profit which left no room for the introduction of new lines 
3 ‘ , P sca ‘ ‘ and equipme sho . cial . " ° 
i ' lire a ! cron ante ‘ :dvertising Ow Material se points for 
- ; ample ba . . ¢ we OE en Because of the limitation of Jaffajuce.” window display com 
f , an ‘ fered - of 
: : ated stural juices , ketine olane lecteded supplies. it was decided, instead petitions, spring bonus offers and 
‘ dt inge grow gee ene of marketing the range of pre matters of topical interest t is 
oy A produc . t ion or in agreement war varieties. to concentrate on also the invariable policy of the 
: é . f th with Lovell & Chnstmas I td the the marketing of one varicty only COMpany to exhibit at the lead- 
' : : t of preservatiy “ Known food distributors orange. Even then. the output ing trade exhibitions 
: } ‘ ‘aT OCESS wit hey were appointed sole available was totally inadequate , i ; 
7 | Pn : ‘ d t he grocery trade > ee ~ Prat Meat cise agp son Why retail price 
1 sa 1 ! " \ : —_— made for the ce ihe increas ne emanc was increased 
: ! 1 wat 1. ' organisation so it Was decided to allot a spec 
: 4 y a high percentage oS ae fied quantity of “Jaffajuce” each In the spring of 1951, acutely 
j : tat nad with of outlets such as nonth to a limited num! rising costs of raw materials and 
Guides oat ~~" ts. the catering trade, etc ‘re-war customers. This other production and distribution 
hed these b ‘ iny included the com system continued until a costs necessitated an increase in 
1 al estiasted new oro ning of the package strictions were finally the retail price to 3s. 9d. per 
; . . ally that hottle designs, new drawn. enabling the ful bottle The only alternative 
2 yi : € fruit iwices i nf abels and so on varieties comprising. swe would have been a lowering of 
d va ' » temperatures n freedom of opera ange, lemon, lime juice quality. a course the company 
flective in Februar fruit and breakfast orang refused to accept. adhering very 
Name was a 4s mpany was ready t 1arketed. A newcomer was also Strictly to its. original policy of 
happy choice ” Jaflajuce” again in a ntroduced in the form « ange Permitting no compromise with 
" 7 4 ( s Products h was as outstanding und p f Jaffa quality 
= ‘ led was f led, w ct itself orange 1 pine Despite the decrease in public 
a Gold “a vd ind cha 8 ith “brand freedom” apple juice. Incidentally new spending power the sales of 
: i ies We t " t ed restrictions variety of orange and 7 apple Jaffajuce” have continued to rise 
\\ of ! H ! ! supplies of purces and proved such a success that its vince the increased retail price was 
rad I sta t Gs ¥. and Sy nain ingredien sales to-day are second vy to ntroduced Thus hoth the com 
; ut R h, Palest armidd the These necessitated inge pany s policy in respect of quality 
‘ 5. wh meen ably the most In 1951. a merger was arranged = aint the marketing 
is f t jllees Was decision in the con between the Citrus Products Co meth have been justi 
, { n Obviously with Ltd... and the Apollin Com hed by results 
1 ow drok « was decided r chon of raw materia pany. Ltd.. whereby Ma >= T vighout its history “Jaffa 
‘ ‘ { called “Jaflajuce™- a su t higher the quality Goldberg. managing d tor of juce” has each year received the 
vpifving, as it th vould be the available the Citrus Products ¢ Ltd Certificate of the Royal Institute 
d emt nature of the qua sak In addition became the managing d or of of Public Health and Hygiene 
fuct In 190%9 cd gnation lity would necessitate the Apollinarin Comp Ltd More recently Jaffamuce™” was 
( < w ’ j d. add : ctail price of 43s. 6d which, by the wav. celebrates its slso granted the Gold Seal of the 
e t st distinctive ‘ yub had been ac centenary during the pre t vear Good Housekeeping Institute and 
valuc nd to sales a ato paying 2s. 6d f New avenues thus bec ime the first soft drink 
Thoug ajuce’ never before SDI ashes. Nevertheless ~ to hold both these coveted awards 
he war acheved its subsequent wa led that quality must of distribution Consumer advertising R now 
On ts qualities were co ind the sales-limiting In view of the ever s iertaken on a substantial scale 
< | " nh fd f price and limited production, it was impe ¢ th Recent advertisements have em 
: } ‘ % accepted in order idditional avenues of d n phasised in a factual manner. by 
1 ! ‘ ‘“ he ne term should be explored. fF ving a charts based on independent 
: Deoink j ‘ishing “Jaffajuce narket investigation it nd inalvsis, the facts about the 
rhe ¥ " ipreme in its class cated that wholesale 1 reta Quality of “Jaffajuce.” 
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FOCUS ON MARKETING—13 


llow sales of a soft drink were revived 
after war-time ‘concentration’ 


TO CVive brand name grocers, wine and spirit mer- 
alter ‘ 


t f inged war and “Jaffajuce.” introduced before the war, lost its identity during the war- : sae CRemans and 2 oe 
postwar perod during which time “concentration” of the Soft Drinks Industry. Since soft drinks ; : won TR an, re h ne n he 
- « product was neither manu were freed from control in 1948, sales have not only been revived but Gepariment stores, Nolcis, Cciuds 
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Visplay Craft lid 


BRITAIN’S LEADING MECHANISED SCREEN PRINTERS 


offer you an unrivalled service for the bulk production of showcards 
and three-dimensional sales aids. 


The superb quality of our mechanised silk screen printing with 
its great richness of colour and durability is the reason why more and 
more famous advertisers and their agents are choosing the Display 
Craft way to sales promotion. 


When planning your 1953 Cor ion Year Campaign you can rely 
on us to submit ingenious constructional prototypes for your display 
material which are both sales compelling and inexpensive. 


DISPLAY CRAFT LTD. 


88 ACRE LANE, LONDON, S.W.2 
Tel.: BRixton 787! (4 lines) 
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As a result of far-reaching | 
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ma changes in Agriculture ... 


NDING 
ET je 


TRACTORS @ PLOUGHS @ DISCS @ HARROWS @ CULTIVATORS @ 
FERTILIZER DISTRIBUTORS 6 MUCK SPREADERS @ LIQUID 
MANURE DISTRIBUTORS @ SEED DRILLS 6 SPRAYERS @ 
MOWERS @ SWATH TURNERS @ TEDDERS @» RAKES @ SWEEPS @ 
BALERS @ ELEVATORS @ GREEN-CROP LOADERS @ CHOPPER- 
BLOWERS @ GRASS DRIERS » 
MILLS @ CUBERS @ SILOS » 
BINDERS @ COMBINES » 
ELECTRIC FENCING 


and a wide range of machinery, products and 
services not previously used to any great 
extent by dairy farmers. 


May we send you the full story behind this 
tremendous development in Agriculture and its 
relationship to the market for Farm equipment 
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DISPLAY, POLNT-OF-SALE AND PACKAGING 


| 


Four ways to link display 


with the Coronation theme 


By KENNETH BAYES, (.8.1.B.A., MLS.LA., of Design Research Unit. 


Flags, bunting, emblems and symbols, gay, colourful, patriotic as they are, 


must be used with discretion and as an integrated part of an imaginative scheme. 


JHE easiest way to give the illusw 


4 Bor lisplay 1s to find an attrac 
peg to hang it 
Thu sll right until the same peg is 
} everybody, when i gets monot 
T he ial pun of a live crane on one 
the stands at the Mechanical 
I xtibihhon was orginal and amusing 


lepended upon the element of surp: 


rr in 


he be 
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' t 
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certain 
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niversary 


not near 


pew 


vhich was hung the whole fabr 


tival of Brit 


and 


the 
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main 


the officia 
be 
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the peg itself was not too obtr 


¢ material outshone it. But | 

¢ had grown, by the end of 19° 

mquitous Crystal Palace in adv« 
window display and or 


m stand! 
na 
Ame 
pay, even 


situation 


mn 


ean 


the 
feature the 


most 


is the firm's centenary, so 


hes 


normal” year, how welcome 
tt 
undist 


scenes of carly industrial 
other Victorian tit-bits 

It us the necessity to feature something 
that makes the designer go to any lengths 
to find a point, whether it be one 
specific line of goods which can be built up 

dominate or whether it is something, 
extraneous to the goods displayed, but 
topical. In either way the dramatic effect 
is produced, 

Some 
What 


England and 


focal 


pegs are appropriate, others are not, 
could be appropriate than a 
Ceronation to provide all the pegs required 
r every conceivable display and advertising 
for the 


rere 


whole year! 


purpose 


Will the results, from a design point of 


view, be too deplorable? Will the theme 
he made so banal as to become intoler- 
able’ 


The answers to these questions depend 
on the approach to the problem. 


* * * 


There are three obvious ways of linking 
a display with the Coronation theme 


In the decoration of buildings, 
emblems must be used imagina- 
tively. Here is an example from 
the Colombe Exhibition of 1952. 
The ceiling of the Royal Pavilion 
has an elaborate paper decoration 
in} brilliant colours, forming ribs 
and bosses. 


Photo by Kenneth Bayes 


Serrt MBER 


19$2 


Firstly, there is the superficial appeal of 
building up a display of goods or services 
round a main feature of Coronation photo- 
graphs and emblems, without any attempt to 
the two, but relying on glamour and 
human interest to attract attention 

This 1s the direct, crude approach 

Secondly, there the philosophical, 
abstract approach that (and 
abours') a connection between the goods or 


relate 


is 


discovers 


ai Te RR ta AA 


OBVIOUS WAYS 

The superficial appeal of building up 
a display of goods or services round 
a main feature of Coronation photo- 
graphs and emblems, without any 
attempt to relate the two. 

The abstract approach that discovers 
a connection between the goods or 
underlie the symbol of the crown. 

@ The selection of goods that have 
a special connection with the 
Coronation. 


ALUN bait ' 


ee eee | 


services which it offers and the qualities 
which underlie the symbol of the crown 

In moderation and under capable direc- 
tion, this type of appeal can be successful. 
More often, it is pompous, pseudo-pro- 
found and the connections claimed are 
tenuous in the extreme. This approach is 
attempting something more real than the 
tirst, but is leaving it undigested. 

The third type of display which comes to 
mind is when the goods to be displayed have 
n themselves a special connection with the 
( vronation, either as souvenirs or in some 
ther way. 

This in rather a different category 
from the other examples, in that there is 
no new problem from the display angle 
It is the goods that are new and that provide 
the topical note; in this case 
depends on the initial good design of the 


1s 


suceess 


Continued on page S82 
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ACME 


You have 


to sell... to live 


so do we 


Sell your goods. 


ACME SHOWCARD & SIGNECO. LTD. 
PARAGON WORKS - ENFIELD - MIDDLESEX 


Telephone Howard 1/65! 
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DISPLAY AND THE CORONATION = continued. 


and a display competently hand great rhythms of history, of successor 
there a fourth approach which through the family, and gives to us a sense 
produce good duasplay for the Coronat of security, of continuity and unity 
Year, where there is no direct connect There will be many ways of regarding 
hetween the goods and the event’ these events, but whatever they may be, the 
lhe aniwer i umple one fo use a Coronation 6 a De enough subject to 
ve artist (or, as we may prefer ‘ require a “big” imagination to deal with it 
in’ imaginative designer!)—but it in such a way that it avoids the trite or the 
shich needs explanation vulgar 
The artist, in whatever sphere, works in 
* * * 
much the same way; he absorbs the mood 
To refer back, the first two approact ind meaning of the subject, gives it ume to 
vere both superficial ones, even though th« lest and then produces his work from 
vecond made a show of profundity i himself but in the spirit of the subject 
nevertheless, the second one at any ra Thus the imaginative designer will 
tied produce displays for the Coronation Year 
which are original and stimulating in 
themselves and at the same time express Bond Street, London, depicted by might as it was 
the pageantry of the Coronatwr the greatness of this festival without decorated for the Coronation of King George V1. 
recourse to the endless, empty repetition 
of emblems and symbols. itsell. the fagade above the shop window, 
nation which, whether or not : the wall on which the billposter will never 
“xiously recognised, have a profound * * * slap his paste, but which can now be the 
ippeal. The main significance and attra The designer will be needed for a variety background for gaiety and colour 
m of the Coronation has been missed of tasks -the souvenir booklet, the Coro- Such a rare opportunity will not be 
s not recognised. A Coronatior nation pack, the special splash at Olympia, missed—but neither must it be wasted. In 
for looking forward to a new eprr! ft arl’s Court and Castle Bromwich, the dis- the decoration of buildings, flags and 
iso a time for looking back—-on | play in the shop window and the poster on bunting—gay, colourful and patriotic as 
perhaps, particularly to the the wall. All these, for this event, must be they are —are emblems that are not enough 
nturous spit of the first Plizabetha treated more imaginatively than usual in themselves, but must be used with dis 
ind to the prosperity of England u But there is more than all these; on this cretion and as an integrated part of a 


recounime the ercainess of the occas 
” t able to present it | 


and theretore in a convincing 


are expressed great qualities and truths 


concerning personal destiny, the family a 
‘? 


t queen, Victoria. It ts one of tt particular occasion there is the building complete, imaginative scheme 


Imagination and craftsmanship 
are equal partners in 
building successful displays 
NS 
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REVIEW OF PACKAGING 


Second atom bomb in 
big wash battle 


By RONALD VICKERS 


J! ST when it seemed that 
© the Battle of the Big Wash 
had simmered down to luke- 
warm, two atom bombs have 
dropped, one after the other, 
smack in the middle of the 
wash tub. First came the Co 


4 ops Spel, jabbing the customer 
: in the eyeballs with a combina- } 
tion of colours that would halt J 

a flight of bats in mid-air. Now s 


our oplic nerves are set quiver- 
ing again by the colossal yellow 
lettering of Lever Brothers’ 


Sets the optic nerves quivering by » n 
- x< colossal yellow lettering. Colour Why the Nursery Rhyme 
i Magnetic cect which no one / / 


scheme just as daring as Spel's 
can resist. A 


— SS a and why the Model Maker? 
formation ot 
the brand body of the pack just like a three . « . Well! to attract your 
ae 2s > dimensional display piece. Ht is 
— effect the name you see —rather than 
could not be the packet attention and inform you 
imaginec 


The background is in light blue 
But to any) swith whit 


e¢ bubbles; a red pane reno —r 
civilised and near the base makes the close up that H & Ss are now mak Ing 
sensitive view more pleasing by drawing ; 
human being the eye away from the gigantic display figures and display 
the use of vellow letters above 
purple, The Surf pack is first-rate proof —_ 
orange that an artistic combination of units in RUBBER 


colours can be just as powerfu 


ae white in one as @ crud. mixture of knock 
a jesigr s ghastiy thing to Jown hue 
uc - ‘ ue <> . 
be / and | annot believe In the long run it is better sales By years of research we 
hat these knock-cm-down tactics manship 
Pay in the long run Once pur ~ 
+ ator sa, ts te tee ee * . * have produced a mix that 
with, many women. howeve TO ENSURE THAT their packag 
mene tie "tT nse 1! ne nia tive ' th * 
POK t c _ Sense wil ing plays an active part in the will stand rough treatment 
surely Wis | a kitchen com fierce competition for winter ~ 
panion with better manners sales, Philips have redesigned the ' ‘ 
The Surf colour scheme is just packaging for their Argenta whether in the Tropics or 
as daring as Spel'’s but it is in electric bulbs The new design 
finitely more picasant to look at aims at pleasing the wholesaler " 
The b yellow lettering is and retailer as wel! as making at the North Pole ne and 


shadowed; it stands out from the 4 strong bid for the attention of 


yet is inexpensive and 


washable. May we tell you 


all about it? 


Harris & Sheldon Ltd 


46 Great Marlborough Street, London, W.1. Tel.: GERrard 8955 
and at WOODGATE. LOUGHBOROUGH, LEICS Tel Loughborough 349! 
| also at Birmingham, Manchester and Glasgow 


Re-designed packs for Argenta electric bulbs aim to please whol 


ind retailer as well as the customer Branding is bold and 


clear 
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Who 
has 
designs 
on 
CELOTEX 
INDUSTRIAL HARDBOARD? 


Ihe stand designer? The client? Or the account executive ? 


They al/ have! Because Celotex Industrial Hardboard is the | 


ideal all - purpose display material at a very Competitive cost 
It handles like wood, is easily decorated or painted, can be 
prefabricated and used again and again. Use Celotex for al! 
types of exhibition work — partitions and walls, counters and 
doors, display panels, cut-outs and countless other jobs 

In economic, casy-to-handle sizes — 4 0° wide and up to 


5 0° in length— 


Celotex Industrial Hardboard 
costs only 27s. Od. per 100 square feet, ex works. 


Use Celotex Hardboard whenever possible from 


It suits everyone / 


now on 


CELOTEX. 


Write or telephone the Industrial Sales Department 
for further information and samples. 


CELOTEX LIMITED, NORT? 
STONEBRIDGE PARK, 


ULAR ROAD, 
LONDON, \ © lo. | BLGaer $717) 


Review of Packaging—( 
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he customer. Printed in 

vellow, blue and white, the design 

achieves the first necessity of 4 
ght bulb pack t looks brian 
Each individual lamp is packed 

n a corrugated cardboard sieeve 


of square secthhon, these siecycs 
are then placeo in corrugated 
outers taking two or three ngle 
sleeves This arrangement gives 
all the advantages of a multipic 
pack while enabling the tailer 
to sell every lamp as a separatcly 
packed unit if required 

Printed on the back each 
outer is a very useful diagram 
showing which wattage Philips 
recommend for cach room in the 
house. Underneath the diagram 
customers are told “Let Your 
Dealer Advise You,” conveying 


the impression that the manufac 
turer is genuincly concerned | 
everyone should get the best re 
sults from their product 
evidence of solicitude {i the 
ultimate customers’ satisfaction is 
seldom so well conveved through 
the medium of the pack 

The branding—-very important 
in this highly competitive market 


is bold and clear. The name 
or trade mark ts shown on every 
side so that however the lamps 
are placed on shelf or counter 
their origin will at once 


apparent and the Philips advertis 
ing can take effect 


ISN'T tr extraordinary how few 
people mm the wide-awake adver 
tising fraternity go straight for 
their objective. It may be estab 
lished, for instance, that men buy 


feminine audience 
heartstrings 


Touches its 
right on its 


a certain article because gives 
them a sense of secu and 
comfort or that wome buy a 
product because they want to be 
admired. Yet the pack which 
the articles are offered for sale 
often makes no direct appeal to 
the operative emotion at all 
When, occasionally, some bright 
advertiser does touch the right 
spot he produces a winr 

The new Palmolive impoo 
pack touches its eminine 
audience right on the heartstrings 
Instead of the usual artistic ex 
travaganza of panels rders, 
framed portraits, flow and 
what-have-vou, there is a straight 
forward photograph inf colour 
of a girl being lovingly admired 
by her hero The pose and the 
setting are adapied to the roman 
ticism of the subject, but the idea 
teelf could not ha been 
simpler. Nor 1s the pic ¢ spoilt 


Fitting the nine-letter name 


into 
a small space presented the 


designer with a problem. 


by excessive lettering, Palmolive 
have let the picture :tself tell the 
story 


Incomparably more attractive 
than its predecessor, this new 
pack will make an irresistible 
appeal to thousands of women 
who passed the other by 

* * 

THe LATEST BOTTLE and label 

for Lifeguard disinfectant have 


been designed for mass produc- 
thon 

The brand name has un 
doubtedly won a good share of 
subconscious recognition But 
to the designer, who had to fit 
a nine letter word into a small 
label space it presented a problem 
he could well have done without 
Since the name was one of the 
product's greatest assets it would 


obviousily be foolish to give it 
anything less than major 
prominence, so the designer 


wisely lettered it diagonally right 
across the layout and subordi- 
nated the design theme to this 
over-riding requirement. Distinc 
tiveness and display appeal are 
obtained by bright colours and 
the vigorous style of lettering 
The particular shades of orange 
and green used make a forceful 
impact without any trace of vul- 
garity, and the revised bottle 
shape combines maximum 
apparent size with ease of hand- 
ling. Design credit: Lonsdale- 
Hands Associates 


SILK SCREEN 
PRINTING 
DS YEARS EXPERIENCE 

AT YOUR SERVICE 


CLARKE BROS 

26 THE GREEN, TWICKENHAM 
Phone: POPESGROVE 502! 
Emabdiished nearly 4 peers 
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BUT WHEN ALL’S SAID AND fs 
DONE iT’s ee @ 


FACT S | which count 


FA C T S like these 


THE DAILY MIRROR 


has the highest daily net sale 
in the world and the lowest 
square inch per thousand space 
rate of all National Dailies 
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he om mprehensive range of beaut reproduced eniargements of 
al Portra i sdine Court Photogra r 5 offered by Autotype 

lyatiable im all for ditpiay purp n sepia, black, or full 
wr or as transparencte ish for ustvated folder 


Ou 


AUTOTY 


really 


l:arly application is essential for ur » 
* 

| E ** 

(Most of the are made by Autetype) 


good enlargements 
Limited Brownlow Road 
EALing 2691-2-3 


The Autotype Company 
Ealing, London, W 13 


West 


GOODWILL PUBLICITY 
in the shop in the 
street in the market- 
, as place in the home. 
YOU WILL NEED Sante SuEah ies Sinem 
BLOCKS LIKE THIS 


IN CORONATION YEAR | 


mous national Advertise 
¢ thew Agents know so 
jlers like them 
stomers are delighted to have 
the they re colourful, can 


\ new range of stock blocks has © beautifully printed with any 
. | design or wording are ex 
wen specially prepared for use im sremeiy tow tn came. Uden Oe 
onmection with the fortheoming | prone for full details and novel 

& deus in getting utmost 
Coronation Lists showing a selec te Om publicity from their use 
thon of approprate blocks in 1, 2 (iy 

. 

sud) oloaes ae wow available LEA BRIDGE 


sand will be sent te vou post free 


2 cugeest tn? RUBBER 
REPRODUCTION SERVICES ~ — WORKS LTD 


LIMITED f LEA BRIDGE, LONDON, E5 
is-2e st LONDON B.ct Telephone : AMHerst 5015 7 
Phene Cl Prienwell 1588 Telegrams Learubber, London 


yous st s r 


ones 
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PRODUCTIVITY TEAM REPORT (ows vom 


How US ad departments 
are organised 


sreful not to do anything The results of both market 

mpt advertisers, parincu esearch and readership surveys 

t ational held ¢ cu how ¢ made freely available to ad 
4}?) ‘ P 4 ns f fa f ert serTs and iz ts 

vew and flourishing “«t Loca retailer advertising is 

t lt may be th growing indied by staff representatives 

t at that influences th t working in different areas in the 

sintaiming thew charges »v city and immediate district. with 

. standards —a compa ¥ pecialist representation in certain 

w per inch pr th ind trades. Very complete advertising 

service is given This COM prises 

Three tier plan 1youts, copy. Mat services such 


' hocks are almost always pr 
nto three secti ons onal. loca ‘ + 
: vided without charge This is 
ind classified Each pba own . A 
nager and rate staff so done in some o 1 Mono 
nanager and se Mara san ‘ a Ith \ ie "are 
M ’ , 1 Suert » Poly areas aithougn often where 
en eerie ~~ sonly one paper exists a charge 
eceived a advertising gems ee. Pm n 
is Made for art work. Most local 
General rewspaper§ representa ; - : 
ves are used to contact the SPY idvertisemen depart 
tr facturet ments have their 
agencies O 1 menufa ers - it ed 
dire hile staff representatives section is the 
aie slat ysult with the 
erate in the immediate rict 7 ‘ a 
of the newspaper, generally con and supply layouts e¢ 
ntratine -  gaanufacturers dered advertisements or for 
, a sey oar lat proact . : 
Agency discount is 18 per cent speculative approac i in om 
with many cases. an extra 2 f equent or a non idvertiser. Staff 
ser cent for cash irtists are used for finished art 
I ¢ f . 
va } if , 
The main difference fr our Work, which is of a uniformly 
procedure this direct contact high standard 
procedure is , C . 
with the advertiser The quality of the layouts ts 
I seems a Mos sluable also exceptionally hieh and 
ethod of ensurine that man except for the big stores, repre- 
who has to decide wi news sentatives. when approaching a 
vapers shall carry his advertising client, generally have a sug 
knows all about the claims of a gested adverusemen: as a basis 
particular publication Advertis for selling Much of the store 
ne agents do not resent this ap advertising s subsidised hy 
proach to their clients.” states the ufacturess of branded lines 
report oecal rate is charged 
Many newspapers visited by the papers are very keen to 
team regularly ‘rvited sales repre | the classified advertising 
sentatives of national anufac possible staff of female 
turers to the office, so that they telenhone clerks are employed in 
muuld be fully informea on what iceemt tisements Gen 
idvertising the’: firms were plac erally no soliciting is 
ng. This visit was used t npress done by telephone excent for 
unon the representairves the great estate agents. used car dealers 
value of newsr per advertising idvertisements n competitive 
Films were shown giving the newspapers and, in quiet periods 
story of the newsnanper and stress expiring orders The acceptance 
ng its importance tn the nmer advertisements by telephone 
al and socia’ life of the com eans that credit is ven. and 
nuit n most offices this makes neces 
A verv liberal supply of pro- ‘sary a credit check denartment 
motion literature was available Bad debts tcr classified gener 


giving every posible breakdown ally average below one per 
of = retail = outlets. consumer No direct canvass is made for 
analysis, and readership survevs. i n fact the high 

Readership surveys rate chareed for th type of ad 


cent 


carried out by one of the inde- vertising makes it uw. economical 
nendent research service offer n some newspapers to advertise 
nformation under two heads for sale articies of low value 

1. Readership of edit con 
‘ent This includes general Colour printing 


readershin of a 


page an 


Discussing colour in advertise 


shin of features 

> Readership of ivertise ments the report observes 

ents These again are divided “It is not uncommon to see 
into the various classific nsand ™anv nages of advertisements ir 
nto individual advertisements full colour in the same issue, and 

“Assuming that th cross notwithstanding the fact that they 
section samoled is rep tative ire Drinted at fall pres speeds on 
f the readership gen the rv newsprint, the auality of 
facts given in these reports can ‘the reproduction is excellent 
prove very useful to advertisers “Run of paper colour poses 

1d can provide good selling ™@%v nr rblems for the advertiser 
oints for the newspar com vs well as for ‘Se newspaper. and 


ents the report 


@ Continued on opposite page 
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we 23 (1 thes) 
Sept 23 (O2hrs)- Oct 


* * 


PROGNOSTICATIONS 


Take steps now to build 
yourself up for the winter— 
get out after those partridge 
in the stubbles. New con- 
tacts are indicated, and life 
becomes more interesting — 
full of exciting new schemes 
and ideas. Some danger, 
though, that you will try 
to tackle too much. Better 
let Glovers® look after your 
advertising — that’s their 


pidgin. 
Aspective Dates 


Considerable activity in pursuit 
of small white objects over the 
countryside is indicated through- 
out this period :—On Sept. 24th 
the Aldwych Club president has 
his ‘day’ at Addington. On Oct. 
9th the ‘Nags’ meet autumnally at 
the Berkshire, and on Oct. 15th 
the captain of the Fleet Street 
Column Club also has his ‘day’ at 
the Royal Wimbledon 


* 


Glovers is a medium-bore agency 
witha reputation for securing record 
bags with little ammunition. If your 
allocation is in the ‘teens of thous- 
ands, don't blaze it away into the 
brown, let Glovers’ marksmen use 
it for you with expert precision and 
maximum effect 


GLOVERS ADVERTISING LTD. 
30 Bouverie Street, E.C.4 
CEN 2892 (6 lines) 


Also at Bristol, | 
Tel. 25483 (3 lines 


ss” 


PRODUCTIVITY TEAM REPORT (oi nued from 


previous pare 


Promotion schemes and 
readership research 


some of the plants visited had 
departments providing specialised 
service for its chenis. It is ob 
viously essential that advertise 
ments to be printed in colour 
should be carefully prepared by 
eXperts, and it « equally mmpor 
tant that ther preparation should 
be as ine nsive as 
is low enough 


proposition really 


possible so 
that the 
to make the 
worth while 

he newspaners which under 
took the prevsaration of colour 
layouts provided cither origina 
paintings by staff artists or colour 
shotographs taken by the photo 
graphic staff, and the necessary 
half-tone blocis This essential 
co-ordination of processes not 
only made first-class results pos 
sible but kept custs at a minimum 
It also had another most notice 
able effect—-pride in the job, a 
valuable asset 

The production of good r.o.p 
colour ally a team job 
starting with the artust or photo 
and proceeding through 
al] the various stages to the press 
We found that the sitafts of those 
papers using colour were very 
proud of their ach.cvements and 
had every righ. to o¢ so 

The additional charges for 
colour advertising varied slightly, 
but generally it was: 20 per cent 
extra for blac«x and one colour; 
40 per cent cxira for black and 
two colours; 60 per cent extra for 
black and three colcurs 

In addition. of course, there 
was the cost of the necessary art 
work and blocks.” 


Retailer bulletins 


Promotion schemes are 
very extensively by 
newspapers 
forms 

1. Direct mail to the retailer 
advising him of forthcoming 
national advertising and suggest 
ng increased stocks and special 
displays 

In most cas.s repruductions of 
forthcoming national advertise 
ments are posted to all stockists 
Quite often a month.y bulletin is 

to all retail outlets giving 

of national advertising 

schemes due to start or already 

appearing, with repoductions of 

manufacturers advertisements 
and sales information 

2. Point of sale displays for 
national producis, arranged by the 
newspaper representative 

I requentiy before a new 
scheme ts launched the newspaper 
offers to secure poin: of sale dis 
plays provided the manufacturer 
will supply the material They 
then go to the retailers and per 
suade them that by tying-up with 
the appearance of the advertising 
by window and counter displays 
they will be ensuring for them 
selves maximum value from the 
national campaign. Naturally. the 
more displays arranged the more 


is esser 


grapher 


used 
American 
[hese take various 


successful the scheme will be 
with greater prospects of the ad 
vertiser using the paper in the 
future 

3. Direct maul to the advertise: 
and agent giving reproductions 
of competitive advertising 

Describing readership research 
the report explains thar a carefu 
study of newspape: reading 
made by a number of individua 
newspapers and by the Advertis 
ing Research Foundation The 
Foundation is sponscred jointly 
by the American Association of 
Advertising Agencies and the 
Association of 'Natcnal Adver 
and its studies are made 
co-operation with the Bureau of 
Advertising of the American 
Newspaper Pullishers’ Associa 
non 


Research principles 


The report continues 

Studies of this kind are prim 
arily @ seivice to the advertiser 
but they are also of considerable 
value to editoria! departments 
since the research covers the 
whole content of the newspaper 
and in questioning readers car: 
is taken to place the emphasis 
equally on the advertising and the 
editonal conten: 

“The method is to train inter 
viewers who, after passing a test 
call On people at their homes and 
with them go througn the news 
paper page by page. Each item 
(news. picture or advertisement) 
that the reader remembers having 
read or seen is marked Men 
readers and women readers are 
totalled separaiely. The result is 
percentages of men and women 
who have read sections, pages 
and individua! items in those sec 
tions and pages 

“When it comes to advertis 
ments the figures are broken 
down to the percentages of men 
and women woo havc read par 
ticular headlines in the advertise 
ments. One advertisement may 
therefore. be the subject of as 
many as eight separate analyses 

“Allowance is made for the siz 
of advertisements s0 thar a 
reasonable comparison of content 
and technique can be made bs 
tween advertisements of diflerent 
stress 


Readership figures 


“A recent national readership 
survey shows that each day the 
average American woman spends 
cne hour and twelve minutes 
reading newspapers, and the aver- 
ge man spends one-and-a-half 
hours Family readership of 
newspapers averages about three 
hours sixteen minutes a day 

“The Advertising Research 
Foundation (which is not a news- 
paper organisation) reports that 
0 per cent of the men and 95 per 
cent of the women who read the 
average newspaper read the 
advertising. 


tisers 


ADVERTISER'S WEEKLY 


selling to 
Britain 
in miniature 


if you’re 


selling 


to 


Bath 


. . through 


rhe only evening paper printed and 
publithed in Somerset, which, for 
per sci. gives you positive “blanket 
coverage of compact cretssection of 
the British market 


Get full details from S$ H Roberts. 134 
Fieet Street_ London. F.C 4: Arnoid Ellis 
Cromtord House Market Street an 
chester, 4. of Head Office, 13 Westgate 
Street, Bath 
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NTERNATIONAL Harvester 
Company being the especial 
ern of Robert BE. Dunwody 

ead of McCann-Erickson’s In 

Divison in Chicago) 

ts not surprising that he should 

wit have « look at thew new 


sicnson at Doncaster. It 
f we ~ carly to say how 
grea ncreased output planned 
! mal Harvester m this 


etry will affect their advertising 
uly fut | wnegine t will not 
ry me before some of the 
ng and engineering journals 
‘ » fee 

“ Dunwoody has been in inter 
, sing for some twenty 
ars. the last nine with McCann's 
b ranc Switzerland, Cuba and 
Hrazil are some of the countries he 
has visited on behalf of International 


he benefit 


Harveste He was im England a 
miple of years ago, and, as an out 
ward and visible wan of his affection 


for thw country, wears an enormous 


‘ seal-rong, two hundred years 
id. which he bought here 

tin of he spare-time activities 
when be urns home will be to 
' m the principles of adver 

+ Chicago school 

i lentally h tells me that 

Are in ad sements and pack 


wow, im reference to the 
d al lection 


carrying the 
va Vote how you please-but 
* * * 
CONGRATULATIONS to Dirutr 
le Grunwald on his suceess at the 
Ven Film Festival The André 
5 Dumtn de Grunwald full 
h technicolor film cartoon, “Mr 
Wonderbird has won a special 
ward f cacellence wm the open 
mm class 
_ 
unvt ‘ AVA 
SEN PLES. 
port yr eet 


Sas 


Mainly Personal— 


Mr de Crrunwald was, of course, 


chairn f the Incorporated 
Soc x { Briwh Advertisers for 
two y ul was a member of the 
plann mmittee that devised 
the {5 " for the voluntary 
firms ta { advertising 

Sin he had made a num- 
ber of f Britesh advertisers, 
such as # Cement Marketing 
Colma “i Crompton Lamps 
In fa weanisauon has just 
mad hundredth film --for 
Thern « He tells me that the 
tean ude “Mr. Wonderbird’ 
is th hat makes the two- 
minu ivertesing films 


* ” * 
HIGH prawe for his debut at 


Coven: Garden -as co-designer with 
his brother Robin of the 
seen ind costumes for the nev 


halk yy ivia has been wou 
by Christopher lronside, one of the 
staff designers of Cockade, South 
Ken n, designers and master 


mod Settings for “Sylvia” mn 
clud transformation scene in 
whit uilding disappears and a 
fores s revealed, a vessel which 
ghd the stage, and the ap 
pea f a visvon im the sky 
Together, Chrstopher and Robin 
fronsid in oartist-eauthor and a 
form stant director of the Tate 
Gall designed the five Shake- 
spea scenes for the Lion and 
Un Pavilion executed by 
Cockade for the Festival of Britain 


por t painter, Christopher 
lromede had two portraits hung in 


over 233,000 COPIES WEEKLY 


There is no space available on 


the Front Page of THE UNIVE 


then if one of the present class advertisers in this solus 


position relinquishes what seems to be a tenacious hold 


QUALITY, QUANTITY 


readership have created this extraordinary demand, 


You must include THE UNIVERSE in your appropriation. 


Buy in the mght market 
and get quality, quantity 


A results at 40 - pers.c.in 


FIELD HOUSE 


BREAMS BUILD): s 


rst before 1954, and only 


and 4 most responsive | 


LONDON eca4 


this year's Royal Academy Summer 
Extibiuon. He is at present cngaged 
on, among other things, Coronation 
projects for Cockade. 

* os * 
COPY and display in an adver 


tisement should go togeth« says 
Howard Wadman, who is jorning 
Greenlys as creative controll This 


with him, ts an article of faith 
Although his main job wil! be to 


imtiate creative policy, bh 

to find ume out of conference to 
write copy. for, in his own words 
“a creative man who drops pen and 
pencil entirely in favour of nattering 
tends to lose touch.” He also hopes 


to see artists and art agents who have 
“something worth looking 

In goug to Greenlys, Mr Wad 
man s returning to the agency he 
joined when he left the pryating busi- 
ness to which he was dpprenticed 
to learn printing studio procedure 
The late A. J. Greenly spoticd him 
as an up-and-coming youngst 

Subsequently was with 
Derricks, at the time of the Derrick- 
Crawford-Prichard Wood merger 
and there fell under the influence of 
the late Gilbert Russell Then he 
was with Siviter Smith (now 
Everetis) and with L.P.E. before 
going to New Zealand, where he 
stayed cight years. 

Since his return to this country, 
he has taken an increasingly active 
part in the public life of advertising 
He was a tutor at the LLP.A. adver- 
tising course held last spring at Lyme 
Hall, and at a similar course to be 
held at Oxford in carly October will 
again be a member of the tutorial 
team. He took part in the advertis 
ing quiz at the Brighton Conference 


* * 
WHEN I was a lad I deriy 


d much 


pleasure from a naval story called 
“From Powder Monkey to 
Admiral.” “From Water Pot 


Changer to Art Director ’ 
a fittong title for the saga of W. T 
Webber, for it was in the former 
humble capacity at an art studio that 
he began, at 15, a career that has 
now led him to the art directorship 
of Willing’s Press Service 

After he left art school his 
wanderings in the art world took 
him through no fewer than 15 jobs 

one of them with Linta until ¢ 
joined the studio at S. H. Benson 
Lid. 11 wears ago. Afier St years 
with them he moved to C. R. Casson 
Ltd., as art director, and was with 
them for 6 years 

Mr. Webber was born 
37 years ago. 


o o . 

A. B. IMRIE, artist, of Robertson 
& Scott (Advertising) Lid. has, m 
his room at the top of the firm's new 
offices in Charlotte Squ Edin 
burg, one of his own pic s above 
the fireplace. It is a colourful scene 
in oils showing small craft beached 
at a lith harbour in Devon 

He no longer has the first pic- 
ture he had made of this scene. The 
proprietor of the hotel where the 
artist and his wife and two children 
were staying coveted the picture 
which was the first Mr. Imre had 
done on his holiday 

Mr. Imrie did not want! to dispose 
of the painting and said so The 
proprictor returned to the attack 
and Mr. Imrie said he would let him 


London 


know later whether he Id hav 
it. ' At the end of a happy holiday 
the artist decided to give up the 


picture. Imagine his surprise and 
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Dunwody here to 
watch International 
Harvester extension: 
Praise for D. de 
Grunwald film and 
C. Robin ballet décor: 
Howard Wadman re- 
turns to Greenlys 
Mine Host coveted 
Imrie painting. 


By CONTACT 


pleasure when, in return, the owner 
of the hotel refused to accept pay- 
ment of his bill 

* 


. * 
BOBBY WHITTAKER, Auger & 
Turner's Birmingham P.R.O., was 
featured recently in the Birmingham 
Gazette as one of that area's top 
business women 

Twenty-seven-year old Bobby was 
interviewed to supply the answer to 
Mr. John Spedan Lewis, head of the 
John Lewis Partnership, who had 
suid that women in cxeculive posts 
often left to get married after eca- 


Bobby Whittaker 


pensive training, which was thus 
wasted from the employer's point 
of view. 

Bobby's answer was that this does 
not always happen, and that em- 
ployers should take the precaution 
of asking women interviewed for 
important posts if they intend leav- 
ing on marriage 

As a housewife planning to have 
a family she added “I have made 
myself valuable to my employers, 
they have paid me to carry on the 
job, and it would be unfair sud- 
denly to walk out on them. I think 
this is the opinion of most other 
women who have a job to do. When 
1 have a child 1 shall get back to 


work just as soon as | can." 


WEEKS WISECRACK 


“A 


“I saw ‘The Thing from 
Another World’ last night 
—with a title like that I 
thought it would be all 
about a client.” 
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Fn > 
aN DO YOU KNOW A BETTER BUY? 
gy 3 THAN ADVERTISING ON THE YOUNGER NETWORK 


| MONDAY i 


| TUESDAY 
and there are more than 


1000 CINEMAS ¢¢ choose from 
in England, THURSDA 
Scotland and Wales. FRIDAY 


| ~ 
| 5 | 
Average weekly viewers carurpay 6 | 
of your advertisement — 


5,000,000 


Details of this most economical advertising medium, 
including the list of cinemas in the Younger Network, 
available from :— 

DANIEL PF. WARNOCK, Director of National Seles 


| Films e Filmlets 


28 ALBEMARLE ST. LONDON WI. REGENT 6593 


Younger Budget 


YOUNGER PUBLICITY SERVICE LIMITED 
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ADVERTISER'S WEEKLY 


We Hear— 


THAT David Davideoar, publi 
toms off W. & A. Gilbey 
J i h 
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0% The autumn meeting of the News- 

THAT point is added to the Ferado ‘ j : ng y 200 me t paper and idvertisers Golfing 

rake Linings advertisement on the sanisation it tives| Society takes place at Berkshiré on 

b ! i sailed f nster Thursday, October 9 and the auction 
Ay an i chance, a “Leicester , ! ' Court on tb al| lunch on Monday, Oct 

Mercury grapher wa near 


ridge y fhe roa moctdent unde 


aptain and vice-capl 
¢ accident and took " ¥ ‘ Jackson and L. W. Needham 
ture : 


here seen in happy mood at 
. * d Summer meeting 


THAT Erte Sehofield, director . 
ae oe LYONS TEA 
F Ltd, presented pes and . 
s when the Manchester Even ux otk 
rome be " ir-ball golt od 
pod) nenky 25) wkd ‘ 
h Tyopgraphers IHAT M. D. 
ven renamed the Society l Put { 
iph Designers And week fk 
. * < Rockleys Lid Mad 
the new constitution n let this 64-sheet silk ‘ 
braces a wider field creer rf J. Lyons & Co. THAT Colin Turner (Londor 
i hay . Ww 
. 


arts and allows fo t ra blue with white st Ind 
w honorary and lay vic 

* * 
million Pears 
yMciINg OVErprint 


The British Racehorse* 


Finds its reader , 


HAL Arthar J. Symes, cdi THAT this poster for the Cycle & 


Motor Cycle Show was designed by 

Amongst the nati : ; m oT . . , Hoffmann & Co. (Advertising) Lid 
a ‘ * * * 

Greatest leaders: : : . ee oe . ' “afe THAT a columnist in Shoe and 


Leather News advised retailers to 


‘ : , keep ther scutcheons cle Ml 
Millionaires, politicians, : y advertising.” 


. snob’ advertising 
THAT A. R. A. MacGregor, Seccccccccccs 
anaes me 


| ADVERTISIN 
DIARY 


Dieect Man ADVE® 
SOCIATION annua meeting 
heon aldorf Hote 


Financiers, academic * ; 


Famous owners, 


i ha ede 
Trainers, breeder: THAT OALAC tus ‘aia 
provide sp rs fo debate 

All well-informed ident Planning Groups ef og I Bm 

f th n r inning Grand Hote 7wW pm 

evoted readers. ' bon outdoor tising tt ao 

Process 

And, of course, yy of On Norriwe 

t t was 

By miles they tower . 

ssocta 

on * Dis 
pm 


Above the crowd 


x THAT Advance Publicity 
For buying power. W Su have t 


1 
dd Shafter Mury 
*Por further particulars apply to The Advertisement Manager, 
The British Racehorse, $5 Cur ect, London, W.1 


¥, October 2. 
Maeker Restascn Socrery lun 
oun peak joorge Bryson 


onnaught 
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miinued from page 539 


Cheaaiies of Trade attack 
on ad. gift schemes 


iggested that these schemes are 
a dev pment of a modern form 
yt scLitior ad sing 
and | hat the 
adapt itself 
ably, to the 

It 1s obse 
usuai ft 


focus it upon the offer of an 
accompanying ‘gilt 
s ‘wit’ schemes have muit 

plied this tendency has become 
more and more exageeraled anti! 
now if is nmor i nat 
the present-day advertise te of 
gift-bearing goods are devoted 
g“lmost exclusively to announce 
ments Of the attractions of me 
gift 

The manifesto argues that there 
s competion between gilt 
schemes themselves, as distinct 


commodities 
supposed to 


from the primary 
schemes are 
recommend 
Ordinary observat 
advertising would suggest that in 
many cases the adoption of ‘gift’ 
schemes which have to be adver 
tused as such has led to the 
necessity, on the part of the firm 
concerned, of increasing the total 
expenses of advertising in rela 
tion to turnover. Definite infor- 
mation on this point could it be 
obtained. would provide a valu 
able indication of the relative 
value of ‘gift’ trading advertising 
and of its cost to the consumer 
Free ‘gift’ schemes as an in 
strument of permanent 
publicity are bound to 
Sooner or later the 


these 


on of press 


manufactt 


“ find that the confidence and 
goodw of the public has been 
diverted from their primary pro 


competing ‘gifts’ 
ract public attention 


ducts to the 

offered to att 

and custom 
The function of the distribu 


tive trades is to secure to the con 


$91 
sumer a cons ind adequate 
supply of the whole range ol 
goods entering into modern com 
merece, aS and when required Dy 
the customer In fulfilling this 
function, distribution has de 
veloped into a complicated and 
expert process in which special 
sation and tra ue knowledge are 
of immense portance im meet 
ng the public seeds 
Grit hemes represent a 
system of distribu 
neither expert nor 
li the schemes coutd | 
¢d as ant improve 
ment on existing methods and 
could be hown to be more | 
efhcient a more economical 
n their working, there c uld be 
no legitimatg Hreclhions fo 
them 
There nas neve been = the 
slightest warrar f accepting 
the term ‘1 gift’ at us face 
value, as the retail price of the 
primary co odity must of 
necessity include a sufficient sum 
to cover the cost of the so-called 
gift There is no such thing 
as a ‘free gif how could there 
be in any business transaction” 
he ‘free gif s merely an artif 
cial means of f ng up sales in 
a short period of time very 
free gift’ accepted —for which the 


recipient more than fully pays 
means a trading loss to the re 


tailer whose legitimate province 1s 


thus invaded 

‘Gift’ schemes affect many 
trades Retailers who operate 
them do not benefit--they nor 
mally lose, because the point is 
quickly reached in respect of each 
and all of these schemes when 
retailers are over-stocked and are 
confronted with problems and 
losses associated with dead and 
slow-moving lines when the art 


ficial and temporary 
the ‘gift’ sct 


mpetus of 
mes is withdrawn 


Any manufacturer who can 
afford persistently to operate ‘gift’ 
schemes should be able substan 

allv to redu his prices to the 
public That—and qualitv— are 
his best and Jasting advertisment.” 


Legal and Gazette 


WILLS 


Laweence Wiittsam Daron f Thorns 
borough Cottage, The Crescem, Frinton 
y-Sea. founder and wnt his recen 
retirement chairman of the Star Mlustra 
ton Works Lid D'Arbiay Street 
Lond& wi eft £34,990 ia & gross 
1.716 14s 1 ' 

Miss Evecyne Maare Croat West 
and Haddington pre rc { the 
Haddington Courter, kel personal cstate 

tland valued a 


mn England and Sco 
od 


£13613 


Reomalp NicHousow Piocerow. of 12 


Brookfield Avenue, Harchills. Leeds. for 
wer 40 years with The Yorkshire Post, 
eft £2,988 2s. 11d. grow. £2,941 Bs. 11d 
net 

ADam Wiisow Apamsow. of 70 Victoria 
Park Drive North Glasgow, ddveriisc 
men — George Outram A Co 
Li eft nal estate in England and 
Scotland val ued at “ts 414 Ss. 2¢ 
Wrhouam Kevsere MeMrtew 

arville Avenue. South ugh. Tunbridec 
Wells, edit f the Kent and Sussex 
€ ourte left £17 9K Me id crows 

1% a net 
— 


BANKRUPTCY PROCEEDINGS 


met Tarrinc 


ra pre 

at 

Swit 

wrt ‘ hed in the 

as an advertising agent 

October 21. at Bank 
Care Street c2 

Beeey 4 Lisburne 

Dev advertising 
Order and order 


CHANGES OF ADDRESS 
Kerrisons Ltd. poster advertising con 
tractors, to 247 The Broadway, Wimite- 


Advertising Co., 


The Poster 
aoa The Chertsey Poster Advertising Co., 
Ltd., to 214/28 Dalling Road, Hammer- 


The Bell Faeraving Co., Ltd. to ‘Oa 
ci 


Information Services Lid. to 

Swallow Place. Oxford Street, W.1 

Horse and Hound advertisement depart 
ment. © 9 Long Ace. W.C.2 


as 


ADVERTISER'S WEEKLY 


ANNOUNCEMENT 
by the publishers of 


IRONMONGERY AND HARDWARE 


(The Distributors’ Monthly Journal) 


NOW IN ACTIVE PREPARATION 


Two New Publications 
A TECHNICAL AND INDUSTRIAL MONTHLY 


HARDWARE 
MANUFACTURE 


FIRST JOURNAL TO COVER THIS GREAT INDUSTRY 
HOME AND OVERSEAS 
For Business and Engineering Executives 
in all sections of the Hardware and 
Ironmongery Manufacturing Industry 


The publishers believe that this journal, which will be 
authoritative, well illustrated and produced, will prove 
to be an important new arrival in the trade advertising 
field. 

Covering LARGE SCALE purchasers of machine and 
small tools, durable raw materials in great variety, 
mechanical handling devices, finishing materials and 
plant, fastening and joining supplies and equipment, 
packaging and — supplies, and the machines’ and 
other supplies for offices, drawing offices, factory*and 
canteen equipment and maintenance. 


also 


A NEW EXPORT-ONLY QUARTERLY 


Supplement to Ironmongery and Hardware 


BRITISH HARDWARE 


Publishers 
lronmongers’ Weekly Ltd., 
63, Great Portland Street, LONDON, W.I. 
*LANgham 7343 


AN 


ADVERTISEMENT MANAGER 
is wanted for HARDWARE MANUFACTURE 
with a record of successful promotion 
AND 
A SENIOR REPRESENTATIVE 


for the Yorkshire and North Eastern areas 
preferably resident in Sheffield 
Write to The Managing Director as above 
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ADVERTISER'S WEPKLY 


Nevin D. Hirst 
(Advertising) Ltd. 
Leeds and London 


ULTRASONICS LTD 


to reach makers of preserves, 
pickles, milk products, soups, pastes, 
and all foods which involve a 


manufacturing process. 


FOOD MANUFACTURE 


Stratford House 
Eden Street » London » N.W.1 


FOOD MANUFACTURE Is one of the 
Group 


LEONARD HILL TECHNICAL 


E specialised monthly 
journal dealing with all 
civil engineering in which 
earth moving and = earth. 
moving equipment are in- 
volved open cast coal and 
iron ore, hydro-electric 
developments, land re 
clamation, harbours and 
docks, coast defence works, 
river widening, canal con- 
struction, etc. 


MUCK SHIFTER 
and Public Works Digen | 
ts another publication of the — 


Man~UracTUSING CHEMIST 
TEXTILE NDOSTEIES & ries 
PAINT MANUPACTURE 
worn choOrs aTtomns 
FOOD MANUFACTURE 
PorTTeRY antD ase 
BUILDING DrOEST 
MUCK SHIFTER 
Pereou eo 
CeEMPCAL 48D FREOOCESS 
NU INEER ING 
All published at 
Stratford House 
Eden St., Londen, N.W.1 


Specimen copter = request 


Hlousewives to 
vift from Bisto 


wid 


ched th 


“Alfred Pemberton Lid. 


Meridian resume 
mailing campaign 


w of informing 
{ sonal de ¥ 
d. have 


stg J W illing's 
Press Service Ltd. tional and 


; du 


‘Hearts and flowers’ 
:w n Nover 


f soups and p 


has been hooked in 
‘ \ecnts Heetor Hughes & 
urtners Lid 


Ne Ww Leichner line 
“ nak 


Ad s h d 4 d 
Robert Fr reeman Co., Ltd. 
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NEW CAMPAIGNS 


Test scheme for 
Meggeen Product 


ares lest ns campa 


* 
onsumer maga 
14 new scheme 


nd uvisca 


Muart Advertis- 


nc h for 
National adv 


r on 


haif- page 
we retatiers a 


Bisto scheme 


ch phr uses W i 4 

¢ s which will ; 

th Dails Telegraph Sunday 
ACCOUNTS MOVING Manchester Guardian, Birmingham 
Pos slaseow Herald, Times Educa 
Lambe & Robinson Id. are to no lement, and The Spex 
take over the Ex-Lax account from itor. P. advertising is placed 

October 3. 


* . * * 
ng Advertising Ltd. (Ncw ) 
ppointed to 
Nuodex | 


5 


One of the largest press campaigns 


campaign 

ilf-page and 11 in. triple 
1ahional daihes and Sun 
C. Peacock Ltd. 


NEW ACCOUNTS 
& Co Lid nh 
Caplin Ltd. 
ag? \ n mproved precision boxwood 
% draughtsmen is being intro 


* Crane Publicity La. 

Mayfair Advertising [td hav * * 
ed sents f{ West an Ltd. (processors of fur 
wndries I lou kins) a unming a new advertising 
ne booked imnals car ’ mn women's magazines 
winter months backed bv 
year-round trade press 
Agents Foote, Cone & 

Taylor Advertising hid Belding Ltd. 
: \ * 

gn has 
stockings 


Gee Advertising § Ltd. 


* * * 
biggest ever Max Factor cam 
launched soon using 
women s Maga 


s to hy, 
advertising ir 
ng i nines ind special positions wn 
D. uw. Brochlesby tt ot national newspapers, Agents: Crame 
D Publicity Ltd. 
* * . 
A new campaign in national! news 
4 papers and women’s magazines has 
t lnnnshet d by Auger & Turner 
idford (Pensio td. has } -" 
The Time » Tele New Milton Supply Co 
rs of Needlefelt floor 
papers overin The campaign will featu 


Clifford ¢ compan heavyweight New 


eeax Wier Sooke ae 
ind Vendo Madeis 
* . 


dresses 


lation adve : for 


Women’s magazines are to 
used for new advertising for Viscana 
underwear. Agents: Stuart Advertis- 
ing Ltd. 


@ Continued on opposite page 
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wh A ' wiv P cas England | — in the Daily Express lt fortnight running from Sep t 
‘ “ ’ ‘7 ; 1 
4 rs “ as nd. Every | ; mber 27 to O r 13, and the ‘ 
Gf ae? OS etc ps Munchies the Iaiest and greatest 2°." 5 — i 
A | Bisto ond deactibe how che we BIST 7 1) cours ;_ be 
: A: x | describe how she use sules-making idea! ps. i, 
x! or | bh worth of ft arc wobec 35 Sa = will link up with mmc thousand 
He * f | fr dealer. Shopkeepx 4 ii ob window displays for the “fortnight : 
ee] | w } ed with a cheg op ey 0 | ee = In addition 200,000 booklets in the e 
¥ | fo — _- a). form of a mimature “Teach Your 
“Ba 5 | Il s will tou selt book will be distributed oy 
“a wed roof display oO d 7 : ast t hf Adults” 
: } show 3] Kids. Advertis 
a s placed in the 
par MK 1 a fortnight befo ' 
th a h Zz Histo kid 
Z ee h x ‘ 
oy 
—. 
fee 4 | h. ‘ 
hoe i Pele, “ fac 
_ é i a * * . ‘ A 
'& : r ; ing an 
? at Y g campaign to th i | 
i } id The m TU 
4 : - A ten token th 
fo set of illustrated 
fold { s contained it , juced Hilger & W Lid. kt 5 
d v 
i | s he British | : Hh ' f Lib Tect publica 
H I i display mat by 
/ w . prepared to supp 
- } i h been f 
c | duced f wuibhe distribution 
| u fold . d Y . 
‘ : . h j on of oves 7 276 (MK 
' " 1 for Meridian lilring 
' ro h. months 
os } * . * S 
m \ CC , 
. ools Advertisements appear (Leices 
ng im engineering trad ournals 
. fk ‘ CC 2 witl M I I 
: | fur vy H. Bronnley & Co.. Ltd Ext 
- v . ' ’ | H $ Flowers, The ser m 
i ‘ Vidas 1B} cloud h and hand soaps, bath | 
if 
: | dusting powd , 
TECHNICAL GROUPE Bm joudar, bend tation snd 
” , os 
3 “ 
a. } 
‘ . . Rk o, 
4 | ‘ i 
: d 
| Bloxham & Partners Ltd M . . 
| kK i m . » ton mt 1g and new 
mis sh s 2 
: Ad g will appea Augur & Turner Ltd heen “ 
; ' naga zines PP d agents for | f t ™ = 
Display material will includ nd ad nents will y ap 
“a s! f Elizabeth A h ’ ynal ‘ “ud 
a penod s The Birmi n offic 
ee by The of this agency is now + dling the 
’ - idvertising for Peter M Ltd Cts 
: 
. - y 7 y wo. 3 7 id ees eee a PO au ik = es = » a 
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Defenders of the trade see ‘no 
humour in kuocking copy’ 


have defended the trade Mens Wear commenting on a 
ntimue to d wo etter on ADvertTiIseR Ss WEEKLY 
against any advertiser his ad 1 Septembe Il. which poked 
Vertising age who knocks at the r criticism of a Cor 
nens wear trade In the past ! set advertisement 
we have criticised such advertise The journal adds 
nents by manufacturers of hair It would be a sorry day for 
crean adio sets, tobacco and Ven's Wear staff and our readers 
ther items f we were devoid of a sense of 
In every case, the advertiser humour. But we see no humour 
and his agent have immediately n an advertisement which knocks 
withdrawn the offending adve iat the men’s wea 
tisement. and when tne serous sftempis to any 
ness of it had been pointed out an ridiculing or making 
apology has been made to the goods on the sale of 
trade readers depend for their exist 
This declaration is made by ence 


Footnote. Both Men's Wear 
and Drapers’ Record quote, with 
warm ‘approval. a recent leader in 
ADVERTISERS Wrtkty on the 
effectiveness of the trade press as 
a medium 


CURRENT ADVERTISING 


(Continued) 


‘Make the public 


clothes-conscious’ 


“You ought 
to come in 


: ” 

with us 4 co-operatry advertising cam 
paign by the clothing industry to 
make the pub nore clothes con 
scious and persuadk hem to buy 
more clothes has been suggested by 
Charles Sumr chairman and jomt 
managing director of C. and M 
Sumric 


He was speaking at Leeds’ branch 
of the Factory Managers’ Clothing 
Association 

Mr. Sumrie said: “Men are drift 
ing away from sma clothing and 
something should be done to get our 
menfolk away from the dirty old 
sports jacket and baggy old flannel 


trousers,” 


COMMERCIAL 


a Join your acighbours in 
CIVIL DEFENCE 


ve most be png to preserve peace 
aan sone MOTOR SHOW 

A total of 433 commercial 

The Ci Defence recruiting cam vehicles, a record number, will be 

paign starts in England and Wales exhibited at the 1952 Commercial 

on Sunda Thi ne of the ad Motor Show which opens at Earls 

vertisements which will be appear- Court to-morrow (Friday) 

ing in the national papers Agents Among th will be a mobile 


are Everetts Advertising Ltd. 1 florist’s shop with floral display ar- 


separate campaign for Scotland rangemen the largest furniture van 
breaks on October 2 ever madg@with a capacity of 1,850 
a o a cubic feet, and a single deck bus for 
use in New Zealand 
A new series of advertisements for In addition to British vehicles 
student nurse recruitment has others from U.S.A., France and Italy 
started. Af f the new adver will also be on show 
tising is the f ff of an illus “ 
trated book en d “Three Years *_¢ 
fa Nures Lic The scbedue Aberdeen publicity 
consists of selected national daily Expenditure totalling £2,958 was 
und Sunday newspapers, women s approved by Aberdeen Lord 
weekly and monthly magazines and Provost's Committee on Friday 
Radio Times, The campaign will publicising the city's holiday attra 
be supplemented by drives n trons. Tenders were accepted for t 
selected local newspapers The ad printing of 25,000 accommodat 
vertising agents are G. S. Royds Ltd. registers at a cost of £470. 75.000 
and the pos s hire is handled —ifjustrated folders at £460, and 4,000 
by Wide Publicity Ltd. posters at £152 
* * * : Advertisements will be placed in 
RADIO CAMPAIGNS 20) leading newspapers in England 


at an estimated cost of £1.342 and 
posters exhibited at selected sites mn 
7 

22 English cities at a cost of £534 


Mirro show goes 


on Luxembourg 
Thos. Hedley & Co., Ltd... hav 
taken time on Radio Luxembourg 
for Mirro. A new programn Six 
cerian Wry 


HENDON 
BILLPOSTING 
COMPANY 


4 Dp > n ll ne 
produced by Hec Ross Radio 
Productions Ltd. and the agents are 
Lambe & Robinson Ltd. 


Two clients 
of this Advertising Agency 
are moving to 
larger 
factories 


In both cases a well-planned advertising 

campaign has so stimulated demand for 

their products that present factory 
capacity is quite inadequate 


W. HY have these two campaigns —both based on an advertising 
expenditure of between £20,000 and £30,000 a year—been so 
outstandingly successful’ 

In both cases the market was highly competitive but the 
products were good ones with effective sales stores; the sales 
organisations behind them were well! established, the managements 
were able to contribute to the advertising thinking that went into 
the plans. To that extent the part played by this agency in cach 
sales success was a matter of intelligent co-operation 

None the less, the potential markets had to be researched 
and carefully assessed; media and space sizes had to be selected 
to provide the greatest effective readership within given budgets 
the sales stories had to be exploited in well written and, presented 
advertisements 

In all these matters this agency had to take the major 
responsibility in making recommendations. Most sales plans in 
the end come down to using the night words and pictures placed 
where the most people can see them for each £ invested in advertising 

The results achieved suggest that the advice given was sound 
and that the advertisements produced were unusually effective 
And if we were asked to select any one factor as contributing most 
to the sales success in each case we should say, without hesitation, 

Good ‘copy’ based on sound advertising thinking” 

The brains — and experience — that went into these two 
successful campaigns are available to one or two more manufacturers 
who believe that good ‘copy’ based on sound advertising thinking 


is likely to be the answer to their sales problems 


Enquiries with a view to a preliminary discussion should be 
addressed to the Managing Director, Arthur 8. Dixon Ltd., Incor 
porated Practitioners in Advertising, King's Bourne House, 229% 


231 High Holborn, London, W.C.1 Telephone - Holborn 7241 


4mone the clients of the Agency are aer N F GREAT BRITAIN 
BALLY'S AARA SHOE COMPANY LTD eat TYPEWRITERS LTO (EMPIRE 
TYPE WRITERS WM EVANS &@ CO. (HEREFORD & DEVON) LT ROLER'S oer 
OLDEN LTC COLORAL. TRESS. ETC MOTELS EXECUTIVE BRITIONM TRANSPORT 
LADY IN BLACK FASHIONS LTO ONDON FILM PR TIONS LTO THE METAL 
80x COMPANY LTC MORNY LTD. ($O4Ps & PERFUME NEW ZEALANO DAIRY 
PRODUCTS MAREETING N OAKEY S ™ 7 COATED ABBA VES 

LENA RUBINSTEIN LTE $ WORSHIPE MPaNY OF GOLODSMITHS 
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n who doesnt _| Publications News and Notes 
| j ke p i c tu res | Fashion and beauty vertisement. 


The ma 


folded in eight, to announce its 
i brains trust special Autumn Fashion Supple- 
The Daily Telegraph h ment 
| i of s Fashion Beau * * * 
bas yet to be born, J he r ini us va. & One of the publicity methods 
, | Wolverhamp n st af and idopted by the National Newsagent 
resist ther appeal (ne, ta ri nieve ni j , " meee 4 during its Golden ee year % 
J the presentation to every newsagent 
photographs can do the work of pe Oo males dea hroughout the country of a 16-page 
| »* Vincias W i . aa souven booklet, a pocket size 
p of { the fan n emendien a S : 
in a fraction of the time and remain revistered ip — - sng | CODE — of a a 
cn have so muc flect on 
the minds of the bebolders fashion and beauty. Th neat Last Sunday's issue of the Sumday 
visits Bath in October Times reproduced on their An pe 
e ° ® market page a = better rom a 
" Beaconsfield firm of auctioneers and 
r r Jj ih mut n R 
4 Iutoty pe make pr raphic enlarge st eee ae Sa voll soasaat sic agents, who state that, follow 
, ot D ind ng on ther “illustrated advertise 
ments in all sizes up to B) sq. ft. in one piece seal i el in the previous issue they 
: with we ceived 48 phone calls and 32 
in mond Aro me or colour, ora ray grencies for nent * en apphcations, and disposed 
“ f the property within three days 
rear iismmination, every omé 4 quailty | ven NEW MONTHLY M ” ° P ° 1 
un purpose of British Inser- 
| : 
} P| salient i The Professional Caterer, new ance, 4 new pocket-size monthly, 
when made with ome eye on . onthly, is official gan of «he s “to serve the interests of private 
i 4 il Academy of fs d nierprise insurance,” and the Sep- 
< n Ircland t put tember wsue of Insurance Brokers 
d f he orga by Monthiy says the new journal “will 
for all picture displays, its Hi Ltd 1 Ce Greer serve, more or less, as a public rela- 
Dublin First issue, S be uions officer for msurance.” Pub 


lished by the Publishing 


F ls i Insurance 
* * ‘ & Printing Co., it 1s printed by the 
With the Octobe . i 208 Model Printers Stourbridge 


Magazine, on sale this Saturda * * * 
(Moat of the really good enlargements are made by Autotype) | “™ on a re n The “Show Guide” number of 
' v iis s peonces « pag Coaching Journal & Bus Review 
The Autotype Company Limited, Brownlow Road ABC eviousty £120 ; os "i , marks the list anniversary of its 
- Lf figu for 208 4 4 y ut first . t 
Sere = Oe a ee " and the sumber contains record ad- 
, * , ' 
criising support 
4 Radio Weekly has bx creased * * * 
f 16 to 20 pages. In addition to . 
Ss 
Radio Luseateenrs, adic Pireamn alford City Reporter plans a 


hildren’s pet show for members of 


Hicuest d A.F.N now the the capers “Health Club 


> 


co aaaiaaiin * * 
Coverace soon. j Exchange & Mart circulation is 


m * » no longer pegged 


Noriceasey | | vf shh LS. BIGGEST SINCE 1940 


Manchester City News eed Last Thursday's issue of the Dally 


val of Bertram Mil The Express contained ten pages. This 
IVEN ghi-page issue ca od separ was the largest issue since April 24, 


om the reg weekly 1940, the day on which purchase 


ate BY THE d ind Manches Weekly tax was invented 
Hi Newspapers claimed be the * * * 
, OME produced newspaper in The Western Independent has 
Manches o carry ur on published its first 20-page issue since 
han one page the war and more are to follow 
—— 
pg IE 


ar ge tee oF ee ee am os teal 


Counties | . * * Two women’s pages are in this large 


| Adv m advertising sale of ssuc, together with an extra page of 
7 hou $s provided in brochur sport and more news features It 
2 Newspapers | et d Le § aud ssued ilso carried the second full-page 
% by th Manchester Evening News. advertisement sinc the war—in- 
. i | s possible se g points” serted by Rumble Crowther & 
nd cxplains how to g he best Nicholas, Ltd., for F.S.T. Tailors, 
ROUP sults from a “house for sale” ad- Plymouth 
IN — 
BEDS HERTS BUCKS | | ADVERTISING COSTS 'K- SCREEN PR 
SILK- SCREEN PRINTING 
40 —— REDUCED — AND PROMPT DELIVERY 
AE COUNTIES | || GeetS22SEP. x 
PROTECTIVE GLAZING FILM 
| WATER SLIDE TRANSFE® FILM 
‘\WEWSPAPERS GROUP) | Secs cs 
FOR OIL COLOURS RETAL stairs. Pig's inc 
GUILLOTINES BE ERS 
FER TRADE ELECTRIK FINISHING P SES 
s -™ far BLOCKING TYPES & C 
WATER COLOURS |». eare | | J) Mino ENGRAMED atdcis 
MASSEELEY SHOWCARD MACHINES 
ATEST A.B.C. NET SALES Guoranteed and rebu ¢ by } 
POSTER COLOURS 126,765 HILL BROT iro. | 
Represented in London by L HERS (SERVICE) LTD. 14 WERDELL RD. LONDON wea 
WILL KITCHEN, Jnr. LTD. Acton Works, Beaconsfield Road 
4 Fleec Street, E.C.4 Central 1960 Acton Green, London, W.4 SHOWCARDS POSTERS 
@enpOonece BOWNEY & CO LTD Head Office LUTON P $050 Telephone Chiswick 2s WINDOW BILLS + CUT-OUTS ex 
le PERCY sTEEET © LONDON: wi Avvo (coment Manager Clowde W. Gilder OUR PRICES WILL SAVE YOU POUNDS LICENSED DAY-CiO PRINTERS 
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BOROUGH OF WANSTEAD AND 
WOODFORD 


CORONATION CELEBRATIONS 
1953 
APPOINTMENTJOF 
ORGANISER 
invited for 


appoimtment 
ss having 


Applications 
hes whol 


are 
turn 


-operation 
as well as 
ouncil activit 

Outline programme 


tions 
Wganising “¢ 
nvolved 


cs s 


$s aimost um 


continue untl 


but 
by 


nquines 
must reach me 


nber 


A. McCARLIE FINDLAY, 
Town Clerk. 
Municipal Offices 

High Road 

Woodford, E.18 


19th September 1952 


COMMERCIAL ARTIST - Packaging 
Preferably apat of woud 


Partners 
ES 


ADV ERTISING 


Lid Theydon Road, 


COMPANY 


i 
Ad Weekly 180 Fleet St BCs 
FIRST CLASS ALI-ROUND COM. 
MERCIAL ARTIST with sound Agency 
experience required by cading leet 
Sweet Agency. Write, giving details of 
experience. age and salary required 
No specimens in first instance. Studio 
Manager 


* 
Box 2639 Ad. Weekly 180 Fleet St BC4 


VISUALISER 


Young man to act as deputy 
to Senior Visualiser, able to 
produce good visuals and guide 
staff in preparation of layouts. 


JUNIOR 
COPYWRITER 


For work on accounts of 
varied nature. 


Both positions offer excellent 
prospects of promotion in an 
Agency which is expanding con- 
siderably. Profit sharing and 
Pension Schemes 


Send full details of age, Agency 
experience and present salary 
No specimens at this stage. 

S. C. PEACOCK LTD. 


MADDOX HOUSE 
215/221 REGENT ST.. LONDON, W.! 


j 


| 


$95 


CLASSIFIED ADVERTISEMENTS 


RATES APPOINTMENTS VACANT, Ss 64. per ne, 405. per 
Mec 


APPOINTMENTS WANTED, &. per 


postage. Nene 
tmsertions MUST a PREPAID. 
= 


(MAaecery 


ART DI 


A. P. TOMPKIN - 


required for Leading London 
Advertising Agency 


Applicants should write to 


RECTOR 


160 PICCADILLY, W.! 


cory =" + ped Must 
ned 5 M 
ad capant 
heoenncss under 
Setails of experi 


POSTERS 


OUTDOOR REPRESENTATIVE 
REQUIRED 


A leading Advertising Agency with 
headquarters in LONDON 
vacancy for a young man, resident 
in or adjacent to MANCHESTER 
as a BUYERIINSPECTOR of poster 
sites Car provided pension 
scheme. Please write giving age 
expervence and salary required to 
Personne! Secretary, 


Box 2764 
Adverticer's Weekly 180 Fleet St EO4 


has @ 


A FIRM OF ENGRAVERS and 
plate makers reqgume agents cating on 
engincers with other lines. to represent 

im the North, Midlands and South, 
Liberal commis 
territory 


name 


quired 
ring ff 


age about M 
im 30 miles north 


business 
salary and cxepericnce in 
Weekly 
for 


180 Fleet St BC4 

ed layout and | 
colour 

bloc k-mak ing 

edge of journal production and engi 

mecring subjects an advantage 

for exercising 


and 


required by nationally 
Applications, giving full 

perience with age and salary required 
should be made ooly by those with 
wide knowledge and general experience 
of poster sites in all parts of the 
couatry 

Box Tas Ad. Weekly 180 Pleet St BC4 


neneNas AM AREA. 


ADVERTISER'S WEEKLY 


APPOINTMENTS VACA 


MATTACOL 


figrt REPRESENTA VE aber on 


Provincial Agents 
Particulars, previow: to 
to Managing Direc- 

Clifford Street, W.) 
COMMERCIAL ARTIST, capattc of pro- 
ducee lime @lustrations of Technical 
subiects and a good standard of letter- 
me. required by Manufactures of 
Motor Car Accessories, situated in West 
Loadea Write civing 
details and salary fre 
quired send epecimenm 
Box 2787 Ad. Weekly 180 Pleet St BCs 


Oh! for a good 
COPYWRITER 


Some people can do better work under 
the rather more pleasant conditions of 
the Prownces 

Wf you feel that you would like « 
change from the pressure of London 
write to Glovers Advertising Limited, 
Mark Lane, Bristol, |, where there es 
vacancy 8 Creatiwe team for s copy- 
writer at £750 co £1,000. Any news 
paper man will tell you that Glowers are 
one of the biggest agencies in the 


cor 
quired by large Grm { wp stade 
ters vio aplendid suppor out 
vat Age 25-3 Knowledge of 
required oo .- inchuding 
Accustomed to working on own 


. 
93 Ad. Weekly 180 Fleet St BCs 


EXCELLENT OPPORTUNITY for cner 


Opportunity for carly 

The right applicant for 

have imitiative, be able 

well and not be afraid of hard 

Letters giving fullest details, age 
caperience to 

792 Ad. Weekly 180 Fleet St BOS 


er with a rep for firse- 
class work 


W you decide to stay in Bristol, all 
well and good. But if in due course you 
with to return to London there will 
almost certannly be room for you in our 
London team at Bouverie Street 
Address your letter to the Creative 
Director 


SMALL. cxpetding Display and Silk 
Screen Organiaation wishes to contact 
representative enh connsections 
Boa 1791 Ad Weekly 180 Pleet & BCs 


THE ART 
KINGSWAY 


WANT A 


creative 


layout 


man 


He should be a good draughtsman and have 
a sound working knowledge of typography. 
Do not send specimens but write tully to 


DIRECTOR 
HALL, 


5. H. BENSON LTD., 


LONDON, W.C.2. 


‘Phone your Classifieds to CHA 8844 (Ex 25) 
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CLASSIFIED ADVERTISEMENTS EiICEIERZ= 


\ ecamt: Pe Hy Fa 


COPYWRITER ri A LEADING LONDON STUDIO 


WITH 7 ee oon oer require the following staff for 


‘ NEWS SENSE’ APPOINTMEN VACANT their Newcastle Branch 


PROGRESSIVE PST ASL ISHED, I LETTERING ARTIST 7 n VISUALISER capable of 


WANTED sent j= ‘ ~~ p* ferat ’ tb kn “ud " producing original ideas and 


antes 


“ 6 : e 
i man who can " equare pice carrying approved roughs 
he news story in ce, ot, Age : one Gre invited poet through to a good finished 


t simp 4 Weekly io Fleet St rca - - state 
y 

mst at ass rec net warren apatte 3 r 

He should * arranes 


five years é iow dhyplays tor larae. ex . 2.GOOD GENERAL 


h iny Cice e « n 


ui feel you . jerat maine mer RAPH : ARTIST, quick first class 
Sea and a nmater | 
xthene modo enes || TYPOS ER 


lettering essential 


and writes 


required by London Adverts 


PRINT PRODUCTION ing Agency ey Soe ee See Se 


sad salar quired with specimens of work 

na w want mu 
An f ng Vacancy occurs — - to 
f . neract man ! reative flair since 
Box 215 - A ‘ ges of 1 ork is te luce Bou 2785 


Advertiser's Weenly 180 Fleet 61 ECS per anc} . = tynecet . : Advertiser's Weekly 180 Fleet St EC4 
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number of adaptat 
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< ouple of 
ad a couple of rements 
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Managing Director . 
GENERAL ADVERTISING Co. of LONDON Lid an agency, and 


Registered Practitioners in Advertising le TOT Our own sta 

18 Charing Cross Read, London, W.C.2 been informed of this 

A . ‘ t c Please send 
t ASSISTANT ro ADVERTISING ‘ . 

DIRECTOR acncy wanted OF age, exrpericr nsibi te nterpr ise 

in - — salary expected, ship 

< 2 ) e Ss » 

Box 1816 Box 2641 Ad Weekly Fleet Es 


a director 


Advertiser's Weekly 180 Flee! St EC4 HAVE YOU AN EYE FOR SITES! 
Experienced Site Finders required by 
cet St BC4 LETTERING ARTISTS «5 t Outdoor Advertising Organisation, 
| { the highest standard work of operating in London and Provinces, 
| requ ad by @ leading stu Permanent positions offering generous 
a poimtumen Studio Du salary and excellent possibilities are 
- = available to the right men. Commission 
ior RADE REPR » | and expenses paid. Write, giving full 

- on — details to Box 4395 
Advertiser's Weekly 180 Fleet 81 EC4 


if you a sound business — — 
sense vonality and an ? j AYOUT MAN/ORGANISER required 
SHORTHAND-TYPIST, | pre! for makit p ne 

—— 


all-rou ey cr adver 
tising “us olered ss one » r imitiat 
ts art cmt 
which es full scope to your Loven Write 
sac and experience 
abiliue Hox 2819 Ad. Weekly 180 Fleet St ECS 


PERSONAL ASSISTANT 
Y t ned Mm ne anted for agency director 

— Ina fir t anufacturing STUDIO STAFF NN Oe eT es ae 
] activites right man for this advantage Clean, well laid out typing 
post . wanted in all departments exsenti Experience and salary re 

tv } o conceive , | \ d 
‘ Good conditions, § da ek ‘ ’ Weekly 180 Fleet St EC4 
an al ertising policy top wages paid to firs | A CAR 1 ATION MANAGER | fequired 
while . opportunitie artists Write of a 7 i. 
r tic ‘ i | 

to deve fual aspects of TEM 0936. 42 Maide ane aly ing al} particu ars ‘ — 


me { wer « and salary 
, - : WC2 rec d. to 
Manager the firm ny rae Box 2 Ad Weekly 180 Fleet St EC4 


Prev ix ‘ ce of the rubber YOUNG SPACESALESMEN EXPERIENCED PRODUCTION MAN 
sma Advertisem Depart re ed tw work on important group 
manu . dustry ss an ad me ‘ well ‘ sp | of a t can 7 ~~ @ —_ 
4 af ne an 
vantage | ot a necessity. The epeorts . ore . b pressure 


. . 
Required f vs Pe ee Salary do—47 per" week, which, wil Geaiky Gon 
. ! ’ a “on 2 


a wie vw industrial, tech 


nical a sublic requirements t confidence, : 
aay: oe gh SENIOR SPACE 
A good s offered if you RAPERS' RECORD” SALESMAN 

Je rit ‘ ' 

be 10 ar ) yeu t , 
= nad AO yours @ required by London Publishers 
age 4 : you have those c *6 
for Class magazine ( per 
qualit« ec for an executive : 
in one ¢ largest companies cent woman appeal). Capable 
of its typ on 2697 Ad ‘ of contact at high-leve!. £500 
p.a. and commission, subject 
to recor and = references 
Details of experience, education and salary required to pplican e re Replies treated in strict confi- 


Box 2822, Advertiser's Weekly, 180 Fleet St, E.C.4 and designs for dence 
, ‘ Box 282! 
Advertiser's Weekly 180 Fleet St EC4 
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APPOINTMENTS VACANT 


or —] —, =e reguites 
— ret ine and) Leteering 
art sts 
Box 2795 Ad. Weekly 180 Pieet St BCS 


AGENCY REQUIRES CAPABLE 
FREELANCE ARTIST 

for finwhed lettering. layout and typo- 

Airbrush an edvantage but 

udio OF agency ea 

For appotmument 


NEWSPAPER REPRESENTATIVE with 


i™ xe of Space-Selling required by 
Newspaper Group i London. Write, 
giving full details of age and capericnce 
te 
Bon 2520 Ad Woekly 180 Pieet St BC4 
STRIP SERIAL ARTISTS . 
te work must be strong, aiso strip 


ettering artist 
Weekly 180 Fleet St BCs 
ome af — MAN required w be ree 
a proces requirements. 


Mo a »b apablic «of seeing 8 

‘ a 5s mechanical stages and 
meuring copy despatch to time Apply. 
Aus Kowm Led Tile Shaftesbury 
Ave wc. TEM 780! 

ARTIST. all-round general artist required 
for Commercia Studio Applicants 
should have at least S years’ previous 
stud eaupericnce 


Box 1696 Ad. Weekly 180 Pieet St BC4 


APPOINTMENTS WANTED 


FEMALE JUNIOR (17). GOCE. English 
and Art ~~ ee interesting and pro- 
gressive pos 
Box 2758 Ad Weekly 180 Fleet St BC4 

yot dnd pnt oni man, age 25, 


ac <r Dro 
tux ADD mer ' Production 
Mamwacrs Rosin m ama agcmy 
W rite 


Box 2812 Ad. Weekly 180 Fleet St BC4 


PUBLICITY EXECUTIVE (Mi ama) 
Now Publicity Manager London Co i6¢ 
yrs extensive experrence handling Sales 


Promotion schemes for —Fashion. Food 
Shoes Engineering and Technical 
products. Considerable experience of 
adm: nistration campaign = planning, 
market research, marketing, all tech- 
| meal processes, art work, layouts, copy 
| editorials, print buying, direct mail 
exhibition stand organising. dealer ards 
Agency background esponsibdle for 


publicity schemes turning £50,000 
ck grasp sabent sales 
features, live enterprising mind, sense 
of salesmanship Aged 48 Position 
required with Manufacturing organisa 
tion or Agency, where more scope for 
extensive experience can be fully 
utilised Box 1786 

Advertiser's Weekly 180 Fleet St EC4 


cnonsier: TYPISTS, Private Seore 
tar etc. If you are in urgent 


ney { —- contact Embassy Bureau 
Excel House, Whiiombe Sweet, W.C.2 
pt 1a 924) We specialise in 
efficient personn 


ADV ERTISING MAN, 20 years’ experi- 
ence in large and medium-sized agencies, 
expert on mechanical production and 
copy-<ontact, at present advertising 
manager world-wide business. seeks 
advertuing managersbip or key position 
m agency 
Box 2657 Ad. Weekly 180 Fleet St BC4 

EDITOR, House Magazine, press officer, 


mportan Company. secks change 
Domestic a Southern half Eng- 
and (not L 


Box 2598 Ad Weekly 180 Fleet St BC4 


DEAR SIR OR MADAM, 
FIGURE ARTIST 
present salary £1,000 p.a. wishes 

to work on new accounts. 
Write in confidence 
Box 2803 
Advertiser's Weekly 180 Fleet 6: ECE 


VISUALISER LAYOUT MAN 74 years’ 
agency perience secks position with 
progressive agency 
Box 2797 Ad. Weekly 180 Fleet St BCs 


YOUNG MAN (©). } years’ experience 
(asstant to Advertising Manager. pro- 
duction and layout), opening in 
London Agency 


Box 2798 Ad Weekly 180 Pieet S: BCS 


CLASSIFIED ADVERTISEMENTS ESCORT 


ADOLF MORATH 


Photographer of Industry, People and Scenery, 
is Open to accept a few new commissions from 
Governments and Industrial Concerns. 


Private Residence : 


14 CORNWALL GARDENS, LONDON, S.W.7 
Telephone No. WESTERN 2652 


RETOUCHING and Airbrush still life 
specialist with 25 years’ experience in 
New York. Australia. S. Africa, New 
Zealand 

Box 2763 Ad. Weekly 180 Fleet St BCs 


COMMERCIAL ARTIST, age 30. socks 
work a5 atsistam: | stablished free- 
an Ring MAI 2495 


ACCOMMODATION 


OFFICE STUDIO ss, available wo 
designer, 


free-lance artist oOpy «tT > 

et. Telephone and vat services and 

some work availabic Apply 

Box 2796 Ad. Weekly 180 Fleet St BC4 
QUEEN VICTORIA 5ST./LUDGATE 

MILL, E.C4. Approximately 6,000 ft. 

Ligtt Offices. Cenw beaung Wood 


block floors. Renta per 
ft. Redec ADDY Sole Asrate, MOSS 


i MAY 99933 


STUDIO SPACE for freeiance ie agent's 
studio, London central. Guarantee of 
work Write fully w 
Box 2800 Ad. Weekly 180 Fleet S BCs 


PRINTERS 


MIDLAND LETTERPRESS printers io- 
vite inquiries from publishers for print- 


ing one more periodicals otary 
press available if required 180 
nandied 
ence 
Box 2533 Ad. Weekly 180 Fleet St BC4 


SALES AND WANTS 


MOBILE 
CINEMA 


On articulated Bedford 
chassis, equipped with Bell 
and Howell Talkie appar- 
public address’ and 
intercom systems. Twenty- 
fully uphol- 
stered, fitted with own 
generator. Mileage under 
2,000, will sacrifice at £2,500. 


atus, 


four seater, 


FRED R. EVANS (LEEDS) LTD. 
WATERLOO MILLS 
WATERLOO LANE, BRAMLEY, LEEDS 


APPOINTMENTS WANTED ff 


{c 


| 


SECONDHAND: Complete set of books, 
papers, clo.. correspondence course for 
dD A.A. exams, £8 of offer 

i Box S08 Ad. Weekly 180 Fleet St BC4 


Book Jackeu, 
«x. by 
(own photo-ditho process plant.) 
CARILLON PRESS LTD. 
Fine Colour 
T Bosc« seats 
London Office: 98-100 Fleet St... A.C.4 
Phone: CENtral 1740 


DUPLICATING, highest standard, caps 
oty evailablce rolling customers stencils 
=. ompicte pod Watson Secretarial 

«xe, 2 Queen Street, Mayfar W 1 

REO 1781 


sTUDIO INITY. Small agent 
requires self-contained suite of two 
three rooms adjacent \o studio premises 
in London central area. Regular fow 
of ema gemamsesd Propositions in 


Bor 0) Ad. Weekly 180 Fleet & BCS 


ADVERTISER'S WEEKLY 


ROE PROTOCRAPHEC 

‘R m0" = Hire, ty the bour or day 
VER t 

amistance, for 
white, if required. Pulitzer Studio Led., 


5 Kensington High Sweet, WS. Tel.: 
WES 2647 and 9592 


SPECIAL ANNOUNCEMENTS 


See Sept. 4 issue of Advertiser's 
Weekly, pages 412 and 413 for 
the Advertising Services & 
Supplies Section. October 2 
will be the next issue, contain- 
ing these Services. 


CHANGE OF ADDRESS 


The offices of The Fishing News are 
now at 9 Northington Street, Gray's 
Inn Road, London, W.C.1, to which 
address all correspondence should be 
sent Telephone HOLborn 1408, 


MISCELLANEOUS 


YOUR ENVELOPES actrees tm hande 
writing for 20. al 1.000 Reductiong 
for arger quasu 
Box 2778 Ad Weekiy 180 Pleet St BCE 


BUSINESS OPPORTUNITIES 


FREE LANCES NOTE! desks avalk 
able £1 per week cach with use 
phone in light newly-decorated room ig) 
advertiweng agency 
Boa 2768 Ad. Weekly 180 Fleet Si BO 

OLD Lf ISHED POSTER ADVER- 
TISING ¢ in N.E. Lancs. wishes to 
take over "ae ng interests within the) 
area Genuine Replica <5 
strict’ confidence 
Box 2801 Ad. Weekly 180 Ficet St BOS) 


LONDON ADVERTISING AGENCY 
(I.P.A.) would welcome opportunity 
to discuss working arrangements with 
another Agency (preferably in Pro- 
vinces) wishing to expand its activities 
with a view ultimate amalgamation. 
Letters to ERNEST WINTERBOTHAM 
& CO., Solicitors, 90 Queen Street, 


Cheapside, E.C.4 


‘Phone your Classifieds to CHA 8844 (Ex 25) 
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Advertiser's 


Weekly 


THursbay, Serremper 25, 1952 


For parliamentary news 


In its reporting of Parliamentary debates The Times 
has long maintained a reputation for accuracy and 
impartiality. It gives a full record of proceedings in 
both Houses. At whatever hour of the day or night 
the House of Commons is conducting its business the 
Parliamentary Reporters of The Times take down every 
word. The vivid eye-witness sketch of The Times 
Parliamentary Correspondent records the mood of the 
House and the play of personality in debate. In order 
to follow and to understand what goes on in 
Parliament, a daily reading of The Times is essential. 


THE *SB%2s TIMES 


THE TIMES LITERARY SUPPLEMENT - 
THE TIMES EDUCATIONAL SUPPLEMENT 
THE TIMES WEEKLY REVIEW 
THE TIMES REVIEW OF INDUSTRY 


Every Friday, Price 6d. 
Every Friday, Price 4d. 
Every Thursday, Price 6d 
First Wednesday of Every Month, Price 1s. 
THE TIMES BRITISH COLONIES REVIEW Quarterly, Price 6d. 
THE TIMES SCIENCE REVIEW Quarterly, Price 6d. 
THE TIMES AGRICULTURE REVIEW + Quarterly, Price 6d. 


STOP PRESS 


CORONATION 
AD. MUDDLE 


on use of Crown symbol on noe- 
metals. 


Official ex thes 
P——4 - —-¥- -y -S— 
amy A ouncil of Indus- 


and 
Date from which these may be sold 
advanced from November | to Octo- 


pernicious ” at meeting ot 
executive council of Drapers’ Cham- 
ber of Trade in London. 


Hereward Phillips appointed man- 
Editorial 


Services, f 
EE of Herbert Gunn, “37 
“Daily Mail.” 


“4 & Crowther Lid. = 
again be handling advertising for 
gy Hh a year which is “o 


ee Srpeember 35. 1983 TOEL, Prinsed ia Exel by 
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— Coronation Souvenirs Committee eed 
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= Concession announced to meet . 
4 representations by publishers of a 
: —— 
5 ber 6 to make overseas Empire mail- iad 
Te ings possible. Date for sale of ae 
4 souvenirs, January 1, unaltered. ie 
GLAZED PAPER PRICE 7 
- 5 
, w ta 
= m —, ie 8 ae a * CUTS 7 
be , ae - ye a i . Price reduction of £12 10s. per 7 
by ae a ae oe gee = * $y i glazed sulphite is reduced £15 per ‘ 
q ; dete Mi - itt eters a A Y y ton. Prices for manilla papers also 
i a villatie i Reg et ti ene ss F cut £10 per ton. : 
| a eer ee 7 | 
— i 8 19 3 Agen Johassn Advertsing Led. F 
E ieee e eae He “So 7 ne admitted to LILP.A. mem! as 
a : BS a ott a Zia ey air, | bey: rae i =| e ee incorporated practitioners and : 
‘ ‘ i hae Ne ie a see og ta a ae Ae > a Richard Potts & Partners Lid. as : 
E ; Se ‘al le Sa ‘a Bees ts \). oa ue. rere practitioners. Mark Faw- ; 
ag E . Pact Po Soom, I a ae y Ltd. reinstated to membership 
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iq i ee ; L. M. Masius nominated as vice- 
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| : Pather’s Day Association will es ria 
a organise national window dressing ir 
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Chancellor of Memorial University a 
of Newfoundland. Installation 7 
7 | October & ke, 
4 a 7 . Ltd., at their office at 180, Fleet Street. London, E.C4. (Phone: Chancery 6844.) : 
2 Staples Printers Limited at their Great Titchfield Street, London, establishment. a 
4 Aa 
ae 


